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fires tone walker 


T J 


EASY 

JACK 


Fair to assume 


the easy drinking Easy Jack was easy to 
brew. Just take our beloved Union Jack, 
subtract some ABV, and call it a 
Session IPA, right? Hardly. Brewmaster 
Matt Brynildson literally trekked three 
continents to source the hops so Easy 
Jack could deliver globe-spinning hop 
aromas, a signature malt balance and 
an empty glass before you knew what 
hit you. Drink Easy, Jack. 


wBeerBeforeGlory 


firestone walker 


FIRESTONE WALKER 

BREWING COMPANY 

© 2015 // Firestone Walker Brewing Co. // Paso Robles, CA 
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Premium 
Wireless Retailer 



WWW.4GWlRELE55.COM 
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Samsung 

GALAXY 45 


24 Februa, 






After $50 mail in rebate 

DEBIT CARO WITH A NEW 
2 YR ACTIVATION 


LIMITED 

TIME 

OFFER 


$100 Bill Credit 

On New Edge Activation 




Activation/upgrade fee/line: Up to $40. IMPORTANT CONSUMER INFORMATION: 
Subject to Cust. Agmt, Calling Plan, rebate form & credit approval. Up to $350 early 
termination fee/line. Offers & coverage, varying by svc, not available everywhere; 
see vzw.com. While supplies last. Limited time offer. Rebate debit card takes up to 
6 wks & expires in 12 months.© 2015 Samsung Telecommunications America, LLC 
("Samsung"). Samsung and Galaxy S are both registered trademarks of Samsung 
Electronics Co., Ltd 4G LTE is available in 500 markets in the U.S. LTE is a trademark 
of ETSI. © 2015 Verizon Wireless 
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Happy 
St. Patrick’s Day. 
























QJorona 

Extra 

Find your beach. 
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A VIP TRIP TO THE ULTIMATE UEFA 
CHAMPIONS LEAGUE EXPERIENCE 
IN EUROPE AND MORE PRIZES. 


_ 




CHAMPIONS 

LEAGUE 


CHAMPION THE MATCH 


Heineken 

open your world 



Heineken 


TEXT HNKUCL TO 88500 
FOR A CHANCE TO WIN. 


• 
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COMING SOON 

PHENIX SALON SUITES • THE BAR METHOD 
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JOIN COSTA MESA COURTYARDS E-NEWS! 

E-NEWS MEMBERS RECEIVE EVENT INVITATIONS, PROMOTIONS, 

SPECIAL OFFERS AND MORE! 

LIKE US ON FACEBOOK! 

FACEBOOK FANS ENJOY EXCLUSIVE OFFERS, EVENT INVITATIONS, 

CENTER INFORMATION AND MORE! 


Located at the corner of Newport Boulevard and Harbor Boulevard in Costa Mesa 















The Perfect Orange County 
Shopping Destination 


For more information, please visit costamesacourtyards.com 


Diho Siam Restaurant 
Fresh & Easy 
Jamba Juice 
Mimi’s Cafe 
Rubio’s Restaurant 

FASHION 

Carter’s Babies & Kids 
Crossroads Trading Co. 
Eilatan Shoes 
Styles For Less 
Vans 

HOME 

Dunn Edwards Paints 
Oreck Vacuum World 


FITNESS & SPORT 

24 Hour Fitness 
Road Runner Sports 
YogaWorks 

HEALTH & BEAUTY 

18 | 8 Fine Men’s Salons 
Balance In Motion 
Desa European Salon 
Glamour Locks Hair Extensions 
Happy Nails Spa 
K.E. Salon 
Palm Beach Tan 
The Nutrition Coach 


CONVENIENT SERVICES 

Custom Eyes Optometry 
CVS Pharmacy 
FedEx Office 
Genske, Mulder & Co 
Hannah Skye Photography 
J.C. Humphries 
Newport Dental Group 
Sprint 

The UPS Store 

RESTAURANTS, SPECIALTY 
FOOD & GROCERY 

Beverages & More! 

Coffee Bean & Tea Leaf 
Cold Stone Creamery 
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TULLAMORE DEW IRISH WHISKEY®, 40% ALC./V0L. (80 PROOF) 

©201 5 IMPORTED BY WILLIAM GRANT & SONS. INC. NEW YORK, NY. 

< ^27te< 

IRISH WHISKEY 

^/YV vS-v V\ - • ^x;Av V • 

GLASSES UP TO RESPONSIBLE DRINKING. 

FACEBOOK.COM/TULLAMOREDEW 
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Cinnamon Horchata Ale, 

mucko gusto. 



H 

=C 

m 


n 

o 

c 

z 

H 

■< 


Tl 

o 

o 

D 


O 

C 

c 

XI 

m 


C 

Lf> 

n 


o 

> 


For this beer, our brewmaster 
Keith Villa reached back to his roots 
and found inspiration in the traditional 
agua de horchata. It’s an ale with a taste 
of cinnamon for a sweet finish and natural 
long-grain rice for a creamy texture. 








Taste Responsibly/ 

MOON BREWiNG COMPANY, GOLDEN. CO . 1 1' 
IE WITH NATURAL CINNAMON EXTRACT' C—V 
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WHO WILL 
WIN? 


VOTE FOR THE 
BEST MARGARITA 
AT 

www.MargaritaMixology.com 


VOTING ENDS 
MARCH 25, 2015 




MUST BE 21+ 


VOLUME 20 | NUMBER 30 » OCWEEKLY.COM 
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People Issue 2015 

Written by Gustavo Arellano, Dave Barton, Joel Beers, Matt Coker, Edwin Goei, LP Hastings, 
Taylor Hamby, Kristine Hoang, Nate Jackson, Charles Lam, Dave Lieberman, Patrice Marsters, 
R. Scott Moxley, Aimee Murillo, Gabriel San Roman, Nick Schou and Michelle Woo 


throughout 

20 | THE COUNTY | Jim Porter 
22 I THE COUNTY | Jennifer Muir 
24 I THE COUNTY | Marla James 
26 I THE COUNTY | Rida Hamida 
28 I THE COUNTY | John Taylor 
30 I THE COUNTY | Theresa Dang 
and Maria Zacarias 
32 I THE COUNTY | Denise Penn 
34 I THE COUNTY | Elsa Greenfield 
36 I THE COUNTY | Allan Bartlett 
38 I THE COUNTY | Sophie Bao Tran 
40 I THE COUNTY | Carolyn Torres 
42 | FOOD | Alethea Hsu 
44 | FOOD | Elie Ayrouth 
46 | FOOD | Julian Fukue 
48 | FOOD | Mitch Bechard 
62 I CULTURE | Cynthia Ryanen 
64 I CULTURE | David Bernal 

66 I CULTURE | Cybele Rowe 

67 I CULTURE | Judy Morr 

68 I CULTURE | Kevin Staniec 

70 | CULTURE | Katherine England 
72 | CULTURE | Pete Adame, Tony 
Adame and J-Bird 
74 I CULTURE | Danni Hong 
80 I CULTURE | David James 
86 | MUSIC | Kevin Kwan Loucks 
88 | MUSIC | Jeff Shuman 
90 | MUSIC | Sohail Daulatzai 
100 | FILM | Alison Rosen 

102 I FILM I Ari Suss 

103 | FILM | Logan Crow 

in back 

Food 

51 | REVIEW | Get your steak on at 
Pub Thirty-Two. By Edwin Goei 

51 | HOLE IN THE WALL | Worship 
chef Jaritza Gonzalez at Ink Waffles. 
By Gustavo Arellano 


52 I ON THE LINE | Charlie 
McKenna of Lillie's Q. 

By Anne Marie Panoringan 

57 I EAT THIS NOW | Katsu curry at 

Curry House CoCo Ichibanya. 

By Edwin Goei 

57 | DRINK OF THE WEEK | Tea 

Party at Anepalco's Cafe at the Ayres. 
By Gustavo Arellano 

Culture 

76 I THEATER | Talking to Marc 
Masterson, the man who maintains 
SCR's love of new plays. By Joel Beers 

76 | TRENDZILLA | Bonobos at 
Fashion Island. By LP Hastings 
79 | UNDER THEIR SKIN | Travis 
Barker speaks. By Josh Chesler 

Music 

92 | ESSAY | George Clinton remains 

relevant. By Kris Needs 

94 | PROFILE | Stacy Russo is 

reviving OC's punk poetry zine scene. 

By Candace Hansen 

96 I LOCALS ONLY | Snakebit 

Drifters have a gas can of gin. 

By Daniel Kohn 

Film 

104 | REVIEW | Sean Penn is 
armed—with the truth!—in The 
Gunman. By Stephanie Zacharek 

Calendar 

106 | EVENTS | Things to do while 
not wishing Aaron Kushner farewell. 


on the cover 

Photo by John Gilhooley 
Design by Dustin Ames 
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ELECTRONIC U/Ul W§\UUT 

CIGARETTES at a store near you. blucigs.com/store-locator 
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NOT FOR SALE TO MINORS. ©2015 LOEC, Inc. WARNING: This product contains nicotine derived from tobacco. 
Nicotine is an addictive chemical, blu™, blu eCigs® and the blu logo are trademarks of Lorillard Technologies, Inc. 
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Events by 
Adam Afara 



A TOUCH OF ELEGANCE WITH PEACE OF MIND 


WEDDINGS • EVENTS • LOCATION DESIGN 


EventsByAdamAfara.com 

www.facebook.com/EventsByAdamAfara 




outfit, TODAY 


<SX(MNG<3 TOMORROW 

BUY*SELL*TRADE * #< 


FULLERTON: 

215 N. Harbor Blvd. • 714-870-6855 
COSTA MESA (The LAB): 

2930 Bristol St. • 714-825-0619 
LONG BEACH: 4608 E. 2nd St. • 562-433-1991 
^Buff £tI5Ex c hin^e. coming gH 
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THE NEW 

KE URIG 2.0 

BREW A CUP. BREW A CARAFE. 

The perfect brew for you... 

and visitors, too. 



€1 0# O tazo O 

-- MS 


400 Varieties. 
60 Brands. 

















































T his year marks the 20th anniversary of the founding of 
your infernal rag, and we plan to celebrate it with a com¬ 
memorative edition later this summer. I bring this up 
because as I go through the final layouts for the third 
installment of our People Issue, it’s just wonderful to 
see how much Orange County has changed in that time. If we had done a 
People Issue two decades ago, the fine folks we profiled would’ve looked 
far different: whiter, younger, skewing more toward that era’s hip factories 
of Costa Mesa and Huntington Beach than anywhere else. 

But I’m proud to say that the 30 profiles that follow are as representative 
a document of modern OC as any ever created: white, Latino, Asian, LGBT, 
(dis)abled. High society, b-boy culture. All age groups. North County, 

South County, the coast, the canyons. Even a Weekling gone big-time (con¬ 
grats, Alison!). And, of course, the one thing that connects the OC of 1995 
to the present day remains: our coverage of amazing, talented people push¬ 
ing Orange County out of the Stone Age and into one of the best places in 

America. So here’s 30 for 20, and to many more to come_ 

OIJSTAVO ARELLANO 

ALL PHOTOS BY 
JOHN OILHOOLEY 




















































"-J 

Facial Lounge 

FACIALS PEELS WAXING SUGARING 
FACIALLOUNGE.COM | CORONA DEL MAR 

★★★★★yelpreview 





Boys & Girls Club 
of the Harbor Area 

Costa Mesa, Irvine, Newport Beach 

Boys& Girls Club of the Harbor Area...Great j H ires Start Here! 



BOYS & GIRLS CLUB 

OF THE HARBOR AREA 



www.harborareabgc.com 


MELT FAT TIGHTEN SKIN 

•NON INVASIVE 
•NO PAIN 
•SKIN TIGHTENING 

• FAT BLASTING 
•ELIMINATES CELLULITE 
•BETTER THAN LIPO 
•LOSE INCHES INSTANTLY 

INSTA-LIFT FACE TREATMENT 

• REMOVES WRINKLES 
•BUILDS COLLAGEN 

• REJUVENATES COMPLEXION 
•GIVES YOU A YOUNGER 

APPEARANCE 

ENHANCEMENT SPECIAL 

Limited Time Offer 



$ 175 


For 2 Zones 
Non Invasive 
Breakthrough 
Technology 

FDA Approved Procedures 
No Down Time 
Dramatic Results 

Call Now and Look Better 
In Just One Session! 

949.244.8022 




WWWJANNAE.COM 




r \ \ 

TRADE-IN/TRADE-IP EVERT 




19 THRU MARCH 22 


BUY, SELL OR TRADE USED AND VINTAGE GEAR 

GUITAR CENTER WILL EVALUATE YOUR GEAR AND MAKE OFFERS ON QUALIFYING ITEMS 


Guitar Center Block at Orange 

20 City Blvd W., Orange, CA 
714-385-9607 

Guitar Center Brea 

606 S. Brea Blvd., Brea, CA 
714-672-0103 


Guitar Center Cerritos 

11155 183rd St., Cerritos, CA 
562-402-4106 

Guitar Center Covina 

1054 N. Azusa Ave., Covina, CA 
626-967-7911 


Guitar Center Fountain Valley 

18361 Euclid St., Fountain Valley, CA 
714-241-9140 

Guitar Center Hollywood 

7425 Sunset Blvd., Hollywood, CA 
323-874-1060 


Guitar Center Sherman Oaks 

14209 Ventura Blvd., Sherman Oaks, CA 
•818-990-8332 


Guitar Center South Bay 

4525 Artesia Blvd., Lawndale, CA 
310-542-9444 


874-1060 

Guit; 


Guitar Center Lake Forest 

23811 El Toro Rd., Lake Forest, CA 
949-609-0055 

Guitar Center Northridge 

19510 Nordhoff St., Northridge, CA 
818-993-0286 


Guitar Center Palmdale 

1011 W. Avenue P, Palmdale, CA 
661-947-8887 

Guitar Center Pasadena 

2660 E. Colorado Blvd., Pasadena, CA 
626-535-0108 


Guitar Center Stevenson Ranch 

24961 Pico Canyon Rd., Stevenson Ranch, CA 
661-222-7521 


Guitar Center West LA 

10831 W. Pico Blvd., Los Angeles, CA 
310-475-0637 


For more locations, visit guitarcenter.com. 
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Aiming a Shotgun 

atALN 

J im Porter is supposed to be dead. 

That’s what doctors told him 20 years 
ago, after his family finally convinced him 
to see a neurologist about the muscular 
pain and thickness in his throat. The diag¬ 
nosis: ALS, commonly known as Lou Gehrig’s disease. 
This was before Stephen Hawking and ice bucket chal¬ 
lenges; the medical community didn’t know a great deal 
about the disease then, the average person even less. But 
the doctors did know this: Porter had six months to live, 
maybe a year. 

“We didn’t know anything about it, although we 
certainly would come to learn about it,” says Porter’s 
mother, Winnie. “But even then, I knew that if anyone 
could last a year, it was Jim.” 

Not one to sit and wait for death’s embrace, Porter, 44 
at the time of his diagnosis, and his wife, Patty, bought a 
motor home, piled their two daughters into it, and road- 
tripped across the United States and Canada for three 
months. When he returned home, he started making 
short-term goals. 

“First, he wanted to see his kids graduate, then he 
wanted to see them get married,” Patty says. “He just 
kept making these goals and meeting them, and then 
setting another one.” 

And Porter wanted to leave some type of legacy with 
shotguns. The Long Beach native (who now lives in Tus- 
tin) has had a lifelong affair with target shooting. His father 
was a part-time gunsmith, and Porter grew up winning 
awards and medals. After opening up a sporting-goods 
store in Norco in 1979, he discovered a love for coaching. 

In 2000, he started So Cal Top Guns, a shooting club 
for ages 7 to 21. Porter has taught hundreds of Southern 
Californian kids gun safety and target shooting and cre¬ 
ated one of the country’s most respected youth shotgun¬ 
shooting clubs 

“It’s about teaching them respect, being responsible, 
setting goals and having a positive attitude,” he says. 

“It’s about perseverance, whether it’s on the range or in 
life. There will always be setbacks and pitfalls, and I tell 
them you just have to overcome them, move on and have 
a positive attitude. And laugh—always laugh.” 

Porter is a stickler for proper dress codes—anyone 
who shows up with an untucked shirt does mandatory 
push-ups—as well as grades. Members who are under¬ 
achieving at school are suspended from shooting. But he 
isn’t just a taskmaster. Porter tutors kids out of his home, 
talks to their parents, sometimes even their teachers, 
striving always, he says, “to teach them not just to be 
champions on the range, but champions in life.” 

Members aren’t the only ones benefiting from the 
club. “It’s the kids who have kept him around,” his 
wife says. “They drive him, and they’re a big part of 
why he’s still here.” 

“I really think they’ve given me a purpose and some¬ 
thing to look forward to,” Porter says. “They’re kind of like 
my family. To watch their self-confidence grow and how 
they bloom right in front of me is so gratifying. It seems 
every week, a mini-miracle happens.” 

And speaking of mini-miracles, Porter is still going. On 
Feb. 21,20 years to the day since he received his diagnosis, 
about 75 students, friends and family gathered at a Corona 
shooting range to celebrate Porter’s continuing legacy. 

“My doctors tell me, ‘We don’t know what you’re 
doing or how you’re doing it,”’ he says, “‘but you’re doing 
something right, so keep on doing it.’” 


JOEL BEERS 



















The strength of a community is measured by 
its commitment to the arts" 


Dana Jazayeri has over a decades worth of experience in 
contemporary art. His specialties focus on consulting for 
personal art collections, company collections, interior or 
exterior murals and community engagmenet. Dana continues to 
work with a diverse range of styles from emerging and mid-career 
artists who reside both locally and globally. Dana keeps his 
commitment to both his clients and artists as open and as simple 
as possible. 


"Through exhibitions , murals 
and workshops we serve our 
clients and the community 
with the value of understanding 
the impact of visual creativity 
while developing awareness of 
their cultural surroundings." 


For more information 

► www.marcasgallery.com 

► www.asissued.com 



DEPRESSED? 


Do you have trouble 
controlling your 
depression symptoms 

even with treatment? 


If so, you may want to consider the 
option of a clinical research study. 

Qualified participants receive study 
related medical care and study 
Medication at no cost and may be 
compensated for time and travel. 


Cns) 844-714-6464 

_^ www.cnstrial.com/depression 


searching for a cure together 



'law OFFiCES OF GLEW & HM. 1 " 

■CRIMINAL LAW 

All Drug Offenses, DUI, Felonies, Misdemeanors 



MEMBERS: OC NORML 
NORML Legal Committee 

GLEWKIMLAW.COM - CALL FOR FREE CONSULTATION 
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I n a weird way, Jennifer Muir, assistant general man¬ 
ager of the Orange County Employees Association 
(OCEA), the county’s largest labor union, owes her 
career to an organization that views organized labor 
as anathema. After graduating in 2002 from Pepper- 
dine University, where she majored in journalism and Span¬ 
ish, Muir won a paid internship courtesy of the Institute for 
Humane Studies (IHS), which was funded by the libertarian 
Cato Institute. 

IHS sent her to the Brownsville Herald in Brownsville, 

Texas, thus launching her career. “It’s funny,” she says. “I’m 
not libertarian at all. It was interesting to study the principles 
they taught, but I don’t know what they would think about 
their investment now that I am a labor leader.” 

In any case, that internship put Muir on stories ranging 
from a prison inmate who escaped using a plastic spoon to 
local safe houses where illegal immigrants from Mexico 
stayed before several of them perished in the back of an 
overheated truck. “The border was an incredible place,” 
Muir recalls. “I wrote feature stories about folk healers that 
people would come to from all over the country,” she contin¬ 
ues. “From time to time, there would be witchcraft connota¬ 
tions to the typical crime stories, [like] a couple who killed 
their children and themselves because they thought they 
were possessed.” 

The Herald was owned by Freedom Communications, 
the parent company of the Orange County Register (it was 
sold off in 2012 after Freedom declared bankruptcy). That 
connection led Muir, who grew up in Garden Grove and 
wanted to be closer to her family, to apply for and win a job 
at the Register, where she made a name covering anything 
and everything: Huntington Beach, Rancho Santa Margarita, 
South County, education and health care before specializing 
in computer-assisted reporting and data analysis. That won 
her a spot on the Reg’ s elite investigations team, covering 
county government and legal issues. “I got to really learn 
about all aspects of the county, how it works, how the social 
safety nets work,” says Muir. 

In another era, Muir would still be at the Reg, root¬ 
ing out government corruption or exploring the county’s 
economic underbelly. “I got into journalism because I 
wanted to do something noble,” she says, “to give a voice 
to people who weren’t powerful or rich and otherwise 
didn’t have a voice.” 

But when the decline of print journalism caught up with 
the Register, Muir realized she wasn’t going to be able to write 
the kinds of stories that attracted her to the position in the 
first place. So when OCEA general manager Nick Berardino 
offered her a communications job, Muir quickly accepted— 
and walked straight into the biggest showdown between gov¬ 
ernment and labor in recent Orange County history. 

In March 2011, Costa Mesa mayor Jim Righeimer sent pink 
slips to more than 200 city employees, seeking to privatize 
their jobs and bust the union. OCEA went to court and won 
an injunction blocking the move, a feat the Weekly named the 
Best Political Coup of that year. OCEA also managed to suc¬ 
cessfully fight a pay cut for janitors who clean the county’s 
courthouses by having its members’ children speak before the 
Board of Supervisors; for more than an hour, kids regaled the 
all-Republican board about how their penny-pinching would 
affect their parents’ ability to pay for clothes and food, much 
less a college savings fund. 

“It became really clear to me that the labor movement 
is such a powerful tool for change and provides a voice for 
people who don’t have one,” Muir says. “Every challenge that 
we face is worth it.” 


NICK SCIIOl 
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GREAT BEER STARTS WITH GREAT HOPS 


Hops from Idaho’s renowned Elk Mountain Farms give Goose IPA 
its bright citrus aromas and bold hop finish. Our full-flavored take on a 
traditional English IPA has won over beer lovers and beer critics, alike. 


TO WHAT’S NEXT. GOOSEISLAND.COM 





i 





s ES 







n 

O 

z 

H 


—I 

(/) 


H 

I 

m 

O 

O 

c 

z 

H 

< 


o 

o 

D 


n 

c 

c 

X 

m 


C 

t/) 

n 


n 

> 

i - 

m 


D 

> 

XI 


n 

i - 

> 

cn 

in 

Tl 

m 

D 

cn 


* 

a 

c 

5 

H 

W 

g 

Si 


2 

> 

XI 

n 

x 

ISJ 

O 

I 

NJ 

P 

NJ 

O 

cn 


O 

o 

£ 

m 

m 

* 

5 

h 

o 

2 


23 




























































I/) 

I- 


I- 

z 

o 

u 


> 

I- 

z 

D 

o 

u 

LU 

X 

I- 


Q 

O 

O 

LL 


LU 

cr 

o 

b 

D 

u 


u 

ui 

D 


cr 

< 

Q 


< 

U 


in 

Q 

LU 

LL 

if) 

in 

< 

_i 

u 


s 

w 

a 

£ 

9 

£ 


LD 

O 

fN 

id 

fN 

i 

o 

fN 

I 

u 

cr 

< 


1 

O 

u 

d 

LU 

LU 

£ 

u 

o 


24 


the county» 



The Matriarch of Medicinal Marijuana 


W hen somebody writes the book on 
how Orange County became the 
biggest battleground in the war on 
medical marijuana in California, 
there should be an entire chapter on 
just one person: Marla James. She may no longer lead the 
Orange County chapter of Americans for Safe Access (ASA), 
the largest national group advocating for the rights of medi¬ 
cal-marijuana smokers—she left that position after refusing 
to increase membership dues—but James remains one of the 
most passionate and articulate agitators in the movement. 

As with many activists, James came to the cause in 
an unfortunate way. In December 1999, she contracted 
flesh-eating bacteria; doctors cut out large sections of 
muscle and tissue in her abdomen. Things got even worse 
when James suffered a broken ankle; titanium screws in 
her leg led to an infection and, ultimately, its amputation. 
Previously, James had pursued a successful career as a 
paranormal investigator, which is how she met her hus¬ 
band of 25 years, David. 


“I was part of the OC Society of Psychic Research, and 
he was a member of a Psychic Singles group, but we were 
both at this hippie shipwreck party through the Church of 
Religious Science because we were both friends of people 
through the choir,” James recalls. “It was love at first sight.” 

Her career ended when she lost her mobility, but 
James says her biggest problem was the heavy regimen of 
painkillers she’d been prescribed. “I couldn’t even think,” 
she says. “I had no life. I was seeing in gray tones. I 
couldn’t read anything and couldn’t write anything. I just 
sat in front of my computer and looked at pictures.” 

James switched doctors, and with the help of medi¬ 
cal marijuana, she kicked her OxyContin habit and 
became a full-time medical-marijuana advocate. She 
helped organize Orange County’s Hemp Council, 
which grew into OC NORML, one of the most active 
chapters of the National Organization for the Reform 
of Marijuana Laws in the country. “I couldn’t be 
involved in paranormal investigations anymore, so I 
needed something to get involved with,” James says. “I 


needed something to be passionate about.” 

It’s difficult to think of any skirmish in the ongoing war 
over medical marijuana in which James hasn’t played a 
role, either as a plaintiff in a lawsuit or as a member of 
a collective speaking to various city council meetings or 
being chased around in her wheelchair by DEA agents. 
Despite a rapid growth of dispensaries in recent years, 
Orange County cities—with the notable exception of 
Santa Ana and Costa Mesa—have made swift work of 
eradicating pot clubs, or at least pushing them under¬ 
ground. “Anaheim is creating a black market,” James 
laments. “Now the patients have to go to that sleazy hotel 
behind Disneyland to get their medications.” 

Still, James insists her efforts to put medical marijuana 
in the mainstream of Orange County’s political debate 
have been worthwhile. “We are the last group of people 
that can be discriminated against,” she argues. “We have 
won battles and lost battles, but overall, I think there is 
more understanding now.” 

MICK SCHOC 
























What's Really Going On With The Bees! 

YOU can provide the most essential step to saving bees. With disappearing habitat, what the bees need more than anything is somewhere to live. 


T he number of managed beehives 
in the United States is up 14% 
since 2008. In areas such 
as Orange County where there is 
increasingly a shortage of undeveloped 
land, this unfortunately results in bees 
trying to build colonies in people’s fences 
and walls, where they run into conflict 
with humans. Companies such as Bee 
Busters do their best to relocate these 
bees, but they only have so much space 
available to put beehives. And this is 
why the most important thing you can do 
for the bees is provide space for beehives. 

A good place for beehives is a flat 
area in a non-densely-developed area, 
for example in one of the canyon 
communities. If you have fruit trees 
or crops, pollination from hives in the 
immediate vicinity can increase your 
yield five to ten-fold. So if you have land 
suitable for beehives, the bees benefit, 
the beekeepers benefit, you benefit, and 
the community around you benefits 
(because more hives can be relocated 
from them). 

Since the first hive of honeybees was 
introduced to the Americas in 1622 the 
number of bee colonies, both feral and 
managed, has steadily increased to fill 
this new territory. Additionally, as the 
human population has increased, the 
number of hives kept by humans has 
increased proportionally. As you can see 



from the graph of the bee population, it 
has been a steady uphill ever since then. 
In the last century the bee population 
in the United States has had its ups 
and downs, or really, one major up and 
down. As you can see in the chart, there 
was a very sharp rise in the number of 
beehives during the war years from 1941 
to 1947. This was due to government 
encouragement of beekeeping due to a 
wartime sugar shortage and the use of 
beeswax to hold together explosives. In 
fact the number of beehives has been 
predominantly determined by economic 
factors. The two depressions you see 



in the chart prior to the war peak are 
likely the result of increased competition 
from sugar beets as a source of staple 
sugar, and then the appearance on the 
market of synthetic sugars. From there 
honey fell from being a staple sugar to 
the luxury item that couldn’t compete 
with synthetic sugar for consumers on 
a budget, and thus, not surprisingly, 
spiraled down steadily in production 
numbers after the war. Since 1987 
the number of actual beekeepers has 
decreased by 40%, but the number of 
hives per remaining beekeeper has 
increased by 66%. Fortunately in the 
most recent ten years the number of 
hives of bees has stabilized and actually 
increased. 

“Things have changed a lot since I used 
to peddle around on a bicycle as a boy 



and catch swarms” says Bee Busters 
founder David Marder, “I can remember 
when you could just put out hundreds 
of beehives in the foothills and no one 
would do anything. 

There was a crisis in the 80s when varroa 
mites arrived, and no one was around, no 
one cared, just me and some other people 
trying to save bees from tree hollows. 

Then Africanized [“killer”] bees 
arrived and before they even got here 
vector control was going around killing 
everything in sight and I was like 'heeey 
you shouldn’t do that. They killed the 
gene pool. You don’t have survivor stock 
if you’ve killed them all 

Then local authorities demanded that 
I have a pest control operator’s license 
to do bee removal, or else they’d throw 
me in jail. Now it’s a free for all, the 
county is full of unlicensed people 
getting toxic pesticides from the internet 
and saying they’re saving the bees, but 
they’re endangering homeowners and 
themselves, and the bees. 

Recently for example I got a call from a 
homeowner where the unlicensed 'bee 
saver’ sprayed termidor into a house’s 
eaves, which is a highly toxic termiticide 
that is not supposed to be applied into 
occupied human habitations. And it 
can poison bees from other colonies 


and other non-target pests. This is just 
one example of how the untrained and 
unlicensed activities are a threat to the 
health of not only the surrounding bee 
population and environment, but the 
human community as well. 

One of the saddest days of my life was 
when I had Dr Eric Mussen from the UC 
Davis bee lab riding along with me and 
he said 'David, with these Africanized 
bees here, I don’t want you saving bees 
in this area any more, and I don’t want 
you giving them to people to put in 
backyards. 

I stopped for awhile, but now that people 
aren’t as afraid of Africanized bees 
anymore I rescue as many as I have space 
for, and promptly re-queen the colonies 
so they’ll become non-Africanized. But I 
really need more space.” 

If you would like to support the 
bees but don’t have land to host 
hives on, please consider donating 
to one of the legitimate bee research 
organizations such as Project Apis M 
(projectapsm.org), Bee Aid International 
(worldbeedev.org), the USDA Bee Lab, or 
the UC Davis Bee Lab (http://beebiology. 
ucdavis.edu/). There’s countless other 
organizations which have used the 
recent interest in bees to put “donate to 
us” buttons on their website and collect 
people’s money. 

The charities and labs we have listed 
here though are at the forefront of bee 
research and support. 

If you’re interested in getting involved 
in the exciting hobby of beekeeping, 
come to an Orange County Beekeepers 
Association meeting (http://www. 
ocbeekeepers.org/). If you do have land 
to place beehives on, please contact Bee 
Busters at (949) 497-6264, or, of course, 
if you have bees you’d like removed. 
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Follow the Rida 


I f you’ve been to any progressive event 
in Orange County during the past 
decade, you know who Rida Hamida 
is, even if you’ve never talked to her. 
Her radiant hijabs, wrapped in the 
billowy Andalusian style and usually in some 
shade of pink because “it’s a color that breaks 
down barriers and emanates happiness and 
courage,” aren’t the only reason the 36-year- 
old stands out. She’s usually standing at the 
front during speeches: sometimes speaking, 
sometimes at the side of other community 
leaders. Leading is natural for Hamida, com¬ 
munity liaison for Loretta Sanchez and co¬ 
founder of the Arab American Civic Council; 
it’s literally her name, which translates as 
“leader” in Arabic. 

“I need to live up to it,” Hamida says. “It’s 
important—I mean, it’s my name!” 

Born in Burbank to Palestinian immigrants, 
Hamida’s family moved to Anaheim when she 
was 11 so her father could be closer to his shop 
at what’s now the Outlets At Orange. The family 
worshipped at the county’s oldest mosque, the 
Islamic Center of Orange County off Brookhurst 
Street in Garden Grove. A couple of blocks 
north in Anaheim’s section of the avenue, fellow 
Muslims and other Middle Eastern immigrants 
began opening stores, restaurants and markets, 
creating an enclave now known as Little Arabia, 
one of the largest such neighborhoods in the 
United States. 

After graduating from Canyon High, Hamida 
went off to UCLA for her undergraduate degree 
and studied social work at the school’s graduate 
program. She returned to Little Arabia in 2006, 
working in the nonprofit world in everything 
from gang intervention to helping Iraqi refu¬ 
gees adjust to their new country to counseling 
survivors of domestic violence. But in Decem¬ 
ber 2013, Hamida decided to help bring more 
attention to Little Arabia after seeing local busi¬ 
nesses struggling. 

“This area is part of my childhood,” she says. 
“The symbolism of Little Arabia isn’t just Little 
Arabia. It’s about immigrants; it’s about people 
who’ve lived here for 50 years. It’s about an 
authentic part of Anaheim, of Orange County.” 

Hamida began inviting politicians and com¬ 
munity leaders to visit Little Arabia, culminat¬ 
ing in the so-called “Shawarma Summit,” held 
at Papa Hassan’s last spring. There, commu¬ 
nity members, business people and Anaheim 
Mayor Tom Tait talked about the future of the 
area, promising to bring more money and tour¬ 
ists there. 

In addition to her name, Hamida draws upon 
her status as a Muslim woman for her strength. 
“There’s this stereotype that women in hijabs 
are somehow submissive,” she scoffs. “I find it 
funny. We’re some of the most liberated, out¬ 
spoken leaders in our community. And my faith 
compels me to serve the community. One of the 
founding tenets of Islam is to make sure that the 
person next door has what you have.” 

And as for where she gets those great hijabs? 
“Forever 21,” she says with a laugh. “What can I 
say? I’m a California girl.” 

GUSTAVO ARELLANO 


































BY TOM STOPPARD 


REAL 


THIN 


FEBRUARY 28TH - MARCH 28TH 


5021 E. ANAHEIM ST., LONG BEACH 


(562) 494-1014 • LBPLAYHOUSE.ORG 




SAT MARCH 21 

20% OFF! 



$ mm % twins 
immmm tulips 
thc 

1500 adams ave. costa mesa 92626 
(714)979-1968 mydeelux.com 

*COSTA MESA LOCATION ONLY 
SR mydeelux *J@deeJux 



GIVE THE GIFT 

OF LIFE 


Help an infertile couple achieve their dream 
by becoming an egg donor 


Compensation $7,000 

and up TAX FREE 

Seeking all ethnic backgrounds 
of young women ages 20-29 


SHERYL ANDERSON 

B.S.N., M.S.N., PROGRAM DIRECTOR 

online application: www.elitefertility.com /M 
info@elitefertility.com 949.494.6511 


Elite Fertility Solutions 








TUMMY TUCK 

STARTING AT $3900 

HAIR TRANSPLANT 

$2900 PER AREA 



IflUflGE 
LOOK 

.com 



FULLER LIPS $385 

RESTYLANE/JUVEDERM 

PHOTOFACIAL $99 
BOTOX $99 PER AREA 

SCLEROTHERAPY 

$99 PER AREA 

LASER HAIR REMOVAL 

BIKINI/FACE $69 

MICRODERMABRASION $39 


BREAST AUGMENTATION 

MIRA MIST TECHNIQUE® JUST $2900 

MINIMALLY INVASIVE • FASTER RECOVERY • MINIMAL PAIN 

NOT JUST LIPOSUCTION...IT'S LASER SUCTION! 

NEW LASER LIPOSUCTION 

TOTAL ABDOMEN JUST $3500 

COMPLETE • NO HIDDEN COSTS 



miRfl AESTHETIC fTlEDICfiL CEflTER | 714.544.8678 

FOR MORE INFORMATION AND FULL LIST OF SERVICES VISIT YOUNGERLOOK.COM 




ANXIETY? 


Do you suffer from 

Generalized Anxiety % - 

Disorder? Are you looking 
for new treatment options? 

If so, you may want to consider participating in a 
clinical research study. 

You may qualify if you are between the ages of 18-65 
and have been diagnosed with Generalized Anxiety 
Disorder. 


Qualified participants receive study-related medical 
care and study medication or placebo at no cost and 
may be compensatec for time and travel. 


cnj) 


searching for a cure together" 


844 - 323-1313 

cnstrial.com/ anxiety 
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0 PEOPLE 


Renaissance Man 



John H. Taylor—a man whose life is steeped in 
historical drama—to look heavenward. 

“Isn’t that amazing?” asked an awed Taylor, 
Richard Nixon’s closest post-White House aide, 
the son of two liberal reporters, a novelist, social 
commentator, lover of discovery, gifted orator, 
and onetime director of the ex-president’s private 
library and birthplace in Yorba Linda. “What type 
of cloud is that?” 

I couldn’t recall my grade-school science les¬ 
sons, but it didn’t matter. The upbeat reverend 
had already moved inside his church to perform 
pre-sermon, housekeeping rituals. Though he once 
served as the feisty spokesman for a politician in 
an around-the-clock war with real and imagined 
enemies, Taylor, it turns out, is at peace—even with 
me, a journalist and onetime Nixon-hater who’d 
bashed him in the late 1990s. 

But nowadays, neither Taylor nor I is the 
same person. He’s not hunting down reporters to 
bark inane Nixon-spin, and my loathing for that 
burglary-ordering White House occupant fizzled 
out while George W. Bush ran the free world. 

In a sort of detente, the two of us have become 
Twitter pals, drink coffee together and excitedly 
share stories. 

The 1997 version of me couldn’t fathom this 
development or, more important, that I would 
arrive at my present stance: Taylor is a renaissance 
man. People might wrongly assume overcompen¬ 
sation. Yet, in truth, my declaration of admiration 
is tardy. He is a figure of substance, compassion 
and leadership that Nixon, were he still alive, 
would envy. 

U.S. District Court Judge Andrew J. Guil¬ 
ford calls Taylor “a truly remarkable man—one 
of those folks who does so many things well 
that you’re left wondering how he finds the 
time to sleep.” 

On Feb. 18, Taylor delivered “Married to Mor¬ 
tality,” a 13-minute, Ash Wednesday masterpiece 
sermon (available online at www.stjohnsrsm.org) 
mixing simple but potent scripture, poetry and 
an encounter with his ailing, 90-year-old mother, 
Jean, a former feature editor at the Los Angeles 
Times. At her bedside, he read aloud Jane Ken¬ 
yon’s poem “Otherwise”: 


I got out of bed 
on two strong legs. 

It might have been 
otherwise. I ate 
cereal , sweet 
milk , ripe, flawless 
peach. It might 
have been otherwise. 
I took the dog uphill 
to the birch wood. 
All morning I did 
the work I love. 


At noon I lay down 
with my mate. It might 
have been otherwise. 

We ate dinner together 
at a table with silver 
candlesticks. It might 
have been otherwise. 

I slept in a bed 
in a room with paintings 
on the walls , and 
planned another day 
just like this day. 

But one day, I know, 
it will be otherwise. 












































“I’m reading this poem, and half¬ 
way through, I’m thinking I’m read¬ 
ing the wrong poem to my mother,” 
Taylor told his congregation. “This 
woman, who on Monday had a medi¬ 
cal appointment and had to undergo a 
procedure that was somewhat humili¬ 
ating and dignity-robbing. And as she 
lay on the bed in the doctor’s office, 
she looked into my eyes, seeking the 
kind of reassurance that I sought 
from her when I was 4, 5 and 6 and 
something hurt—and she’d told me 
it wasn’t going to hurt much longer. 
And so I was reassuring her as she had 
reassured me, thus the cycle of life 
working itself out. The time when it is 
otherwise for my mother is now, so I 
was afraid it was the wrong poem. But 
when I finished, she smiled, and she 
said, ‘That was pretty.’” 

For Taylor, the notion of “it might 
have been otherwise” hits home. The 
family of his maternal grandmother 
in England planned to take the RMS 
Titanic on its 1912 maiden voyage but 
decided to use a different U.S.-bound 
ship two weeks later. “That made all 
things possible for my family,” he joked 
during a 2004 speech. 

The “otherwise” point was also a 
springboard for his most recent literary 
endeavor, Jackson Place. The novel’s 
premise: What would have happened 
if, instead of resigning in 1974, Nixon 
had declared himself temporarily inca¬ 
pacitated during the Watergate scandal, 
loaned the Oval Office to Vice Presi¬ 
dent Gerald Ford, fought impeachment 
charges in the U.S. Senate, won and 
taken back the presidency? 

He began pondering the idea 
about 25 years ago while working for 
the ex-president, and he asked Bill 
Thompson, a legendary publisher who 
found the likes of Stephen King and 
John Grisham, for feedback. “He said, 
‘Forget it—nobody cares!”’ Taylor 
recalled, chuckling. 

Years later, in August 2013, he woke 
up one morning, wrote a chapter of 
Nixon getting makeup put on prior to 
his expected national TV resignation 
address and shocking the world (and 
his top aides) by taking the alternate 
history route. Taylor wrote three pages 
a day, finishing the book in January 
2014, in time for the 40th anniversary 
of the actual resignation. Though it’s 
a clever, well-written work that will 
intrigue history and Vietnam War 
buffs, major publishers declined a deal. 
He ended up self-publishing through 
Amazon.com. 

Most surprising to anyone who 
witnessed Taylor at the peak of his 
aggressive, rah-rah Nixon role is that 
Jackson Place is hardly a blemish-free 
characterization of the 37th presi¬ 
dent. Indeed, the Nixon in the novel 
is the Nixon that Taylor says he knew 
well and accompanied on foreign 
trips, including Russia and China. 
Though brilliant, he cusses and plots 
and manipulates. 


“My defensiveness about him—I was 
invested in him,” Taylor explained. “I 
could put the most positive spin on the 
most notorious-sounding thing. But I 
didn’t want the book to be a whitewash 
of Mr. Nixon. I really wanted it to be a 
fair portrayal—the whole Nixon Zeit¬ 
geist. His point of view, as well as his 
family and key aides, was that any con¬ 
cession of weakness or failure is a tac¬ 
tical misstep because ‘we’re engaged 
in a galactic struggle against our ene¬ 
mies.’ As if conceding he’s human plays 
into the other side’s hands.” 

Taylor saw Nixon as complex. 
“Everything he did, he did for a rea¬ 
son,” the reverend observed. “He 


sometimes made up his own rules. He 
was far more congenial in small groups 
than people know. He had a deep 
introvert’s fear of larger social set¬ 
tings. He was terrified of being happy 
because he thought that would mean 
he’d lost ground [against enemies]. 

He was capable of great generosity of 
spirit. He had a real yin-and-yang thing 
going, and it was a constant struggle. 

In his later years, he grew mellower, I 
think, because of his grandkids.” 

Taylor’s transition from flack came 
after realizing “Mr. Nixon can never 
evade his history.” When the National 
Archives wanted to select the govern¬ 
ment’s first director of the presidential 


library in 2006, they followed Taylor’s 
recommendation: Cold War historian 
Timothy Naftali. He defends the pick 
as “absolutely vital” to enhance the 
library’s credibility, but to this day, cer¬ 
tain Nixon loyalists view Naftali, who 
left the post in 2011, as a communist 
infiltrator because he added a Water¬ 
gate exhibit for visitors. 

“All presidential libraries are 
friendly to their president,” Taylor 
said. “But the true believers’ idea of ‘no 
criticism’? That was the Nixon tactic 
when he was in office. I think a middle 
way is possible. Besides, in 100 years, 
Nixon is going to come out okay.” 

R. SCOTT MOXLEY 
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Checkpoint Chingomts 


A s good friends, Theresa Dang and Maria 
Zacarias share many things: biking, cook¬ 
ing, a love of activism, loud laughs, and 
a night in jail that just might get them 
a chance to battle the Santa Ana Police 
Department’s controversial checkpoint program in court. 

On Dec. 5,2014, the pair helped Cop Watch Santa Ana 
monitor a DUI checkpoint and offered rides to unli¬ 
censed immigrants to avoid car impoundment. Santa 
Ana’s finest paid the two in kind with cuffs, hauling off 
Zacarias for obstruction and Dang for public drunken¬ 
ness—never mind that Dang wasn’t given a sobriety test 
or in jail, or that the mild-mannered Zacarias did nothing 
to provoke the blue. 

“I would’ve layered up,” Zacarias says of her night in 
jail. “It’s cold in there.” 

“I wish Chapter One could’ve delivered their mac and 
cheese to me!” Dang shoots back with a laugh. 

The two lived virtually the same lives before becoming 
amigas, though on different coasts. Zacarias grew up in 
Betterton, Maryland, listening to bands such as Operation 


Ivy, the Unseen and the Exploited; she returned to Ana¬ 
heim at age 19. Dang, from Westminster, went to punk 
shows at the Unitarian Church in Anaheim before finish¬ 
ing law school in San Francisco. 

“How did I meet you?” Dang asks her friend while 
prepping a chocolate cake in Zacarias’ kitchen. 

“I guess OC May Day Coalition?” Zacarias replies. 

The two helped the group’s 2010 campaign against 
checkpoint and towing policies in Santa Ana, which at 
the time penalized unlicensed drivers—the overwhelm¬ 
ing number of them undocumented like Zacarias—with 
a 30-day car-impound policy that pushed retrieval fees 
to more than $1,000. Over the next year, Dang did legal 
research and found pro-bono lawyers to assist with the 
campaign, while Zacarias spread the word about retenes 
(checkpoints) on social media. 

The OC May Day Coalition scored a victory in October 
2011, when Santa Ana police began allowing 20 minutes 
for folks to find licensed drivers to drive their cars away. 
The coalition also got car impounds reduced to a single day. 
Zacarias cites statistics showing impounds in Santa Ana are 


down 75 percent since the start of the new policy. 

But the checkpoints haven’t stopped. 

“I don’t believe that the police are informing drivers of 
their rights,” Dang says. 

So she and Zacarias decided to investigate the 
Dec. 5 checkpoint. 

“The police held us for six hours,” Dang recalls. The 
Orange County district attorney’s office has yet to file 
any charges, but the two are taking no chances. “We’ve 
retained excellent attorneys,” she adds. 

As their legal battles await, one could excuse Dang and 
Zacarias for laying low for a while. But just weeks after 
their arrest, they were back at it, carrying signs alerting 
drivers to a checkpoint on Main Street in Santa Ana. 

As they describe their return to action, the oven timer 
dings. The two slap a loud high-five. 

“Sorry, too strong,” Dang says while removing the cake. 
“My high-five game is too strong!” 

Zacarias doesn’t mind. There’s a more pressing issue at 
the moment: “Where the ice cream at?” 

GABRIEL NAA BORA A 
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She Asks, 

She Tells 


hen activist Denise Penn gets 
out of bed in the morning and 
looks at herself in the mirror, 
she sees a ridiculously accom¬ 
plished person: executive com¬ 
mittee member of the California Democratic Party 
and co-chairperson of the LGBT Caucus; editor of 
bimagazine.org; past president of BiNet USA; past 
news editor of Lesbian News; a person on the board 
of directors for the American Institute of Bisexual¬ 
ity; the first openly bisexual member on the board of 
Lambda Literary; AIDS prevention activist; and guest 
on Dr. Phil. 

And that’s all before she’s had her coffee. 

A single mother and high school dropout from 
Anaheim, Penn eventually earned two bachelor’s 
degrees—one in English at Cal State Fullerton, another 
in social sciences at UC Irvine—and a master's in social 
work. She found that journalism and social work had a 
lot in common. “Writing is part of advocacy,” she says. 
“I drive around, visit people and listen to their stories. 
Sometimes, I write down chart notes, and [other times] 
I write a story.” 

She remembers counseling a Latino family in 
which the patriarch was in the last stages of heart 
failure. Walking to the front porch, Penn noticed a 
memorial rose bush with the name of a young man 
nearby. Talking with the patient’s wife, Penn realized 
the name on the sign belonged to their son, who had 
died at a young age of cancer in San Francisco. The 
woman talked about how much she loved to cook 
with him and about his male “friends” that visited 
the house. AIDS never came up in the conversation. 

“People say that being a hospice social worker must 
be hard," says Penn, shaking her head. “Not after work¬ 
ing with AIDS patients and hearing the lengths [fami¬ 
lies] go to keep it secret. That’s hard.” 

When did she realize she was bisexual? “I always 
assumed that it was okay to date whoever I wanted 
to,” she says. “It surprised me that gay people would 
have a problem with it.” 

They still do? “Oh, yes.” 

Why does she think that is? “The biggest reason 
is that gay and lesbian people were alone and perse¬ 
cuted. They came together and created community, 
and along comes someone who doesn’t conform... 

. People get their back up. [They’ve come up to me 
and said,] ‘You people just want to jump on the band¬ 
wagon!”’ She stops and rolls her eyes. “Right, because 
that ‘bandwagon’ is so wonderful.” 

Penn’s partner of 10 years, lesbian and Democratic 
activist Jean Harris, died in 2011. Penn timed out 
for a couple of years to recharge her batteries—“I 
did quiet things: stayed home with my cats, read a 
book”—before jumping back into the game. This time, 
that included visits to the White House in June 2012 
to celebrate the end of Don’t Ask, Don’t Tell with 
President Barack Obama and a group of openly gay 
service members, then a short lecture on bisexuality 
and mental health to policy officials at the Eisenhower 
Building in 2013. 

Where does Penn get the energy to do all of her 
volunteer work and political activism? 

“Codependency,” she says, laughing. “Being an 
activist is in my values. It’s not enough to just live and 
die on the planet. I need to make it a better place.” 

DAVE BARTON 
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She Clives 
Them Shelter 



Isa Greenfield of the Community Service 
Programs Youth Shelter had to get cre¬ 
ative after receiving a letter on Sept. 30, 
2014, saying the $200,000 federal grant 
the organization relied on would cease- 
effective immediately. On Oct. 1, Greenfield, director of 
operations, who personally opened the shelter’s doors 
eight years ago, called on some friends, both old and new. 

The Panama native had to act quickly, using her pas¬ 
sion for helping the less fortunate, a degree in social 
work and a Rolodex of friends of the shelter to keep the 
organization afloat. “[The part of the job] that is most 
dear to my heart is the kindness of strangers,” she says. 
“The volunteers, the people who want nothing but to 
help—I am very blessed that I have a job where I meet 
wonderful human beings on a daily basis.” 

Greenfield says if you look around the crisp, six- 
bedroom Huntington Beach home that is the shelter, 
every item you see has a story of kindness behind it. The 
dated, worn midcentury-modern couch was reuphol¬ 
stered thanks to a local Girl Scouts troop. The stainless- 
steel refrigerator was donated by Lowe’s. Every year, 
employees of the Huntington Beach Hyatt come over for 
a painting party and spruce up the walls. Kids blow off 
steam on the air-hockey and foosball tables donated by 
police officers. 

The shelter’s loss of funding unfortunately came during 
its busiest year. “We’re seeing an increase in kids strug¬ 
gling,” Greenfield says. “More and more, we see kids who 
just don’t have anyone. They’re kinda growing up by them¬ 
selves.” Greenfield and her team of about 20 employees 
now provide close to 200 homeless and runaway youth 
from ages 11 to 17 with services above and beyond a roof, a 
bed and food each year. 

Her crew strive to bring safety and stability to these 
young, tumultuous lives. “We see a lot of depression, 
anger issues, cutting, suicidal ideation, drug use—those 
are typical things we see here in the house that we deal 
with,” she explains. But usually, she says, in about a 
month’s time, the daily routines of goal-setting, self¬ 
reflection, schoolwork and therapy meld together to 
build a solid springboard to launch the youngsters back 
into society and, in 90 percent of the cases, back to 
their families. 

“This program is set up to make kids feel successful,” 
she says. “It’s not how they behave here; it’s how they’re 
going to handle life when they leave.” 

She keeps mementos from each child she and the 
shelter have helped over the years—some 900 kids 
by now. An immense binder is filled with letters from 
kids evaluating their time at the shelter. Most are over¬ 
whelmingly positive and talk brightly about their future, 
identifying their plans to become a nurse, a doctor or a 
teacher. “And of course the best [part] is when they call 
and say, ‘Can you come to my graduation?”’ Greenfield 
says proudly. 

On the kids’ final day at the program, they build a con¬ 
crete stepping stone, decorated with doodles and glass 
beads, then set it on the Pathway to Success that outlines 
the perimeter of the beautiful front garden. (Just beyond 
the chain-link fence, you can see the Huntington Beach 
Main Library and the serene Central Park.) Kids will 
often come back to look at their stones. It’s a remark¬ 
able garden, filled with flowers and palm trees and park 
benches. “It’s very cohesive to healing,” Greenfield says. 
“And every night, 50 rabbits have a party out here.” 

—TAYLOR HAMBY 
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B PEOPLE 


Rebel 


I f you’re a liberal, Allan Bartlett most 
definitely holds an opposing political 
view, but the Irvine resident and city 
finance commission chairman isn’t 
your typical, knee-jerk Orange County 
Republican. Sure, he’ll roll his eyes at the men¬ 
tion of Barack Obama or Hillary Clinton, but in 
a county in which partisanship almost always 
trumps principle, regardless of party affiliation, 
Bartlett is a rare breed. He’s a self-employed 
businessman and relentless political activist 
who is unafraid to challenge his own party and 
its characters, even powerful ones, when they 
screw up. 

In 2012, Bartlett’s reasons for leading an 
underdog revolt on the local Republican Party 
central committee to deny GOP Congressman 
John Campbell an endorsement were twofold. 
He loathed Campbell’s vote for President 
George W. Bush’s 2008 plan to send taxpayer 
money to private, Wall Street companies that 
made lousy investments. Worse, in Bartlett’s 
view, was the wealthy congressman’s elitist 
attitude that resulted in shunning contact 
with residents. 

“He didn’t want to get his hands dirty with 
us,” says Bartlett, who, incredibly, managed to 
gather the votes to block a sitting congressman’s 
endorsement. Campbell chose to not seek re- 
election in 2014. “He blamed not liking to take 
the trips back to D.C., but I like to think we had 
an impact on his decision.” 

Other examples illustrate Bartlett’s indepen¬ 
dence. Though he grew up Catholic, he refused 
to remain silent about pedophile-priest scan¬ 
dals. Though a Republican, his libertarian lean¬ 
ings prompt him to loathe the Patriot Act and 
“NSA snooping” as sneaky assaults on freedom. 
Though an activist who supports real-estate 
development, he cherishes daily, 4-mile nature- 
trail walks near Irvine’s Shady Canyon. Though 
married to his gorgeous wife, Lynn, he isn’t 
alarmed by increasing legal protections for gay 
citizens. Though someone who gets misty-eyed 
looking at an American flag, he feels nothing but 
anger that “neo-conservatives” advocate a pol¬ 
icy of “let’s go bomb people at the first sign of a 
problem overseas,” calling it “a colossal waste of 
lives and money.” 

Those are undeniable transformations for 
a guy who two decades ago stridently labeled 
himself a “ragging neo-con” who took marching 
orders from Rush Limbaugh. 

“I wasn’t an original thinker,” says the Bartlett 
of today, a potential future Irvine City Council 
candidate and Rand Paul backer hoping his out¬ 
spokenness is contagious. “A lot of Republicans 
think like I think, but they feel like they just 
can’t say it. I like to set a good example. It’s okay 
to speak out and not take the party line every 
single time.” 

His biggest political accomplishment? 

“Being part of the team that defeated [Irvine 
Democratic boss, longtime councilman and 
squanderer of Great Park funds] Larry Agran in 
the last election,” he says without hesitation. “At 
first, Agran was an honest left-winger, but he 
morphed into [being] totally corrupt.” 

R. SCOTT flOXLE Y 
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Queen of Little Saigon 


n Orange County’s Little Saigon community, 
there’s a real worry that Vietnamese language 
and culture are getting lost in the American 
melting pot. Younger generation Vietnamese 
Americans use English in their daily lives, often 
because it’s the only language they know. The situation, 
not surprisingly, alarms some parents who’ve decided to 
speak only Vietnamese to their toddlers. 

Sophie Bao Tran, who was born in the U.S. to war- 
refugee parents and attended the Orange County School 
of the Arts in Santa Ana, shares those concerns. “My Viet¬ 
namese isn’t perfect,” Tran says. “When I speak it around 
my mom and dad, they correct my mistakes. They are 
very loving and encouraging, and I want to pass that on.” 

In Tran’s case, bolstering Vietnamese skills for 
everyone, especially younger generations, isn’t just 
an idle dream. Her The He Tre (Young Generation) 


Productions has operated with a clear mission: “To 
help children learn the Vietnamese language and cul¬ 
ture through songs.” Thousands of kids over the years 
have benefited. 

But Tran isn’t just an instructor. She’s also a TV pro¬ 
ducer, model, fashion- and music-show MC, documen¬ 
tary maker, and diversity marketing specialist. Before 
state Assemblywoman Sharon Quirk-Silva lost her Fuller- 
ton-area seat in the last election, Tran served as her press 
liaison. She also translated concerns from Vietnamese 
American constituents for the assemblywoman. 

“I was kind of good at it,” Tran says, laughing. “It was fun.” 

Her outgoing personality and energy have made her a 
sort of unofficial but ubiquitous Little Saigon ambassa¬ 
dor. In recent weeks, she has scored TV interviews with 
Lee Nguyen, the only Vietnamese American on the U.S. 
National Soccer Team, and film director Tony Bui (cre¬ 


ator of Sundance Festival award winner Three Seasons 
with Harvey Keitel); co-hosted the Miss Vietnam South¬ 
ern California pageant; emceed at both the Vietnamese 
Student Associations/Union’s Tet Festival music show 
and for the community’s Rice Cake Cooking Contest at 
Asian Garden Mall; gave an alumni speech at UC Irvine; 
huddled with Tet Parade organizers; and modeled at a 
fashion show. 

“I like to keep busy and enjoy being part of events,” she 
says. “You meet so many interesting people.” 

Bao Nguyen, Garden Grove’s mayor, used one word to 
describe Tran: “special.” 

You might think Tran would be exhausted, but she isn’t. 

“I feel like I was put on this earth for a purpose,” she 
says. “I want to transfer my Vietnamese pride to the 
next generation.” 

R. SCOTT MOXLBY 



























IF YOU REALLY CARE 
ABOUT YOUR TEETH 





Dr. Flora Stenger, DDS. in Laguna Hills 
949-830-0074 • www.lagunasmiles.com 


M,Peoples 

' MORTGAGE COMPANY 

MORTGAGE AND REFINANCE! 

DOWN PAYMENT ASSISTANCE AVAILABLE. 


FREE 

CONSULTATION! 


Tony Padilla 1714-866-8269 
apadilla@peoplesmortgage.coni 



NMLS 1083828, CADBO 
1083828 AND NMLS 6274 
CADBO 4130661 

Licensed by the Department of Busi¬ 
ness Oversight Under the California 
Residential Mortgage Lending Act 



Home Delivery | Outdoor 
Organically Grown 


Mention OC Weekly & Get 10°/ off! 


949-608-7363 



dainese.com 


Orange 
County’s 
only source 
for Italian 
Legendary 
Protection 
& Style 


D Store Orange County 


4000 square feet of the best motorcycling 
gear you can buy, anywhere. Come see why 
World Champions choose Dainese and AGV. 


1645 Superior Ave. | Costa Mesa, CA 92627 
Tel. 949 650 2300 | dstoreorangecounty.com 


TAL AN 


LEGENDARY 


PROTECTION 




BEST OF OC WEEKLY WINNER 2014 
BEST SUGARING SALON 
~ & ~ 

BEST OF OC WEEKLY READER'S CHOICE 2014 
BEST SUGARING SALON 


$45 

FIRST TIME 
BRAZILIAN 

EXPIRES 
MAY 1ST, 2015 


S anta Ana, CA.) - While niche restaurants, winer¬ 
ies, and breweries continue to pop up on every 
block, business owner Ana Serrato-Mendoza recently 
celebrated 2 years as a unique business owner in 
Downtown Santa Ana. Rather than an indulgence 
poured in a glass or served up on a plate, her primary 
focus is sweet luxury and personal opulence. 


Although Downtown Sugar uses only natural, organic 
products they are happy to incorporate a new certified 
organic fair-trade sugar! Because the sugar is a warm 
paste that is removed with the direction of the hair 
growth, there is no discomfort or burning. More 
sugar benefits: hairless results last longer, its way less 
painful, and much better for sensitive skin than wax! 


Mendoza has always had a passion for art, culture and 
design, so naturally when she began her career as a 
licensed esthetician in 1999, she knew somehow she 
would eventually combine her passion with skin care. 
Mendoza has had a few turning points within her 
journey thus far. One in particular was a training in 
2001 with Anastasia Soare, a pioneer in brow shaping 
using stencils to create the perfect brow. Lets just say the 
Downtown Sugar eyebrow mission goes well beyond a 
common brow wax. After a treatment at the DTS “brow 
bar”, anything else will pale in comparison. 


Another mentionable turning point for Mendoza 
was in 2011 when she became a Certified Sugarist. 
Sugaring is an ancient approach to hair removal that 
is far more gentle, effective, and precise than waxing. 


218 W 3rd St, Santa Ana, CA 92701 
(714) 647-9338 
www.DowntownSugar.com 


Introducing Downtown Sugar: An adventure back 
in time, to Old Hollywood Glamour. A time when 
beauty had an inner definition that flowed with light, 
structure and attitude. Although Downtown Sugar 
offers everything from Antiaging treatments, facials, 
organic spray tanning, to sugaring; a unique and or¬ 
ganic hair removal system; its Mendoza’s fifteen years 
experience, incredibly high standards, and demand 
for progression and education that sets Downtown 
Sugar apart from other skin care salons. 


Located in the Artists Village and seated right next to 
Chapter One, Downtown Sugar has certainly found 
a home. If the sexy, 1940 s animation of a redheaded 
pin-up siren located on the front window doesn’t 
catch your eye, the menu of top shelf beautifying 
products and treatments will definitely entice you. 


As if that’s not enough to inspire an appointment, 
sugaring requires no wasteful sticks or tape; therefore 
sugaring is earth friendly. Ana is now an educator in 
sugaring, so to ensure the highest quality of service 
and professionalism, all of her employees are in-house 
trainees and apprentices. 


Downtown Sugar beckons the modern woman (and 
man) to step out of the assembly line of common 
beauty and into a fresh approach that enhances the 
unique and natural qualities of an individual. 


“We hope you find Downtown Sugar a place to refine 
your style palate and discover your organic beauty.” 

- Your Downtown Sugar (DTS) Professionals 
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NanTana Proud 


hether in the classroom or the 
courtroom, Carolyn Torres sees 
her younger self in the causes she 
fights for. She teaches 10th and 11th 
graders in Watts during the day, but 
OC knows her best as an activist with Chicanos Unidos, 
a grassroots group waging a prominent battle against the 
Orange County district attorney’s office (OCDA) over the 
Townsend Street gang injunction in Santa Ana. 

The city has a special place in her heart. Poverty forced 
Torres to constantly move around OC and the Inland 
Empire, but Santa Ana is the only place that feels like 
home. “My deepest roots are here,” she says. “My grand¬ 
mother came to Santa Ana in the late 1920s from San 
Juan Capistrano when she was 4.” 

Her parents, aunts and uncles came of age in the city 
during the late 1960s. But a wave of addiction uprooted 
the family. “In the ’80s,” she recalls, “heroin hit every¬ 
body pretty hard, and my parents along with all their 
siblings got hooked.” 


Torres eventually ended up in Moreno Valley with her 
Aunt Carolyn, whom she’s named after. Her da provided 
stability during the tumult; she told her namesake niece she 
should join MEChA to avoid dropping out of high school. 

“As soon as I turned 18,1 came back to Orange County 
to go to Cal State Fullerton,” Torres says. “My first couple 
of months, I was living in motels with my sister and her 
two kids.” Torres persevered and graduated in 2007, then 
earned a master’s in education at Cal State Long Beach. 

A Cal State Fullerton professor linked her up with Chi¬ 
canos Unidos. She went to a meeting in 2008 and joined 
soon after, impressed by the group’s passion and refusal 
to bow down against seemingly impossible obstacles. The 
organization was then fighting the OCDA on an Orange 
gang injunction; the Ninth Circuit Court of Appeals even¬ 
tually ruled it unconstitutional. “It was a learning experi¬ 
ence,” she remembers. 

And it prepared Torres for the surprise dropped dur¬ 
ing an August 2013 Santa Ana Police presentation at 
KidWorks near Townsend Street. The officers were talk¬ 


ing about injunctions when a PowerPoint slide showed 
a safety zone around the community. “We had to try to 
figure out what was happening,” Torres says. 

The injunction wouldn’t be filed until June 2014, at 
which point Chicanos Unidos had already informed com¬ 
munity members and found lawyers to fight the move in 
court. “We don’t know what’s going to happen, but what 
we do know is that they were not able to just slip this in,” 
Torres says. “The hope is that at least a couple of the guys 
will not be on this list. The other hope is that we raised an 
issue of this.” 

She believes that drug rehabilitation, job re-entry 
services and student programs are better solutions than 
gang injunctions, as they’re the kind of things she says 
might’ve helped her family back in the day. 

“The structure is a monster, and it’s called a struggle 
for a reason,” Torres says. “What little positive pieces 
we can pick up in the fight creates a quilt so that we can 
keep going.” 

GABRIEL NAA ROMAA 



















at Gelson's, 

healthy families 

start here 



A celebration 

in everv aisle ~ 

■> GELSON’S 


Staff Dietitian Jessica Siegel shares her 
passion for healthy living from the kids up. 

Knowledge is power. It's also the first ingredient in confident parenting... 
because the more moms and dads can learn about what foods and 
lifestyles promote the best health and well-being, the better equipped 
they can feel to make the best choices for their children. 

Gelson's understands this, which is why our Staff Dietitian Jessica Siegel places 
such an emphasis on educating parents on the finer points of nutrition for 
their boys and girls. With resources as diverse and accessible as her Healthy 
Families Blog, Super 4 Kids Shopping Lists, and family-friendly recipes, 
you're able to stay on top of the latest thinking from around the world. 

You can also pick up any number of her popular healthy salads in our Service Deli — 
or schedule a complimentary Super 4 Families shopping tour. Soon you'll even 
be able to listen to her colorful and helpful advice courtesy of the industry's first 
podcast of its kind. Nutrition Bytes. 

Every day , in every aisle, we celebrate your health. Find out how you can start 
taking steps towards a healthier family. Come into the store , visit gelsons.com , 
or call 1-800-GELSONS today. 
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Diamond In 
Irvine's Rough 

F or Alethea Hsu, the 

64-year-old doctor-turned- 
hospital administrator, 
commercial real estate is a 
side project, something to 
do on the weekends when she’s spending 
time away from San Gabriel Valley at her 
Irvine house. Even when she's in Orange 
County, she doesn’t spend much time in 
an office. She often holds court at Tokyo 
Table, one of her favorite businesses in 
Diamond Jamboree, the busiest Pan- 
Asian shopping center in Orange County, 
which also happens to be the crown 
jewel of Hsu’s family development com¬ 
pany, which she runs as president with 
the help of her six siblings. 

“I’m here two, maybe three days a 
week,” Hsu says, sitting in a booth at the 
modern Japanese restaurant. “We take 
the opportunities we can get. I’m not a 
full-time developer.” 

But, even with only a part-time effort, 
Diamond Jamboree has become a full¬ 
time success. During weekday evenings, 
the plaza is full of twentysomethings, 
many current students or recent alum 
from Orange County’s colleges, crowding 
in lines at 85°C Bakery Cafe or Lollicup 
or one of the other dozens of businesses 
that have turned the plaza into the only 
place to be in boring Irvine on a Tuesday 
night. During the weekends, it’s even 
more crowded, as families descend on 
the 12-acre plot of land on Jamboree. 
Despite a small parking garage and foot- 
ball-sized lots, finding parking can still 
be an odyssey. 

And while it might be tempting to call 
the plaza a sure sign of the Taiwanese 
takeover of Irvine, its success lies in how 
it offers a little something for everyone. 

If you’re not feeling Taiwanese baked 
treats, you can visit the more European 
Bon Epi across the plaza. Don’t want 
milk tea? Check out the Coffeebar Byul. 
And then there’s the ramen, the sushi, 
the Thai, the Viet-Cajun seafood, the 
Chinese seafood, the Korean soondubu, 
the pho and the other half-dozen genres 
of Asian food in the plaza, all ready to 
serve whoever comes in its doors. 

And that multicultural welcoming is 
what Hsu considers the key to success. 
She has visited countries throughout 
Europe, East and Southeast Asia, and 
South America. And throughout her 
travels, she has found one universal 
truth that she tries to promote in her 
properties: Everyone should and can 
be welcomed. 

“Everywhere I go, I like something. 
Every kind of people can be so nice, so 
welcoming,” Hsu says. “The world has 
been so kind to me. I’m glad I could make 
Diamond Jamboree like the world.” 

—CHARLES LAM 






































i Mention OC Weekly 
1 & Receive $5 Off 

I any purchase over $30 (not valid on Buffet) Must Present Coupon* Only 1 Coupon Per Purchase* 
^ Not Valid with any other offer* Offer expires 6/15/15* 

5655 E. LA PALMA AVE., SUITE 155 ANAHEIM 

(LA PALMA & IMPERIAL HWY, NEAR CINEMA CITY THEATERS) 

714-777-3100 ♦ CURRYOUTANAHEIM.COM 




JAPANESE CUISINE & SUSHI 

■ Under HHi 




LOCALLY SOURCED PRODUCE 










•NEW* 


Management 



JOIN US FOR HAPPY HOUR! 

4PM - 7PM DAILY 

f jJMh dine in only **) 

TO* flW NIGHTLY SPECIALS 
m ar MON-THU @7PM V) 


2981 MICHELSON DR IRVINE, 92612 949.251.0555 
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3305 NEWPORT BLVD STE. E. NEWPORT BEACH, 92663 • WWW.THEBEACHBARREL.COM 


CONTENTS THE COUNTY CULTURE MUSIC FILM CALENDAR CLASSIFIEDS ❖ PEOPLE 2015 MARCH 20-26, 2015 





















food» 


LO 

I- 


LU 


|- 

z 

o 

u 


>- 

I- 

z 

D 

O 

U 

LU 

X 

H 


O 

o 

o 

LL 


LU 

cr 

D 

ti 

D 

U 


U 

LO 

D 


cr 

< 

Q 


< 

u 


LO 

O 

LU 

LL 

LO 

LO 

< 

_l 

U 


PM 

© 

a 

t 

c 

§ 

* 


LO 

o 

fN 

vd 

fN 

i 

o 

fN 

X 

u 

cr 

< 


2 

O 

u 

d 

LU 

LU 

£ 

u 

o 


44 



PEOPLE 


Mr. Foodbea§t 


ne day in 2010, Elie Ayrouth received 
a tweet with a location. A reader of 
his website had located the thing he’d 
been searching for: Carl’s Jr.’s footlong 
cheeseburger. Rumors about the mystical 
monstrosity had existed on the Internet for years, and 
Ayrouth wanted to find out for his fans whether it was 
true. Armed with a camera and notepad, he rushed to 
the restaurant address in Santa Ana, ordered the item, 
and then marveled as it landed on his plastic tray. The 
burger wasn’t very good, but the quest solidified what 
Ayrouth’s humble site, Foodbeast, was becoming—a 
go-to source for all things new and share-worthy in the 
foodie universe. 

Today, that’s what it remains. Each month, 3 million 
to 6 million readers visit the website for its pretense-free 
take on the food stories they never knew they needed in 
their brain. Posts range from the enlightening (“This Is 
What Happens When You Dunk a McDonald’s Cheese¬ 
burger in Stomach Acid”) to the practical (“12 Human 
Foods You Didn’t Know Could Kill Your Dog”) to the 
did-I-reuZZy-just-read-that? outrageous (“Nothing Says T 
Love You’ Like These Butthole-Shaped Chocolates”). 

“Just the other day, a writer was like, Yo, ramen pot 
pie,’ and now the video is up,” says Ayrouth, the site’s 
26-year-old publisher, describing the swift, DIY nature 
of Foodbeast’s content, much of which is produced at the 
company’s headquarters in downtown Santa Ana. 

Foodbeast got its start in—where else?—a college dorm 
room. The Anaheim-reared son of Lebanese immigrants, 
Ayrouth started blogging about the food challenges his 
buddies undertook in the cafeteria at UC Irvine. Once, he 
documented his friend’s attempt to wolf down 30 sloppy 
joes. “He got down to about 25,” Ayrouth recalls, “and on 
the 26th one, he stood up, ran out of the hall and spray- 
yakked all over the walls.” 

Ayrouth realized there were people out there who 
wanted to talk about shock food and the stuff he liked 
to eat, but there wasn’t a place to do so in a foodie scene 
that gushed over creme fraiche and truffled everything. 
The Food Network, he says, just didn’t speak to him. 
“When your beacon of‘cool’ is Guy Fieri, something has 
to change,” he says. “What was missing was someone 
who could talk about fast food in a way that respected it, 
at least a little bit. A lot of people eat that shit, so let’s talk 
about it.” 

He and his small Foodbeast team took on a “TMZ 
mentality,” churning out posts on product releases, res¬ 
taurant news and anything that would make for good 
Internet-as-water-cooler fodder. Then-editor Charisma 
Madarang discovered that Cap’n Crunch isn’t technically 
a captain—the stripes on his uniform would make him 
a commander instead. The post went up, and five hours 
later, the issue was being dissected on CNN. “It must 
have been the slowest news day in the history of news,” 
Ayrouth says. 

Other memorable posts have included a mission 
to order a “monkey style” burger at In-N-Out and a 
food hack video series (if you’ve never “unrolled” an 
orange, you don’t know what your life has been miss¬ 
ing). Recently, the staff got colonics and wrote about it. 
“We all fasted, went to this Zifrer-health center, got put 
under and got filmed getting stuff shoved up our asses,” 
Ayrouth says. “It was terrible.” 

But it’s the kind of thing he does for Foodbeast fans, an 
army that keeps on expanding. And now he’s hungry to 
do more. “We didn’t know people gave a shit about food 
news,” Ayrouth says. “Turns out, they do.” 

MICHELLE WOO 
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WEDDINGS | CORPORATE fVENTS I SHUTTLE SERVICE/SAFI RIDE | BIRTHDAYS | VERANDA ROOFTOP DINING 
1740 $. COAST HIGHWAY | LAGUNA BEACH CA 92651 | 949.715-7777 | MQZAMBIQUEOC.COM 


I U .. 


SMALL BEER 
BUCKET (3) 

Reg $12 
SPECIAL $9 


TUNA POKE 
BOWL 

Reg $8.90 
SPECIAL $7.90 


FIRE GARLIC 
SOYBEAN 

Reg $3.50 
SPECIAL $3.00 


Mon-Thurs 1 1AM-9:30PM 
Friday 11 AM-10PM 
Saturday 11AM-9PM 
Sunday 11:30AM-8PM 


revolving sushi restaurant 
genkisushi.com • 714-972-4677 
Westfield Main Place (Next to JCPenny) 
2800 N. Main St. #1040, Santa Ana 






This Mother's Day, 
give Mom the gift 
of mystery! 

...With Champagne! 


Downtown Riverside 
Fridays & Saturdays 
7:30pm 

Newport Beach 
Saturdays 7:30pm 


Mot 
Champ 

Riverside Location - 12:30pm 


gp 

866 . 992.5424 

www.gourmetdetectlve.com 


w __ 

Champagne Dinner 
Newport Beach t 
Location - 5:00pm 


$90 includes 3.course meal, award 
winning show, taxes, gfatuitie s,and , 
champaghe for Mom. 


UN OC WEEKLY "BEST PLflCE TO DRINK" PICK! 


THE VERANDA 
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hen 23-year-old Julian 
Fukue opened PokiNom- 
etry in Anaheim last year, 
it was a culmination of 
his career as one of OC’s 
youngest sushi chefs and his experience dab¬ 
bling in selling skateboards. The concept was 
simple: Fukue and his small crew would spe¬ 
cialize in poke, the Hawaiian dish of ahi tuna 
that was just reaching the cusp of popularity on 
the mainland. They’d lay out the cubed fish in 
an assembly line, with the rice at the beginning 
and the sauces at the end—everything stream¬ 
lined so the customer could direct the construc¬ 
tion of their poke bowl. 

The first week went smoothly and reached 
his projections: 100 bowls sold per day. But by 
the third and fourth weeks, something unex¬ 
pected happened: PokiNometry went viral. As 
word spread, lines formed, and Fukue was sell¬ 
ing from 800 to 1,000 bowls per day. The eatery 
ran out of fish, the dishwashers were swamped, 
and Fukue didn’t have enough employees. It 
became so hectic he shut the place down for a 
few weeks to train more people and shore up 
his resources. 

“We had a lot of catching up to do,” Fukue 
says. “We just couldn’t keep up with demand.” 

These days, PokiNometry has not only 
become the model of efficiency, but also the 
one to copy, as other poke shops have opened 
to tap into the previously pent-up demand 
Fukue uncovered. As his high-school class¬ 
mates settle into their first jobs or grad school, 
Fukue has become OC’s first and, arguably, 
youngest poke entrepreneur. 

Fukue comes from a restaurant family—his 
mom, Momoko, bought Tommy’s Sushi in Tustin 
from Tommy himself in the late ’80s. “My mom 
worked as the hostess and did the accounting. 
My dad was one of the sushi chefs,” he says. 

When he was 17, Fukue’s parents divorced, 
meaning he had to step up to help his mom with 
the family business. While his fellow Dana Hills 
High School grads planned for college, Fukue 
toiled at the restaurant seven days a week, 
never taking weekends off. He washed dishes at 
first, but soon, Fukue moved up to managing the 
restaurant. Eventually, he went on to making 
the sushi himself. 

One of the dishes Fukue mastered was Tom¬ 
my’s poke bowls, one of the most popular items at 
the restaurant. At that point, Fukue and the other 
sushi chefs obliged special requests—substituting 
one fish for another, adjusting the seasonings— 
but it took time. It was his customers who sug¬ 
gested he create a process to make such requests 
easier, which led to PokiNometry. “At Tommy’s, 
how the poke bowl turned out depended on the 
chef,” he says. “Now at PokiNometry, it’s more 
consistent. Every bowl is the same.” 

PokiNometry is still as busy as ever, and 
Fukue is opening a second PokiNometry in Hol¬ 
lywood. And he still works weekends. “I don’t 
have much of a personal life,” Fukue admits. “I 
don’t eat out a lot. When I do, I’m exploring new 
foods that aren’t Asian. I have a lot to learn from 
fast food. But I try to stay away from sushi.” 

—EDWIN GOBI 









































ADVERTORIAL 



PIZZA 

PRESS 

“PUBLISH YOUR OWN” 

CUSTOM PIZZAS 

& DRINK CRAFT BEERS 
OPENING MARCH 28 

ORANGE, CA 


% THE BEST VIETNAMESE 
FOOD IN OC 

15% OFF ALL FOOD! 

SEAFOOD FRIED RICE • EGGROLLS 
PHO • SPRING ROLLS • UDON NOODLES 
SEAFOOD HOTPOT 

657 - 233-5333 

TIMING VUONG III GARDEN GROVE 

12342 BROOKURST, GARDEN GROVE 



moi 

by HOUSE OF AN 


GOURMET BISTRO 8c NOODLE BAR 


BEST RESTAURANT IN ORANGE COUNTY 2014 

BEST AMBIANCE RESTAURANT IN ORANGE COUNTY 2014 

BEST VIETNAMESE RESTAURANT IN ORANGE COUNTY 2014 


- OC WEEKLY 


@anqibistro 

ANQI AT SOUTH COAST PLAZA, ADJ. TO BLOOMINGDALE'S 
RESERVATIONS SUGGESTED: 714,557.5679 | ANQIBISTRO.COM 


HOUSE OF AN 



DTSA’S MOST ANTICIPATED 


NEW RESTAURANT FINALLY OPEN!!! 


anta Ana, CA.] - Delectable 
sausage sandwiches are coming to 
Downtown Santa Ana, courtesy of the 
soon to be open niche eatery, Wurst- 
haus. The new family-friendly restau¬ 
rant invites foodies to enjoy an assort¬ 
ment of flavorful links, savory Belgian 
fries, and dessert. Wursthaus will also 
offer a variety of drinks and libations 
including craft sodas, Belgian and Ger¬ 
man beer, and coffee. Located at 305 E. 
4th St., the 2,000 square foot venue will 
be a haven for sausage delights. 

Owners Gabriel Ruiz and George 



Mendoza envisioned Wursthaus in a 
thriving, upbeat area, and the location 
in Santa Ana turned their dream into a 
reality. The hands-on duo was heav¬ 
ily involved with its construction and 
other local retail businesses, and they 
now house over forty employees that are 
largely based in Santa Ana. Both Ruiz 
and Mendoza take pride in the fact that 
Wursthaus is an all day serving into late 
night establishment that is generating 
more local Santa Ana jobs as well as 
new cuisine options - and they’re eager 
to open their doors to the public. 

The pair of budding restaurateurs first 
met at the age of five, building a friend¬ 
ship that veered into the food industry 
in their twenties. After the two business¬ 
men focused on family life and career 


paths, they reunited with the concept for 
Wursthaus. Ruiz follows in the footsteps 
of his Mother and grandparents, who 
were both business owners in Downtown 
for decades. His family settled in Santa 
Ana in the 1920s, operating a liquor store 
on 4th St., as well as a nearby tire shop. 
Joining his family’s entrepreneurial spirit 
makes the venture a labor of love and 
bolsters his dedication to Wursthaus. 

Mendoza spent a great deal of time in 
Santa Ana as a child and owns American 
Barbershop, also located on 4th St. His 
experiences both as a child and an adult 
in the Downtown made the choice to 
stay in Santa Ana a simple one, and his 
love for food lead him to Wursthaus. 

Both men are committed to ensuring 
that Wursthaus offers affordable, quality 
food with first-rate drinks in a great 
atmosphere. 

The harmonious blend of sausage and 
beer lend themselves well to Santa Ana’s 
foodie culture, and Ruiz and Mendoza 
look forward to putting delicious sausage 
sandwiches in the hands of hungry city 
dwellers and visitors alike. 



Mon-Wed llam-2am 
Thu-Sat llam-4am 
Sunday llam-2am 

305 E. 4th ST #106, Santa Ana 

FACEBOOK.COM/WURSTHAUSDTSA 

FOLLOW US ON FACEBOOK & 
INSTAGRAM FOR 

UP TO DATE INFO!!!! 

@wursthaus_dtsa 

E@ 
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The Surfin’ 
Scotsman 


he national ambassador for a single¬ 
malt Scotch whisky ought to be one of 
two things: a dark-suited, conserva¬ 
tive, obviously upper-class white man 
who looks as if he just stepped out of 
the Pacific Club, or a walking, talking Scottish stereo¬ 
type, replete with tartan kilt, sporran, ungainly red 
beard and impenetrable accent. 

Mitch Bechard, the U.S. ambassador for Glenfid- 
dich whisky, is neither of those. 

He is Scottish (born and raised in Edinburgh), and 
he does have the necessary accent, though it’s not 
terribly thick. He does own a kilt, though he would be 
more likely to wear it with Doc Martens. But Bechard, 
who lives in Irvine, is more likely to be in board 
shorts and sunglasses, haunting Blackies Beach when 
not pouring out tastes across Southern California. 

Bechard is the key behind William Grant & Sons’ 
efforts to rejuvenate Scotch’s image in the United 
States, a country that still considers the drink an 
expensive indulgence. Bechard travels everywhere 
with a rolling suitcase of whisky, in case the opportu¬ 
nity to demystify someone arises. And if that doesn’t 
work? He once commissioned a paddleboard painted 
with the Glenfiddich logo and schlepped it down to 
Blackies Beach—whatever it takes. 

His start in the spirits game happened in Edin¬ 
burgh, selling whisky to the Scottish, which is a bit 
like selling coal in Newcastle. Irked by Scotland’s 
famously awful weather, he asked to be transferred 
somewhere warm. Because the only positions avail¬ 
able were part-time, he applied to William Grant 
& Sons instead; two days later, he interviewed, was 
hired as the West Coast ambassador for the Glen¬ 
fiddich brand, got a visa, and moved away from the 
drizzle to start work based out of the company’s West 
Coast offices in Irvine. 

The secret to reeling in American whisky drinkers 
is Glenfiddich 15-year-old, which is subtly sweet, like 
bourbon. “A lot of people think all Scotch is smoky 
and peaty,” he says, “but that’s only a small segment 
of Scotch.” 

He is also doggedly fighting the image of Scotch as 
a man’s drink. “Forty percent of my customer base is 
women,” Bechard says. “Anyone who thinks they’re 
just drinking vodka doesn’t know the market.” 

Usually taking his whisky neat, he’s also happy to 
have bartenders play with it. “I went into a bar in New 
Orleans and ordered Glenfiddich neat,” Bechard says. 
“I was told all they were doing that night was mar- 
garitas—so I ordered a Glenfiddich margarita.” Lime 
juice, triple sec, agave syrup and Scotch sounds more 
like a Mexican take on a whisky sour than an actual 
margarita, but it’s better than it has any right to be. 

Just before publication, Bechard was back in 
Scotland with the winners of a cocktail competition, 
who won a trip to Glenfiddich’s motherland to visit 
the distillery and, presumably, get absolutely wasted 
on Scotland’s finest product. One of the winning 
entries created a custom cigar with three bands, each 
meant to go with a specific expression of Glenfiddich 
whisky, thus slaughtering two sacred board room 
cows at once. 

It’s music to Bechard’s ears, of course. “It doesn’t 
matter how you take your Scotch,” he says, “as long as 
you take your Scotch.” 

DAVE LIEBERMM 































Breakfast Burritos with C hips & Salsa 
Hot Sandwiches & Gourmet Salads 
Traditional Spicy & Italian Chicken Wings 


Lounge: Happy Hour Brick Oven Pi zz as Lounge: Happy Hour 

11:30-9 Sat-Sun Q4Q 472 4 4-7 Mon-Fri 

24190 Alicia Parkway, Mission Viejo, CA 92691 
Corner of Alicia & Muirlands (Vista Paint Plaza) 




EWPORT BEACH 949.675.1980 LAVENTINASPIZZA.COM 


Open Until 

SMteia 

Friday & 
Saturday 


1 Large 
Cheese Pizza 


$8.33 

Pick-up Only 


+ tax 


2 Medium Pizzas 
With 3 Toppings 
Each 


+ tax 


$19.44 


Delivered 


*ORDER ONLINE* 


2 Large Pizzas 
With 2 Toppings 
Each 

$24.07 

Delivered 
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READY TO TAKE A BITE? 



EAT LBC 




\.ONG beach restaurant week 


www.EATLBC.com I #EATLBC 



Eat LBC. ITS WHAT YOU’VE BEEN CRAVING. 


jetBlue 



PW1SS-TELEGRAM 



BELGIUM 


LONG-9E/\SH-^_ 


Celebrity jE Cruises* 


That's modern luxury. 5 ** 


HYATT 

THE PIKE 

LONG BEACH 


DREAMB&X 















£ood»reviews listings 



Steak Your Claim 


EDWIN GOEI 


Pub Thirty-Two cooks one of OC’s best steaks 

BY EDWIN GOEI 


I wasn’t impressed the first time I 

ate at Pub Thirty-Two, and it wasn’t 
our server’s fault. In fact, he did 
everything he could to make every¬ 
thing sound impressive. When I said I 
wanted the Sriracha wings as a starter, he 
launched into a near-two-minute solilo¬ 
quy on how they’re soaked in duck fat. 

‘‘You mean they’re cooked in it, like 
confit?” I asked. 

No, he said, they’re kept in duck fat 
before cooking so the meat just falls off the 
bone. And when he served the wings, he 
pointed out that the blue cheese dipping 
sauce was made with cheese from Ireland. 
He was right on both points: The meat did 
peel off as easily as a Post-It Note, and the 
dressing was indeed chunky with crumbled 
cheese. But as I ate them, they tasted like 
every other hot wing I’ve eaten at every 
airport sports bar from here to Logan. The 
sauce might have been less stingingthan 
those that employ Frank’s hot sauce, and 
there was some residual richness from the 
duck fat that I wouldn’t have detected if 
he hadn’t mentioned it, but what I noticed 
most was the lack of fresh-from-the-fryer 
crispness. And if I have only one expecta¬ 
tion for all things calling themselves hot 
wings, it’s that they should always be crispy. 

I liked the pork meatballs we ordered as 
a second appetizer better than the wings. 
The warmth of Middle Eastern spices per¬ 
vaded each of the four golf-ball-sized meat 
orbs that sat on an oblong plate splashed 
with tomato jam and sprinkled with dry 
ricotta. The spices gave the pork an unex¬ 
pectedly funky but welcome gaminess that 
made me wish I had some Persian rice, 


lemon and sumac with which to temper it. 

Then there was the fried chicken main 
course that followed. The nearly bone¬ 
less, nearly flavorless chicken was pre¬ 
drenched in bacon gravy, the green beans 
below it limp, and the cheese sauce for 
the mac and cheese that formed the base 
of the plating almost as thin as soup. And 
because it was all served together, with 
everything stacked atop one another in a 
wet, gravy-soaked pile, I couldn’t sort out 
what was good from what was sludge. 

I made a second visit the following eve¬ 
ning. It was a Friday night, and the dining 
room, romantically lit by dim bulbs, was 
now bustling. Musicians strummed a guitar 
and warbled a song next to a bar that held 
people transfixed by a game on the televi¬ 
sion. Next to us were two couples in their 
sixties—Mission Viejo’s best. The wives 
drank wine, the husbands beer. At another 
table, a husband and wife and their two 
young sons picked at the cheese platter. 

Our server smiled when he recognized 
me. I asked him about the grilled hanger 
steak. It’s good, he said, but the better 
choice was the special of the night: the 
Colorado Angus steak. Then he went on 
as he did the day before with the wings. 

He mentioned something about how the 
cows grazed in the same fields as wagyu 
cattle, how tender it was, and how when 
he worked at Morton’s, a steak of this 
quality would go for $70. Here, he said, it’s 
just $35. 

Because I waited for too long a beat 
before deciding, he grinned and added, “If 
you don’t like it, I’ll pay for it.” But even 
without the guarantee, I knew I wanted it. 


A woman at the table to the right of me was 
already devouring hers, and every time she 
put a piece of the meat in her mouth, her 
eyes rolled to the back of her head—no joke! 

In the meantime, we grazed on the Little 
Gem Lettuce & Radicchio, which had 
sliced pears perched atop lily pads of let¬ 
tuce sprinkled with crumbled goat cheese 
and shards of almond praline—a salad we 
picked up with our fingers. It was more fun 
to consume than any other salad I’ve eaten 
in the past year. Then came the excellent 
fish and chips: delicate black cod encased 
in an enduringly crunchy but gossamer- 
thin batter served with a hill of house-made 
fries nearly identical to those at In-N-Out. 

Finally, the Colorado Angus arrived: 
three hunks of meat perfectly seared 
to a crunchy, blackened crust, but pink 
throughout, on top of perfectly seasoned 
creamed potatoes, pearl onions and 
roasted wild mushrooms so crisp they 
could cut glass. This, I said to my date, 
was the best steak I’ve had in years. A 
pleasure to slice and a thrill to chew, it 
had a beefy pureness absent of sinew 
that was also so well-cooked and -rested 
it didn’t bleed out on the plate. After I 
mopped the plate clean of its pan sauce, 

I realized that, for once, our waiter’s 
hyperbolic descriptions weren’t nearly 
hyperbolic enough. I hope they put it on 
the regular menu in perpetuity. 


PUB THIRTY-TWO 

23962 Alicia Pkwy., Mission Viejo, 
(949) 716-0687; www.pubthirtytwo.com. 
Open daily, 11 a.m.-2 a.m. Dinner for two, 
$40-$80, food only. Full bar. 


HOLEllflilEWALL 

» GUSTAVO ARELLANO 

Hail Jaritza! 


INK WAFFLES 

At 4th Street Market, 201 E. Fourth 
St., Ste. 114, Santa Ana, (714) 716- 
4480; inkwaffles.com. Follow Ink 
Waffles on Instagram: @inkwaffles. 

W hen I heard last year that Anepal- 
co's Cafe's chingon owner Danny 
Godinez was opening a waffle-sandwich 
concept, I had to admit I cringed. Bruxie 
cornered that market years ago; other, 
lesser imitators now dot Southern Califor¬ 
nia. The idea seemed beneath Godinez, 
who was already working on his El Mer¬ 
cado concept and seemingly didn't need 
another project on his ever-busy mind. 

So forgive me, Danny, for being a 
pendejo and doubting you for even a sec¬ 
ond: Ink Waffles is great, one of the many 
must-eats in SanTana's new 4th Street 
Market, and it shows Godinez knows how 
to delegate. As with most of the food court's 
eateries, Ink Waffles is really just a stand, 
sticking to just seven waffle sandwiches. 
The prices are solid, the servings large. 

And Godinez has brought on as his chef 
Jaritza Gonzalez, a rising star who's part 
of the second generation of the Northgate 
Gonzalez family (though when I met her 
and called her "one of the Northgate kids," 
she offered a wearied smile—so forgive 
me, Jaritza, for being a pendejo ). This is her 
first OC place, and she's already carrying 
on Godinez's tradition of expanding the 
definition of Mexican food while establish¬ 
ing her own multicultural reputation. 

Consider the Chino Latino: crispy 
chicken glazed with a plum sauce, deco¬ 
rated with sesame seeds, then wrapped in 
a crunchy waffle made of pandan batter. It's 
simultaneously fluffy and dense, crunchy 
yet wispy, with great tang and savoriness. 
I'm not sure what's exactly Latino about it, 
but it doesn't matter: Eat it. More Mexi is 
the bunuelo waffle, with Gonzalez creating 
a stunning chocolate-ganache dip to pour 
onto the cinnamon-dusted fried waffle; after 
this, fried ice cream should be banished as 
a dessert at Cal-Mex restaurants forever. 

All of Ink Waffles sandwiches are great, 
especially its namesake, which uses squid 
ink batter in ways not seen since Cuban 
seafood. And it's already one of the more 
popular spots at 4th Street Market. So 
kudos to Gonzalez for her great debut, as 
well as to Godinez for continuing his empire. 
And to the two of ustedes. Forgive me, 
again, for being a pendejo. Now, let's eat! 

G ARELLANO @ OCWEEKLY.COM 


0 BLOG ONI) FOOD 
STICK A FORK IN IT 

BLOGS.OCWEEKLY.COM/STICKAFORKINIT 
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escape to Mexico... 
without leaving Scottsdale Quarter! 

enjoy our award-winning 
Baja coastal cuisine & hand-made, 
fresh fruit margaritas 





251 E. Pacific Coast highway 
Newport Beach, CA 92660 

949 675 9800 
WWW.SOLCOCINA.COM 




EDWIN GOEI 

Katsu, Part Two 

Katsu curry at Curry House CoCo Ichibanya 


A t Curry House CoCo Ichibanya, 
curry is the lifeblood, the fuel, 
the liquid of choice. There 
are oceans of it ready here in 
different spice levels, in shades that range 
from bright gold to caramel brown, but it all 
essentially comes from the same formula— 
a punchy blend of cumin and other spices 
that hints of India, but is all Japanese. 

Despite the astronomical combinations 
you can order, the kitchen has it all under 
cruise control. Along with the spice level, 
you choose whether you want actual meat 
in the gravy or maybe some okra or corn. 
The options that exist to customize what 
goes into your liquid gold number more 
than what Pizza Hut offers in toppings. 

The result: a gut-busting plate of food, 
the curry gravy lapping the beachhead of 


EatthisNow 

» EDWIN GOEI 

white rice. What distinguishes one plate 
from another is the protein. The tonkatsu 
crunches with a breading so pristinely crisp 
you almost don’t dare let it near the sauce. 
You almost want to immediately drown the 
gnarled pieces of chicken karaage in it. 

And did I mention you can even specify 
how much rice you want? The temptation is 
to go with the smallest portion possible. But 
believe me, with so much of that curry to go 
around, you’ll need more than you think. 


CURRY HOUSE COCO ICHIBANYA 
2710 Alton Pkwy., Ste. A-115, Irvine, 
(949) 553-1082. 


DrinkoftheWeek 

» GUSTAVO ARELLANO 

Tea Party at Anepalco’s 
Cafe at the Ayres 

hingon bartender Joe Valdovinos has 
moved on from Playground, landing at 
Anepalco's Cafe at the Ayres in Orange and 
giving owner Danny Godinez a Latino Dream 
Team. Cesar Cerrudo still mans the bar here, 
but Valdovinos is now his backup—the greatest 
pinch-hitter since Manny Mota. Though he only 
started this month, he is already raising des- 
madre with his drinks, many using llegal Mezcal 
thanks to Valdovinos' association with the fine 
brand. Principal among them is a special he 
whipped up just the other night: the Tea Party. 

THE DRINK 

It ain't a reflection of Valdovinos' politics, son: 
He's as Azlanista as the rest of us. Instead, 


it's a callback 
to the vanilla 
tea bag that's 
the starter and 
finisherto llegal 
reposado, grassy 
aloe liqueur and 
a nice smack of 
Nardiniamaro. gustavo arellano 

You get the vanilla's aroma at first, but not 
much flavor; however, as the bag steeps 
in the cocktail, the Tea Party gets sweeter 
and sweeter until what you're left with is a 
magnificent digestif. Congrats to Valdovinos, 
Cerrudo and Godinez, and a warning to the 
competition: They're already a-scheming for 
further Reconquista .... 


ANEPALCO'S CAFE AT THE AYRES 

3737 W. Chapman Ave., Orange, 
(714) 456-9642; www.anepalcoscafe. 

com. Follow Anepalco's on 
Instagram: @anepalco. 



STRAIGHT 
OUTTA BOSTON 

























Guadalupe Valley 


ttFyrjft down. Mgplfc Vlslt our webslte to book 

I—| 'i JTT- ■ SOUtn your tour now! 

L£Jio3R4 tours www.DownSouthTours.com 

Discovering the Hidden Treasures of Mexico 

OR CALL US TO ARRANGE A CORPORATE OR CUSTOM TOUR 844-4DS-T0URS (844-437-8687) 


“BEST ARMENIAN 
SUJOK SANDWICH!" 



MEDITERRANEAN BISTRO 

CAFE * CATERING « MARKET * BEER & WINE 

MENTION OC WEEKLY & RECEIVE: 

LUNCH SPECIAL 

Pick Any Two for 9.99 

Half Panini 

Turkey, Ham & Cheese, Caprese, Rosemary Chicken, Bahneer, Artichoke 

Soup 

Lentil, Artichoke, Kale & Quinoa 

Salad 

Greek, Fatoush 


412 NORTH COAST HIGHWAY, LAGUNA BEACH 949.715.9230 | ZEYTOONCAFE.COM # f 



DELICIOUS 

SWEETS 



FOR ALL OCCASIONS 

949.642.0571 

273 E 17TH STREET COSTA MESA 



CALL FOR RESERVATIONS. SHOWTIMES AND INFORMATION 


8664392469 


DISCOUNT OFF REGULAR GENERAL ADMISSION. PRICE DOES NOT INCLUDE $4 TICKET PROCESSING FEE PER PERSON. TAX ; 
AND GRATUITY NOT INCLUOEO. CANNOT BE COMBINED WITH ANY OTHER OFFERS. DISCOUNTS OR GROUP BOOKINGS. VAUO 
ONLY AT CA LOCATION. VALID FOR UP TO 10 PEOPLE. MUST MENTION CODE 0CWEEKLY15 OFFER EXPIRES 3/30/2016 


WINNER 


I KB WEEKLY 

^ 2013 ^ 

22 °° ADULT 

OFF T|CKETS 

10 °° CHILDRENS 

OFF tickets 


ENTUft* 


7600 BEACH BOULEVARD BUENA PARK. CA 90620 | WWW.PIRATESDINNERADVENTURECA.COM 
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THASOS 

GREEK ISLAND GRILLE 


Feed Your Body And Soul Since 1999 A.D. 

www.thasos.com 


Fashion Island 

(949)717-7600 
FASHION ISLAND 
ATRIUM FOOD COURT 
NEWPORT BEACH, CA 92660 


Costa Mesa 

(714)708-3000 
3940 S BRISTOL ST 
(AT W SUNFLOWER AVE) 
SANTA ANA, CA 92704 


Bring Thasos to your next event! 

WE PROVIDE A UNIQUE AND HEALTHY CULINARY EXPERIENCE FOR 
YOUR GUESTS. RESERVE YOUR CATERING TODAY, 

CALL: 949.395.0227 

THASOSISLANDGRILL@GMAIL.COM 


BEEF PALACE 

BUTCHER SHOP 



SINGE 




0 m % 


1970 


QUALITY FIRST 

CARNIVORE CUISINE 

CALVIN FREE {214)846-0044 




-H- 


- * ■ ■ ■■ ■ ■■ -r r ■ ■■ - * r ■ ■■ - n r ■ ■■ ■ ■■ - n r ■ ■■ - * ■ "w 


BEEF PALACE IS A 5TH GENERATION OLD SCHOOL BUTCHER SHOP THAT : - 
HAS BEEN INDEPENDENTLY OWNED AND OPERATED FOR 43 YEARS AT 
THE SAME LOCATION IN HUNTINGTON BEACH. WE SELL MORE PRIME RIB 
THAN ANYONE, WE PERFECTLY AGE OUR STEAKS AND PRIME RIB ROAST, - c 
AND WE ONLY SELL THE HIGHEST QUALITY ALL NATURAL MEATS. 

WE KNOW WHAT WE’RE DOING! 

BEEF PALACE ONLY SELLS THE HIGHEST QUALITY OF NATURAL MEAT : c 
BECAUSE WE BELIEVE IN QUALITY FIRST & WE ONLY PROCESS IN HOUSE. 

BUY IT FRESH WITH US, WHERE OUR CUSTOMERS ARE OUR PRIMARY 
CONCERN- THATS WHY WE’RE STILL HERE! THANK YOU FOR THE ^ - 

OPPORTUNITY TO SERVE. THE BUTCHER (MR. HUNTINGTON BEACH) IS IN! 
BEEF PALACE IS OPEN EVERYDAY EXCEPT MAJOR HOLIDAYS. DUE TO 
HIGH VOLUME, WE ONLY ACCEPT ORDERS ON MAJOR HOLIDAYS. : - 

SHOWTIME 

MON-SAT: 10AM-7PM SUN: 10AM-6PM 

-WE CAN CUT IT- - - 

H - H - H - H - H - H - H - H— J 



WAY MORE THAN A CANDY STORE 
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FASHION ISLAND 


Mon-Fri 10am-9pm, 

Sat 10am-7pm, Sun 11am-6pm 

1021 NEWPORT CENTER DRIVE 
NEWPORT BEACH, CA 92660 
TEL: 949.640.0803 


PROMO CODE: OCW5 

Cannot combine with other offers & discounts 
Not valid on previous purchases or gift cards. 
Valid in store or online until May 31, 2015 

itsugar.com 
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COURTESY LILLIE'S Q 


Barbecuin’ in Brea 

Charlie McKenna of Lillie’s Q 


P airing award-winning ’cue with 
local brews is a no-brainer. So 
when Charlie McKenna and 
Joe Manzella joined forces to 
launch Lillie’s Q next to TAPS in Brea, 
it only made sense. This week, we hear 
from McKenna, whose resume includes 
Chicago’s Tru and operating his own luxe 
lonchera. Talk about a range in talent. 

OC WEEKLY; Why cook with both wood 
and charcoal? 

CHARLIE MCKENNA: So I can impart the 
right smoke flavor to the meat and not 
overpower it. I believe smoke is a fla¬ 
voring agent, like spices and herbs, and 
should be used to enhance the piece of 
meat you’re smoking—not dominate the 
flavor profile. 

Explain the meaning behind your restau¬ 
rant’s name. 

It is named after my 88-year-old grand¬ 
mother, who gave me the inspiration to 
begin cooking and focusing on Southern 
food and culture. 

How would you describe Lillie’s Q to some¬ 
one unfamiliar? 

If s an upscale barbecue and Southern favor¬ 
ites restaurant that focuses on moonshine 
and craft beer for its beverage program. 
What do you recommend for first-timers? 
Fried pickles, wings, pork, tri-tip, shrimp 
and grits, collards, and mac and cheese. 
One stereotype about your industry , and 
whether it’s true: 


OntheLine 

» ANNE MARIE PANORINGAN 


We all like to party! For the most part. 
What skills/lessons did you learn while 
working at Tru and Avenues that you didn’t 
learn in culinary school? 

Organization of your station. 

Give us a pro and con to operating a 
luxe lonchera. 

Pro: The fact that you can change locations. 
Con: The fact that you change locations. 
Most undervalued ingredient: 

Salt. How important it is to making food 
taste good! 

Is there anything you’d like to learn how 
to make? 

True ramen broth from an expert in Japan. 
Tell us about the limited-edition, bourbon 
barrel-aged sauces. 

Some of our most popular sauces go 
through an aging process in bourbon bar¬ 
rels to impart the bourbon flavor into the 
sauce. It is so much more nuanced than 
just adding bourbon to the sauce, which 
would give it that liquor “burn.” 

Favorite places to eat: 

Super Juicy Dumplings in Brea. Pretty 
impressed with my partner, Joe Manzella’s 
restaurant TAPS. And I’ve become addicted 
to In-N-Out—my first stop in and out of OC. 
What’s the one thing people didn’t tell you 
» CONTINUED ON PAGE 57 
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AUTHENTIC MEXICAN RESTAURANT 

HAPPY HOUR 

MONTH UR 4PM-7PM 
FRIDAYS AT THE BAR ONLY 



CATERING AVAILABLE 

310 N. HARBOR BLVD. 
FULLERTON, CA 92832 
( 714 ) 441-0269 
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H i -Ti m e 

Wine 


Forged ** Oak 


:> 


I New from Orphan 
(Barrel Whiskey 
(Distilling Co., 
|Forged Oak is a 
|statuesque whiskey 
(with aromas of 
|cedar, maple and 
(vanilla bean that 
|give way to 
(seasoned woody 
(notes of cocoa 
Jand young berries, 
(ultimately leading to 
a long, dry finish of 
(black pepper. 


$79.99 

750ml 

Limited 


15-year Kentucky StraightiBourborji 



250 OGLE STREET 

1 

COSTA MESA CA 


949.650.8463 

Ham 

H1TIMEWINE.NET 



mouthwatering and lip 
smacking experience. 
Spoon after spoon, our 
Italian Ice will bring a 
giant smile to your face. 
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kes 


15 Flavors 
Non-Dairy 
Fat Free 
Gluten Free 

Cholesterol Free , —- _ . 

Egg Free Italian Ice Truck 

Soy Free 


714-476-3293 

mustachemikestruck.com 


COME TASTE THE OLDEST 
BEER IN THE WORLD 



I" 




EXCELLENT SELECTION OF IMPORTED GERMAN BEER & WINE 
BREAKFAST • LUNCH • DINNER 


THE BEST AUTHENTIC 
GERMAN FOOD FOR 36 YEARS! 

A FAMILY RESTAURANT WITH RECIPIES 
GOING BACK 7 GENERATIONS IN GERMANY! 


M-F 7AM-9PM, Sat & Sun 8AM-9PM sandie@jagerhaus.net 
2525 East Ball Rd., Anaheim 714.520.9500 | Jagerhaus.net 
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On the Line 

» FROM PAGE 55 


about working in a restaurant? 

How critical people can be. 

You’re making breakfast; what are you having? 
Biscuits and gravy and country ham. 

What is your signature item on the compet¬ 
itive-barbecue circuit? 

Whole pork shoulder. 

What would be your last meal on earth? 
Dry-aged rib-eye with blue cheese butter 
and a frozen Kit Kat. 

Where did you grow up? 

I’m a military brat, born in California at 
Vandenberg Air Force Base. My family 
roots are South Carolina, and I’ve lived 
there as well as Florida and Bucktown, 
Chicago, Illinois. When in California, I 
stay in Yorba Linda. 

Hardest lesson you’ve learned: 

Being able to trust people. 

Do you have any skills that aren’t related 
to food? 

I’m an avid hunter with a bow and gun. 
Growing up, I used to go bow hunt¬ 
ing with my father for deer, boar, duck, 
doves, antelope and pheasants. I loved 
being in nature and enjoying time with 


COURTESY LILLIE'S Q 

my father. 

You have a whole day to yourself; what do 
you do? 

Eat at places I haven’t tried, hang with my 
daughter, take my dog to the dog beach. 
Tell us something most people don’t know 
about you. 

How fanatical I am about organization 
and cleanliness. 

What was the last thing you looked up online? 
Getting into the science of brining meats, 
and how it helps your overall product. 
What turns you on creatively, spiritually 
or emotionally? 

Seeing the guest’s enjoyment from one 
of my dishes, or their experience in one 
of my restaurants. That really makes me 
want to keep creating and growing in the 
concepts I have and the concepts I want 
to do. 

What did you study in school? Did you 
always plan on being a chef? 

Hospitality management at Florida State 
University. From there, culinary school— 
I’m a CIA grad. Yes, I planned to be a chef 
from age 18. 

LILLIE'S Q 

240 S. Brea Blvd., Brea, (714) 482-2001; 

www.lilliesq.com. 



Apollos University 

The Gateway to Your Future! 

Your Apollos education is Accredited, Accessible, Attainable, and Affordable. 


APOLMfr^ 


IKf u n iveRs it; 




& 


Online and convenient - obtain the degree you need without accumulating huge 
student loans. Associate through doctorate degrees in business. 

Call 714-841-6252 or visit us at http://apollos.edu 



Last year Irma changed her Life. She felt going to Concorde 
was the best thing she has done for herself and her family. 

Medical • Dental • Nursing • Allied Health 

Change your life! Call 888.497-2356 for a 
free career kit & tour of the campus. 

(ONCORDE.EDU ^ 

Garden Grove, CA | For more information about our graduation rates, the median debt of students who completed 
the programs, and other important information, pLease visit our website at www.concorde.edu/discLosures. 
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BY PAUL ROGERS 


Recent leaps in technology have impacted almost every industry. Employers are looking for job 
candidates who are up to date with the tech developments crucial to keeping their businesses competitive 
and relevant. LA Weekly spoke to experts from three core Los Angeles industries to discover which tech 
skills are required to get job hunters hired. 

MUSIC 

Internet-age technology has dramatically reshaped the music business. The New Millennium saw 
compact discs largely usurped by digital downloads, followed by the advent of streaming music (industry 
revenues from streaming ballooned from 3 percent in 2007 to 21 percent in 2013). Meanwhile, recordings 
which previously required dedicated studios packed with equipment can now be made at home on laptops, 
with the finished product self-distributed online. 

“Clearly, digital distribution has had a tremendous impact on the music business,” said Ron Sobel, 
Advising Chair of the Music Business Program at Los Angeles College of Music [LACM]. “We are seeing 
profoundly re-invented options, devices, preferences, flexibility, royalties and income opportunities, and 
careers, in all aspects of how music is produced, marketed, accessed, sold, and embraced.” 

Industry-wide, music professionals have had to adapt to survive. 

“The most in-demand employees have always focused on specialized disciplines such as recording, 
photography, video, marketing, management, and public relations,” said Donny Gruendler, Vice President 
of Academic Affairs at Musicians Institute in Hollywood. “However, each skill alone is no longer enough 
to ensure success.” 

But this doesn’t mean that the music industry is shrinking (the International Lederation of the 
Phonographic Industry reported “trade revenue growth in most major markets in 2013”). 

“Increased (evolved) technology options simply means more - and varied - opportunities for 
employees,” Sobel explained. “A vast new range of skills in technology, communication, marketing, and 
analysis are proving to be fundamental priorities in providing new career opportunities.” 

Alongside mastery of traditional office suite tools, contemporary music industry professionals need to 
be competent with relevant contemporary software and devices. 

“These individuals are seeking to master Pro Tools/Logic, Photoshop, LCPX/Premiere, social media 
[and] marketing platforms,” said Gruendler. 

Music business-appropriate tech skills can be learned locally at schools such Musicians Institute and 
LACM. And industry pros will need to keep these constantly updated, with mobile tech looking set to play 
an increasing role in both music’s creation and consumption. 

ADVERTISING 

Los Angeles has lately become recognized as an advertising industry hub (the American Association of 
Advertising Agencies held its annual conference in L.A. for the first time in 2012). The recent convergence 
of the city’s robust advertising sector with its traditionally strong entertainment, gaming, and technology 
industries has made for a vibrant local career field that requires a fast-evolving grasp of the “digital space” 
from its employees. 

Jeremiah Knight, Executive Director, Digital for advertising agency Saatchi and Saatchi Los Angeles 
identifies three macro tech trends in his industry: Single screens yielding to multiple-screen content 
consumption; the rise of social networks as advertising platforms; and the emergence of data management 
platforms (DMPs) and automated decisioning (“DMPs allow marketers to load their own 1 st-party data 
and to combine it with 3rd-party data from all across the web.”). 

Advertising pros have also had to adapt to being “mobile-first” - while also considering presenting 
information across multiple screens, including tablets, phablets and TV-like streaming media players -, 
and “data-first”, according to Knight. 

“We must all be data hounds,” he said. “If you happen to love words like ‘auto-optimizing’ and 
‘database’ and ‘dynamic’ - the new data-informed world of digital is probably right for you.” 

While entry-level job applicants aren’t expected to be fully versed in these ways of thinking, experience 
of such modalities is absolutely expected of candidates for more senior advertising positions. 

“I would argue that a communications degree from a university is helpful, but also that the ability to 
think laterally and be a quick study are equally important,” said Knight. 

“Lor budding developers and project managers there are also a variety of trade and online schools that 
allow exposure to and certification in various different development languages and project management 
processes. Lor these roles a university degree may not be strictly necessary.” 















COLLEGE OF 

CONTEMPORARY 


/ Marly wo 

MMTcTyL ^ 


Study 5o^ e ^ You L<=v&! 




CULTURE OF 
MUSIC + CREATIVITY 






Musicians Institute 
Open House 

- Take a tour of Ml's Campus 

- Select a program and meet the Program Chair 

- More info on Financial Aid + Scholarships 

- Audition & Apply in person 


Space is limited. RSVP today at: 
mi.edu/open-house or call 800-255-7529 
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Career College of 
^CALIFORNIA 


make a living 

Making A Difference 


Start A Career in 

8 Months 


Why Choose 

Career College of California? 

You are not just o number at Career College of California. 

With small class sizes and a caring environment, you will 
receive a personalized educational experience along with a 
commitment from our staff to connect you with new career 
opportunities upon graduation. 



Programs We Offer 


r 


Accounting Professional 
Business Office Administration 
Medical Assistant 
Paralegal 

Medical Front Office 
with Billing and Coding 


90 % 


Student 

Satisfaction 

Rate 


80 % 


(or higher) 

Placement 

Rates 


Get Empowered 

TODAY 


Call or email us at: 

i (714) 586-5775 

info@careercalifornia.edu 

Or visit our campus: 

201 E. 4th Street, Suite 200 
Santa Ana, CA 92701 


Working together, we can and will change your life. 

CCC is certified by the U.S. Department of Education to participate in student financial 
assistance programs authorized by Title IV of the Higher Education Act of 1965. 

Career College of California is accredited by the Accrediting Council for Continuing Education 
& Training and licensed by the California Bureau for Private Post Secondary Education. 

For more information about our graduation rates, the median debt of students who completed 
their programs and other important information, please visit our disclosure page at 
www.careercalifornia.edu/disclosures 


ENTERTAINMENT 

The entertainment business has been 
transformed by recent technological advances in 
the production, distribution and consumption of 
content. 

“We have seen a dramatic increase in the 
need for live streaming ... It’s created an erosion 
of television viewership to other platforms, 
especially mobile,” said Chris Sturgeon, Vice 
President of Marketing for Live Media Group, a 
Los Angeles-based entertainment and technology 
company. “This has created an increased demand 
for professionals who understand live stream 
production.” 

High-tech innovations have also revolutionized 
the industry’s creative sector. 

“Integrating Storyboard Pro has been an 
effective tool. Our board artists and directors both 
utilize the program,” said Richard Marlis, president 
and co-owner of Burbank-based animation studio 
Wild Canary. “Cintiq tablets have also been 
instrumental within a production pipeline - it is a 
computer monitor that you can draw on with a 
stylus.” 

While studios generally view their creative 
staff primarily as artists, a working familiarity with 
certain software and devices (depending on an 
individual’s professional specialty) is required. 

“Artists who were too slow to pick-up on the 
technology are going to have difficult, if not 
impossible, time finding work,” said Carmen Italia, 
Wild Canary’s CEO and owner. 

Fortunately, trade and art schools, universities, 
and even community colleges have kept their 
curriculums technologically up-to-date. 

“The best way to learn and hone creative artistry 
is through a program that teaches the arts and 
uses technology,” Italia explained. “Self-teaching 
is possible, but should be paired with an arts 
education.” 

Tech trends at the consumer of entertainment 
will continue to be driven by the exodus away from 
TV in favor of other devices, said Sturgeon. 

“We see failure after failure of live events on 
mobile devices. This year’s Oscars are a great 
example of that. We have to provide a better, 
interactive user experience for consumers who 
want to watch on their mobile devices.” 
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Courtesy of Musicians Institute 
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DISCOVER THE MANY OPTIONS THAT ARE AHEAD FOR YOU 


I SOUTHERN CALIFORNIA 

AND MULTIPLE CITY 
LOCATIONS NATIONWIDE 


oSchool 

I Psychology 


PARTOF.THECHANGE.CO 

888-852-1419 


A NONPROFIT 
INSTITUTION 
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All the Office’s a Stage 

I n 1999, when this august publication still had 
peach fuzz clinging to its soon-to-be-wizened 
cheeks, Cynthia Ryanen drew praise for one 
of the best acting performances of the year for 
her work in STAGEStheatre’s It’s Only a Play. 
“Ryanen’s bitter, foul-mouthed actress was the effortless 
standout of a nearly perfect cast. Somebody give this 
woman a sitcom,” wrote the Weekly’s Dave Barton. 

Fourteen years later, another Weekly scribe wrote of 
her performance in The Balcony, also at STAGES: “Cyn¬ 
thia Ryanen and [castmate] Rick Kopps are outstand¬ 
ing: complicated, cunning, ruthless, soft, tortured, vain, 
powerful and powerless. If they never worked again on 
a local stage, they’d leave legacies based solely on their 
performances in this play.” 

In between, and long before, Ryanen has contributed 
standout performance after performance, from Willy 
Loman’s long-suffering wife in Death of a Salesman to 
part of the remarkable ensemble in OC-based playwright 
Amanda DeMaio’s Unrelenting Relaxation. She is, simply, 
one of the finest character actors on our local stages, 
someone who should be making professional money on 
a professional stage. But Ryanen isn't crying about it. 
She’s actually been too busy the past 20-odd years going 
corporate to worry about turning professional. 

As owner of Orange-based Role Player Services (RPS), 
Ryanen takes very trained, talented local actors and 
drops them in the middle of corporate settings, where 
they engage with clients as varied as Southern Califor¬ 
nia Edison to the Orange County Fire Authority in some 
type of communication scenario. Want to train your 
employees to deal with difficult, disgruntled custom¬ 
ers? Call RPS. Want to train them at their motivation or 
terminating skills? Call RPS. Implementing new sexual- 
harassment guidelines in the workplace and need to run 
through a myriad of pervy situations? Call RPS. 

It’s partly scripted, in the sense that character types 
and key talking points must be memorized, but it’s also 
heavily improv-based, with actors required to adjust in 
the moment and deal with a wide range of personalities 
and communication styles. “It’s very sophisticated cor¬ 
porate role playing that demands being in the moment 
100 percent,” Ryanen says. “They’re given a character 
breakdown, or specific character type, and have things 
they need to convey and things they need to keep secret, 
and they have to react to each person completely hon¬ 
estly. Every experience is unpredictable. You have to be 
able to think on your feet and be comfortable in all kinds 
of situations. You’re basically playing chess every time 
you’re in these rooms. It’s organic and very, very real 
acting in its purest sense.” 

Demanding work. And not everybody who auditions 
for RPS makes the cut. While her actors are paid, it’s 
not as if they’re paying their rent every month with 
RPS checks. Not every actor has the right look or 
expertise for each job, and with so much talent swim¬ 
ming in Ryanen’s pool, most average one to six gigs per 
month. But they make enough from even a half-day 
session (up to four hours) that they can pay their cable 
bills, a far cry from the few bucks, if any, smaller the¬ 
aters can afford to pay actors for a show and remain 
fiscally solvent. 

“Fortunately, because I have worked with so many dif¬ 
ferent companies over the years and had the great plea¬ 
sure of working with so many people, I have an excel¬ 
lent, diverse pool of actors working with me,” Ryanen 
says. “I am so honored to employ some of the best talent 
I have ever seen or worked with.” 

JOEL BEERS 

































Tl0,DAY’S MORTGAGE 


30yr Fixed Conforming (Loans to $417,000) 

Rate: 3.625% APR: 3.65% (0.125 pts) 

Rate: 3.75% APR: 3.75% (0 fees) 

30yr Fixed Conforming Plus (Loans to $625,500) 

Rate: 3 - 75 % APR: 3 - 79 % (opts) 

Rate: 3 - 875 % 



APR: 3 - 79 % (opts) 
APR: 3.875% (ofees) 

Jumbo 30 yr Fixed (Loans to $2 million) 

Rate: 3 - 875 % APR: 3 - 95 % (0.5 pts) 

Rate: 4.0% APR: 4.04% (0 pts) 


Jumbo 5 yr ARM with Interest Only Option (Loans to $10 million) 

Rate: 3.0% APR: 3.05% (opts) 

Rate: 3.125% APR: 3.125% (ofees) 

Jumbo 7 yr ARM (Loans to $10 million) 

Rate: 2.875% APR: 3.15% (ipts) 

Rate: 3.25% APR: 3.26% (opts) 

30 yr Fixed w/only 3% down & No mortgage ins. 

fUnto $417.000) 

Rate: 3.99% APR: 4.04% (opts) 

Rate: 4.125% APR: 4.125% (ofees) 


Toll Free (877) 858-5990 


MORTGAGE www.iplmortgage.com 


Purchase price up to $2,000,000 with only 15% down, or $3,000,000 with only 20% down (1 st/2nd combo) Call for details 


19762 MacArthur Blvd, Suite 110, Irvine, CA 92612 

Real Estate Broker, California Bureau of Real Estate 

License #01736620 APR Assumptions: 740 + FICO.SFR, Purchase, Primary, CA, Impds, 417k (2 mil Jumbo), 60%LTV NMLSl #1218971 
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Audi 

Truth in Engineering 


A boldly designed car deserves 
a boldly designed world. 

Finally the road is safe for inspiration again. The Audi A7 is setting a 
whole new standard for design. Behold the dramatic profile and coupe-like 
styling. Notice the flawlessly crafted interior with the most advanced 
technology available, like the MMI® touch with handwriting recognition 
and navigation enhanced by Google Earth™.* It's a car engineered with one 
purpose —to leave a lasting impression on the world around it. 

Learn more at audiusa.com/A7 The Audi A7 is here. 


Never pay more than you need to for a new or Certified Pre-Owned Audi 


Audi Newport Beach 445 E. Pacific Coast Highway, Newport Beach, CA, 877.206.9081 
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P escribing his dance style, David Bernal 
punctuates each sentence with an arm 
wave or a pop of an isolated joint as he 
sits on a high barstool at the Iron Press 
in Anaheim. The Santa Ana native effort¬ 
lessly flows between seated vignettes of much larger 
styles, including “liquid mantis” and “psychedelic alien,” 
which he began to develop as a student at Saddleback 
High School. In Tuesday's post-lunch-rush crowd, not too 
many people notice, but in the Internet's infancy, these 
styles made him a star. 

David Elsewhere, as he’s known online, is part of the 
first wave of Internet celebrities borne not of YouTube 
and jump cuts, but of discussion forums, word of mouth 
and eBaum’s World. You may have seen him perform in 
a video called “Kolla2001” (or “insane robot dance” or 
“Mike Song + David Elsewhere”), which features a then- 
21-year-old Bernal dancing in the 2001 edition of the Kol- 
laboration talent show. It’s a classic, with a view count of 
more than 200 million split over hundreds of copies. In 
it, he wears a long-sleeved T-shirt and khakis, which con¬ 
trast with the baggy clothes of the other dancers. He first 
swings his arms in a kitschy rhythmic pattern, lulling the 
audience into a state of security. And then his entire body 
melts, and the crowd erupts. 

“I remember thinking, seeing everyone dance before 
me, ‘Man, this crowd is an awesome crowd,'” Bernal says. 
“Before I went on, I was already hyped because there was 
so much positive energy there.” 

But with the performance over and payment in hand, 
Bernal, who had by that point spent years as a street per¬ 
former at Fashion Island and auditioning for gigs ranging 
from small local talent shows to Cirque du Soleil, forgot 
about that night—until a year later, when Kollaboration 
uploaded the video to help promote their next show. 

“Somebody emailed me and said, ‘Check this clip; 
you're on this clip,'” Bernal says. The emails kept com¬ 
ing, first props and praise from other dancers, then 
commercial offers: 7-Eleven, Heineken, Volkswagen, 
Apple (Bernal’s in the iPod silhouette commercials, his 
performance having inspired the series). There were a 
few parts in movies, including You Got Served and Alice 
In Wonderland. He traveled to Japan, South America 
and Europe to perform. Cirque du Soleil, who strung 
him along for a few years, offered him a part, which he 
turned down. 

“That was pretty satisfying,” he says, laughing. 

And then in 2009, he was approached by Michael Jack- 
son to help the entertainer prepare for his concert series. 
“At first, when I started dancing with him, I wasn’t sure 
what he wanted to do because he’d let me do whatever, 
and he would videotape me the whole time,” Bernal 
says. “The moment I walked in, he would videotape me, 
and he'd videotaped our whole session. And I would say 
something, and he’d grab the camera—which was already 
recording—and be like, ‘Say that one more time.'” (Jack- 
son died before the series could start.) 

Now 35, Bernal acknowledges his dancing days may 
soon be over. But his lasting influence can be seen in the 
comments section of any of the videos he's featured in. 

“Thank you, David Elsewhere,” reads one. “Thank you 
for giving me the thought ‘I want to try this.'” 

“Dude. David was, like, the reason a lot of people 
started dancing. Because of that robot video, I started 
dancing,” reads another. 

“That same vid inspired me five years ago,” reads a third. 
“Yeah, that’s pretty much what happened,” Bernal says. 
“That’s my dance career in a nutshell.” 


CHARLES LAM 

























































THE ART OF JOHN LENNON 



A sale and exhibition featuring more than 120 posthumous, limited edition 
prints adapted from Lennon's original drawings and lyric sheets 

3 DAYS ONLY 

MARCH 27 - 29 

FREE TO THE PUBLIC 

Friday S Saturday 10am to 9pm | Sunday 10am to 8pm 


Irvine Spectrum • 827 Spectrum Center Dr. (Across from H&M) • Irvine 
1-800-477-56301 lennonart.com 


A MARKET OF HANDCRAFTED GIFTS & PLEASURES 



, CRAFT 

's'Gelefa/tfavi 

' NEW FINDS 
V DAILY! 









TO DAY 8 FRIDAY 10 AM-8PM 
SATURDAY 8AM-2PM 

Saturday Morning Mimosas from 8am - 11am 


Okee cAdmiMim £ PaAJwg,/ 

EVERYONE IS WELCOME! NEW MERCHANDISE DAILY! CREDIT CARDS ACCEPTED! 

3101 CARSON ST., LAKEWOOD CA 90712 
CLUBHOUSE DRIVE AT CARSON STREET 
JUST WEST OF LAKEWOOD BLVD 

TIMELESSTREASURESBOUTIQUES.COM 



WITH 300 SEATS, 15 ARTISAN FOOD VENDORS, FREE WIFI, CRAFT COFFEE, 
AND A BEER GARDEN, WE’RE PRETTY SURE YOU SHOULD JUST HANG OUT 


NOW OPEN IN EAST END 
DOWNTOWN SANTA ANA 


n 

O 


H 

m 


—I 
CO 


H 

□= 

m 


n 

O 

c 

z 

H 

■< 


Tl 

o 

o 

D 


O 

c 

5 

c 

u 

m 


c 

in 

n 




n 

> 


D 

> 

XJ 


n 

i - 

> 

in 

in 

Tl 

m 

D 

in 


* 

§ 

9 

s 

H 

** 

9 


> 

XI 

n 

x 

NJ 

O 

i 

NJ 

<J> 

NJ 

O 

CJI 


O 

o 

£ 

m 

m 

* 

5 

h 

o 

2 


65 
















I/) 

I- 


culture» 


I- 

z 

o 

U 


>- 

I- 

z 

D 


O 


U 


LU 

X 

H 


Q 

O 

O 

LL 


LU 

D 

s 

D 

U 


u 

ui 

D 


< 

a 


< 

u 


tn 

a 

LU 

LL 

if) 

if) 

< 

_l 

u 


5 

w 

s 

£ 

0 

£ 


LD 

O 

fN 

VD 

fN 

i 

O 

fN 

X 

u 

< 


2 

O 

u 

* 

LU 

LU 

£ 

u 

o 


66 



fijjim 


EThi 

; ■ 


1 


JGbV- 



II 


PT 6 

i M 1 



The Clay Lady 

hen some of us were in elementary 
school, there were art classes. Once a 
week or so, your class would be lead by 
an art teacher in creating something 
with popsicle sticks, clay, paint or the 
holy grail of childhood art that is papier-mache. And then 
budget cuts happened, and those classes were axed entirely or 
replaced with a monthly Art Masters program, in which kids 
ape the classics. 

“The thing that separates us is cultural creative artistry,” 
believes Cybele Rowe. “And we’re skipping a generation.” 

The world-renowned sculptor aims to change that. “I 
started Clay Club because there was zero art in schools,” she 
recalls. To remedy that, Rowe travels to elementary schools 
throughout the Orange, Tustin and Placentia-Yorba Linda Uni¬ 
fied School Districts, getting little hands around clay and creat¬ 
ing pinch pots, animal-shaped cups, lidded vessels and more. 

She fires the results in a kiln located in her Silverado Canyon 
studio. The structure sits just off her well-lit home, a 100-year- 
old, window-framed dance hall built by the Army Corps of 
Engineers. The artist shares the space with her husband, their 
two children, a dog, a cat, two guinea pigs and some fish. And 
her art, many of which are enormous. 

Australian-born Rowe is actually well-known for doing 
things big. Her ceramic works are larger than life—even big 
enough to stand in—and can be found in the private collections 
of Will and Jada Pinkett Smith and Halle Berry, as well as in 
such public places as the Australian Consulate in New York. 

Though she’s been invited around the world to create and 
teach, Rowe traverses Southern California regularly, inviting 
inspiration. Along with Clay Club, there are art boot camps 
and art classes; during a regular week, the youngest of her stu¬ 
dents is 5, and the oldest “somewhere around 90.” Last year, 
she started an Art Survival course to help Saddleback College 
students see they can make a living out of what they love to 
do. “If I can produce inspiration and confidence in these stu¬ 
dents ... then they’re going to go back into their communities 
with that,” she says. 

Maybe even something as imposing as the extremely tall, 
surprisingly lightweight sculptures on her back patio. Filled 
with movement, with expression, with the joy of their creator, 
they are unlike anything you’ve ever seen—or felt. It takes just 
a nudge to move one. A man wanted to commission a piece 
for his boat, Rowe explains. But ceramics at that size are too 
heavy—“His boat would sink!” she exclaims with a laugh. 

So she went about finding a new medium. She studied 
buoys, surfboards, things that float. “I worked on a technique 
to make sculptures with my hands using ancient technology— 
what’s found in France, in China—but contemporized,” she 
says. “I said, T’m going to make a lot of ugly art and come out 
the other side with beauty.’” And then she laughs melodically 
because she did just that. 

These giant creations seem to showcase the rhythms, the 
ups and downs of her feelings. “[If] the viewer can just unhook 
their preconceptions of what art means in their life,” she 
says, “they’ll get that same state of flow as an artist, and that’s 
hugely powerful.” 

Just as powerful are the “skins” painted onto these newer 
forms. When her longtime friend and fine-art painter Kaye 
Freeman visits, she attacks Rowe’s creations. “She’s a better 
painter,” Rowe says, laughing. (If you look closely, though, 
you can see Rowe’s scribblings under the paint.) “It’s a really 
cool way to live,” says Rowe, “making huge abstract works 
of art, then having your best friend come over and color all 
over it.” The results are part of what they’re calling “The 
Love Armada.” 

“If I didn’t have balls the size of Texas to build these big 
things,” Rowe says, “then the kids wouldn’t have that confidence.” 

PATRICE RARSTERS 
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Spark Plug of the Segerstrom 
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heaters tend to get named after performers, 
cities, donors, spouses of donors, children 
of donors and—every once in a while—the 
parents of donors. It’s a fact that Seger- 
strom Center for the Arts executive vice 
president Judy Morr has learned in her 30 years at the com¬ 
plex, during which she’s seen the center grow from nothing 
into the 14-acre campus it is today, with the names of OC’s 
richest benefactors on everything from walls to marquees. 

So imagine her surprise in December when the Seger- 
strom Center’s board of directors announced it was chang- 
ingthe name of Founders Hall to the Judy Morr Theater. 

“I was in awe of the kindness and generosity of the people 
who made it happen,” Morr says, her joy still palpable 
months later. “And it speaks to why I’ve been here so long.” 

Staying for four decades in one place is an accomplish¬ 
ment for Morr, respected in OC culture circles for help¬ 
ing to make the Segerstrom Center into one of the most 
innovative yet populist arts centers in the country. Raised 
on Chicago’s South Side, Morr got her graduate degree in 
urban education at Simmons College in Boston, planning 


to become a teacher. But volunteering at a local theater, 
doing everything from bookkeeping to drawing up con¬ 
tracts, inspired Morr to “choose where my heart led me.” 
She ended up working at the John F. Kennedy Center for 
the Performing Arts in Washington, D.C., for 16 years, 
eventually becoming general manager of its theaters. In 
1984, Morr was recruited to be inaugural general man¬ 
ager of the as-yet-unopened Orange County Center for 
the Performing Arts. 

“I liked taking a jump and seeing where you would 
land,” she says. 

Under Morr, the center expanded dramatically over the 
years: There are now four performance venues, plus the Art 
Plaza, all hosting the classical arts along with mainstream 
musicals, edgy comedians and the Off Center Festival, 
which has attracted younger, more diverse crowds. She has 
placed a particular emphasis on having events in the plaza, 
where a Richard Serra statue serves as a dramatic reminder 
of art for the masses. “An arts center should be for all the 
people,” she says. “It should have appeal and be intriguing.” 

Toward that, Morr is especially proud of hosting 


hundreds of thousands of elementary and high school 
students each year to tour the facilities. “I just count the 
buses,” she says with a laugh. 

Part of Morr’s staying power is not just great manage¬ 
rial skills—she begins each morning by reading news¬ 
papers, then reviews the previous night’s box-office 
numbers before checking in with everyone from the CFO 
to the receptionist—but also researching what acts and 
ensembles will hit it big, a process that finds her usually 
booking events two years in advance. “I always have to 
leave the present to work in the future,” she says. But 
that has paid off with a bevy of West Coast premieres for 
the Segerstrom over the decades. And while it’s part of 
Morr’s job to attract the best acts possible, there’s also an 
ulterior motive behind her hustle. 

“I still think of myself as a gypsy, but I’m anything but 
a gypsy,” Morr admits with a chuckle. “Theater people 
are born knowing that they may not be in the same place 
month after month to make their dreams happen, but I 
have. I just bring it all here.” 

GUSTAVO ARELLANO 



> 

X 

n 

x 

NJ 

O 

i 

NJ 

cn 

NJ 

o 

UI 


O 

n 

£ 

m 

m 

* 

h 

o 

2 


67 



























in 

i- 


culture» 


LU 


|- 

z 

O 

u 


>- 

I- 

z 

D 

O 

U 


LU 

X 

H 


Q 

O 

O 

LL 


LU 

ce 

D 

s 

D 

U 


u 

tn 

D 


< 

a 


< 

u 


in 

Q 

LU 

LL 

tn 

in 

< 

_i 

u 


5 

w 

s 

£ 

0 

£ 


LD 

O 

fN 

ID 

fN 

i 

O 

fN 

X 

u 

tr 

< 


O 

u 

* 

LU 

LU 

£ 

u 

o 


68 




His Living Room 
Is Yours 


fter graduating from Chapman Univer¬ 
sity with a BA in film and television pro¬ 
duction in 2001, Kevin Staniec’s parents 
expected him to go the traditional route: 
move to Hollywood, get a low-level job 
as a production assistant and work his way up. He bris¬ 
tled. “Why would I start at the bottom when I could just 
start writing and making movies?” he now asks. 

No underground blockbusters came out of that deci¬ 
sion, no hobnobbing with Tarantinos or Linklaters—just 
a few shorts and music videos—but the DIY spirit of 
collaboration among Staniec and his friends led to the 
creation of the free art magazine, ISM: A Community 
Project. Cobbling together money—“We were 21 years 
old and knew nothing; it was all trial and error”—the 
first issue boasted pieces by novelist James Blaylock, a 
pr e-Glee Matthew Morrison (who was starring in Hair- 
spray on Broadway) and artwork by OC Weekly favorite 
Aaron Kraten. 

The publishing release parties that followed—DJs 
and dancing, live art, and literature—became hot tick¬ 
ets, coming to the attention of Kirsten Schmidt at the 
Orange County Museum of Art, who brought ISM in to 
do a series of combo release/exhibition opening parties. 
The experience of working in such a different envi¬ 
ronment (one that could easily have backfired) was a 
crash course in learning how to not fail for Staniec, who 
turned the four gigs offered by Schmidt into a two-year 
contract. As sales of ISM began to grow into the thou¬ 
sands, it started to charge to cover its costs. The hard 
work led to other gigs—including curating at Irvine Fine 
Arts Center, Grand Central, Laguna Art Museum, and 
more—as well as a prestigious Norman Rockwell tribute 
show at the Muckenthaler Cultural Center in Fullerton, 
with the iconic illustrator’s work reimagined by modern 
artists from Disney, Pixar and the Cartoon Network, 
among others. 

ISM ’s a thing of the past now, breaking even and fold¬ 
ing after a decade in business, and Staniec is no longer 
floating around OC and LA; he’s now a program special¬ 
ist for the city of Irvine, and his big project is Living 
Room Talks. Happening every first Sunday of the month 
in the gaily decorated space at the Great Park Gallery, 
the free, hour-long, interactive discussions feature 
professionals in the industry talking about marketing, 
branding and other aspects of being a successful artist. 
It’s the closest thing to a French-style salon that Orange 
County has seen in a while. 

It’s only the beginning of a three-step program toward 
making the gallery an active art environment. Built and 
curated to be inviting and unassuming, its aim is to be 
a warm spot for artists. It’s currently open four days a 
week, but Staniec has pushed for six. The gallery offers 
Wi-Fi, a comfortable atmosphere and free meeting 
areas. Give creatives free space, and conversations get 
started. People start talking, and good things start hap¬ 
pening. The conversation has just begun. 

Staniec is quick to name the people who said yes 
when he needed them to and gracious with praise for 
artists and administrators alike who opened doors or 
worked for free. When he talks about the recursive 
qualities of people working together, it’s hard to not get 
as excited as he does; you can also see a little of the high 
school basketball player in the adult. 

“The key to success is collaboration,” he says. “It’s 
what ISM was all about. It’s what I’m all about.” 

DAVE BARTON 






























oo 11 inriuoiiun 

<1111 h|\ISII\l(i 

cd I LIULliUlliU 

1 EXPO I2015 


JUNE 9-11,2015 

MANDALAY BAY CONVENTION CENTER 





AN© EVERYTHING 
m BETWEEN 

Spot the "Next Big Thing" in licensing 
Explore licensing partnerships 
Connect with global brand owners 


REGISTER TO ATTEND OR INQUIRE ABOUT EXHIBITING AT 


WWW.LICENSINGEXPO.COM 

Organized By Official Publication Event Sponsor Organizers ot Provider of 

t^*p»«* nstar License! - Q “SStfoW.. 



FREE 10-DAY TRIP TO ISRAEL! 

Are you Jewish & 18-26 years old? 
Join other young adults from OC 
for the trip of a lifetime! 

Choose from 1 of 2 OC trips departing this summer. 

Contact: Adam@jffs.org or (949) 435-3484 

Registration closing soon! 

www.JewishOC.org/birthright 


NextGenOC 

Jewish Federation & Family Services 

V ^ / ORANGE COUNTY 


TAG LIT - Jl’Tan 
BIRTHRIGHT ISRAEL 
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Easy, Jack 


Fair to assume 

the easy drinking Easy Jack was easy to brew. Just 
take our beloved Union Jack, subtract some ABV, 
and call it a Session IPA, right? Hardly. Brewmaster 
Matt Brynildson literally trekked three continents to 
source the hops so Easy Jack could deliver 
globe-spinning hop aromas, a signature malt balance 
and an empty glass before you knew what hit you. 
Drink Easy, Jack. 


*BeerBeforeGlory 


f/RESTONF. WALKER 

Tfi 




EASY 

JACK 

IPA 


FIRESTONE WALKER 

BREWING COMPANY 


© 201$ // Firestone Walker Brewing Co. // Paso Robles, CA 


o 

n 

£ 

m 

m 

* 

5 

h 

o 

2 


69 


CONTENTS THE COUNTY FOOD BoWfllrH MUSIC FILM CALENDAR CLASSIFIEDS ❖ PEOPLE 2015 MARCH 20-26, 2015 










































I/) 

I- 


culture» 


I- 

z 

o 

U 


>- 

I- 

z 

D 


O 


U 


LU 

X 

H 


Q 

O 

O 

LL 


LU 

ce 

D 

s 

D 

U 


u 

LT) 

D 


< 

a 


< 

u 


to 

Q 

LU 

LL 

U1 

LO 

< 

_l 

u 


3 

w 

s 

£ 

0 

£ 


LD 

O 

fN 

vd 

fN 

i 

o 

fN 

X 

u 

cr 

< 


2 

O 

u 

d 

LU 

LU 

£ 

u 

o 


70 



Art for the Heart 



cover more than 30 walls in the city, and her 
mosaic heart sculptures, which once lined Har¬ 
bor Boulevard, raised thousands of dollars for 
art in schools. She’s a crucial supporter of All the 
Arts For All the Kids Foundation, and you’ll often 
find her at the heels of community leaders, push¬ 
ing for more. She’s Fullerton royalty. 

Yet England’s progressive nature blossomed 
far from the city she fights so fiercely for. 

"I’m fifth-generation Mormon,” England 
says, “but I grew up in Stanford in the ’60s, 
and it was a great time to be exposed to all that 
insanely fabulous weirdness.” But it wasn’t until 
a two-year mission trip to El Salvador during its 
civil war that England discovered a fixation for 
being shocked. 

“I traveled to any non-capitalist country I 
could, but I had a born-again experience in Rus¬ 
sia,” she says. “I grew up during the Cold War 
and thought these people were evil, but they 
were so kind and their art was insane!” 

England couldn’t go back to the simple life in 
Utah after that; she left the Mormon church after 
it pushed for an anti-gay bill. After a few years 
in San Francisco, she moved to Fullerton for her 
ex-husband’s work. “People from up north think 
SoCal people are ridiculous,” she says with a 
smirk, “and I was telling myself, ‘It’s okay; you’ll 
just be here for a little while.’” 

But England never left. “When my children 
were born, I had to get art in their school,” she 
says. She ended up painting murals on nearly 
every school campus in Fullerton. “It’s crucial for 
children to see artwork. It removes them from 
their past and possibly tough home lives. But, 
unfortunately, my biggest mural that went across 
four portables was painted over—the principal 
thought it was too stimulating.” 

Slowly, the way that England looked at art and 
society changed. “Mormonism is all about right 
and wrong, and I realized there is no right and 
wrong when it comes to art or people,” she says. 
“It’s so much easier to enjoy things for what they 
are.” Eventually, England opened an art studio in 
the garage of her home, which resembles a fairy 
oasis more than a house in the suburbs. 

While she’s known for her mosaics and murals 
in Fullerton, England’s most notable medium 
for her humanist message is artist journals. “My 
goal is for every woman to do art journaling,” 
she says. “It forces you to work on the right side 
of your brain, the only side where you can find 
peace.” Now, multiple schools, as well as the Cal 
State teacher credential and master’s in educa¬ 
tion programs, teach England’s art journaling. 

Today, the sprouting of the Magoski Art 
Colony in downtown Fullerton delights England, 
who had long planned to move back to Utah for 
good. Now, she’s thinking a summer home will 
do. “OC has always wanted things to be the sta¬ 
tus quo and beige,” she says. “But little by little, 
we’re taking more risks.” 

LP HASTINGS 











































# OCARTOPIA 


ART // MUSIC // CULTURE 

SATURDAY, MAY 2ND, 2015 
6PM 9PM 

ISuAuttob Center 

7960 South. Anaheim Way, Anaheim, CA 92805 

Artopia is OC Weekly’s annual event celebrating the vibrant art scene across Orange County. From visual and performing to 
fashion and film, art is featured in many forms throughout the venue and paired alongside inventive food and drink sampling 

booths to create a unique and interactive experience. 

Vape Lounge by Local Vape 
Live tattooing by Players Club Tattoo Parlor 
Live Barbering by Hawleyv/ood’s Barber Shop 
Live Painting by Paul Ortega Designs 
Music by Sky Green 

Artistic Food, Beer, Wine & Liquor samples 
Art Exhibits from the 20 Winners of The Creatives Contest 
Performing Arts, Film, Fashion & More! 

VISIT 

OCWEEKLY.COM/ARTOPIA 

to learn more about our featured artists . . , 

and for weekly event updates! 1 


KEURIG 


DIABOLO 




OC Children’s 
Therapeutic Arts 
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The Suavecito Senores 


o, no, no, no, man!” yells Tony Adame of Suavecito Pomade, 
barely containing his laughter. “Don’t use that shot—ha, ha!” 

Adame, his brother Pete, and their business partner J-Bird 
stand along with about six of their friends in an abandoned 
parking lot near the 5 freeway in Santa Ana, the city’s iconic 
water tower looming in the distance. Everyone is howling as the photo shoot dissolves 
into camp. Not that the three are ever fancy paisas : For the past three hours, the Adame 
brothers and J-Bird have faithfully re-created the infamous Tijuana tourist trap you see 
above, complete with sombreros, ponchos, a custom-built stand they slapped together 
in minutes, and a pair of miniature donkeys named Jorge and Angelina Jolie they 
rented from a ranch in Malibu just for the shoot. 

Also with them was Michael Moreno, wearing a splendid mariachi outfit and a 
gigantic, air-conditioned mask of Suavecito’s logo: a skull with a pompadour that makes 
James Dean’s hair look as flowing as a Bicced dome. Throughout the shoot, Moreno 
stood next to the donkeys, played with the donkeys, and generally looked as surreal as 
a guy wearing a charro costume and a huge calavera during rush-hour traffic might look. 

But now, Moreno is jumping high in the air, arms and legs spread wide in 



joy—and that’s just too much for Tony. 

“It’s funny,” Tony explains later. “But that’s not really our style. Posing with donkeys 
and ponchos? That’s who we are!” 

It’s this studied irreverence that has made Suavecito one of the best DIY success stories 
in recent OC memory. The company’s logo is already as much a part of la naranja’s visual 
landscape as Calvin-pissing-on-something decals or Harvest Crusade bumper stickers. 

Its signature product—a miraculous goop with a light scent, bright sheen and a hold as 
strong as steel—is shipped worldwide, with fan clubs in Amsterdam, Thailand, Japan 
and beyond. Suavecito has branched out into clothing, shaving cream, women’s beauty 
products, even a bobblehead—all mega-sellers shipped out from a SanTana warehouse by 
an ever-expanding staff of 45, almost all friends and family. It’s an amazing trajectory that 
has created all sorts of rumors about the Sauvecito Sehores —that they’re actually gaba- 
chos, that they’re rich fresas from Newport—because no one believes their tale. 

“It’s kind of cool for people to not really know our story,” Tony admits later, as the 
three eat lunch at Taqueria El Zamorano, near Suavecito World Headquarters. “And 
it’s cool to see how it comes back to us when people find out. You’re the Suavecito 
guys?! My cousins know you guys!”’ 












































t 31, CFO J-Bird is the 
oldest of the group, 
yet he’s also the big¬ 
gest joker. Pete, CEO, 
is 29 and all about the 
Paul McCartney Let It Be-e ra beard 
and tats. The baby, at 26, is Tony, who’s 
soft-spoken and clean-shaven but with 
a wry sense of humor and a maturity 
beyond his age that’s perfect for serving 
as Suavecito secretary. All three grew 
up on the same street in the rough Santa 
Nita barrio in west Santa Ana. The her- 
manos Adame, sons of immigrants from 
Jalisco and Guanajuato, graduated from 
Los Amigos High; J-Bird is proud to say 
he was part of the first graduating class 
at Marie L. Hare Continuation High 
School in Garden Grove. 

They were all on the right working- 
class career track around 2007: J-Bird 
was a cook at the Summit House in Ful¬ 
lerton after studying at the Art Institute 
of California, Orange County; Pete made 
tools as a machinist; and Tony majored 
in architecture at Orange Coast College. 
One of Pete’s work mentors stressed to 
him the importance of making things on 
your own, which led to him developing 
his own pomade. His product of choice, 
Japan-based Cool Grease, was just too 
expensive, so he and J-Bird bought 
5-gallon Home Depot buckets, began 
experimenting and gave away the results 
to friends. 

“It was never a business,” Pete 
stresses. “We just got this gnarly kick 
out of it. We were just working stiffs.” 

That changed in 2009, when the 
Great Recession led to Pete’s layoff and 
a severance check that, he jokes, was a 
bit more than $1,000 after “Tzo Sam was 
done with it.” He and J-Bird wanted 
to use the money to open a hot dog 
restaurant, but “we had no rich uncle 
or equity” to get a bank loan. By then, 
Suavecito (a friend’s aunt coined the 
name, which translates as “Dapper Dan” 
in Chicano Spanish) was a Santa Ana 
underground sensation, with barbers 
collecting baggies and Tupperware con¬ 
tainers of the stuff and selling it on the 
down-low to customers who demanded 
the near-mythical product. 

“We figured we’d sell enough to make 
money to open a restaurant,” J-Bird 
says. But when the initial 4,000 cans 
sold out almost immediately, they fig¬ 
ured “it was time to get serious.” 

First, they had to track down Tony, 
who had just returned from a year of 
living in Europe and was about to start 
making burritos at Chipotle. When Tony 
met up with his brother and J-Bird, he 
found the entire company saved on a 
Dell computer missing the letter C and 
the number 9. (“That’s why we could 
never sell Suavecito for $9.99,” Pete 
cracks.) The records-keeping system 
was so haphazard no one could remem¬ 
ber who drew the Suavecito logo when 
they wanted to do a female version. 
(Turned out the artist was a friend of 
a friend who lived in San Bernardino.) 
More important, Tony found Suavecito 


had grown “exponentially” since he had 
last seen the two. 

“J-Bird and Pete didn’t see the growth, 
but it was night and day,” Tony says. 

Suavecito had not only penetrated a 
Mexican hair market long-dominated by 
Three Flowers and Moco de Gorila, but 
it was also making inroads into the rock¬ 
abilly scene. Since then, the company 
has not stopped growing, with its own¬ 
ers traveling to Japan to meet with fans 
and becoming regulars at Hootenanny 
and car shows across the Southwest, 
as well as at Santa Ana’s annual Day of 
the Dead, where the Suavecito booth 
is frequently among the most popular 
vendors. The three make sure to work it 


every year because it’s who they are. 

When asked what other Suavecito 
products or promos they seek to cre¬ 
ate, J-Bird responds, “Shit that we’re 
into—stuff we liked when we were kids 
but could never afford.” That list now 
includes artist commissions, sponsoring 
fighters and a trophy truck team (“Jona¬ 
than Snelling and the Greenes of Greene 
Motorsports have given us a lot,” Tony 
says), a clothing line—and, again, never 
losing track of where they’re from. 

“A Suavecito can stays cheap,” Pete 
declares. “It makes people understand 
we don’t want their money. You see peo¬ 
ple come in with their kids, who have a 
sad face, who can’t afford a can—that’s us 


right there. Our workers know: If you see 
kids like that, let them pay what they can. 

“We went to this high school career 
day,” Pete continues, “and there were 
professionals trying to get a bunch 
of Mexican kids to listen. Here’s this 
65-year-old white guy talking about how 
they started their company. What kid is 
going to listen to that? For us, we gotta 
show them we’re them. For J-Bird, he 
gets to say, T was sitting in your fuckin’ 
chair. You can do what you want, and 
that’s fine. But I can save you five years 
of wasting your time if you listen.’” 

“And if we can do it,” Tony concludes, 
“so can they.” 

—GUSTAVO ARELLANO 
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ehind the counter and below a 
bold OHF sign stands Danni Hong. 
Though the petite, smiling woman 
looks totally unassuming, she is 
actually a powerhouse, moving 
mountains with her shop, Oh, Hello Friend. The 
29-year-old’s business began as any good millen¬ 
nial’s would—with a blog by the same name. And 
in a precisely 21st-century manner, that blog led 
to a retail space, workroom and her own line of 
paper goods. 

Hong’s current mission is to support artists, 
locally and across the globe, by showing as many 
patrons as possible that the goods you find at 
big-box retailers are never as wonderful as those 
made by hand. She’s slowly building a community 
that recognizes craftsmanship and the artistic 
ability within themselves. 

That mission was not something Hong planned 
on, however. 

“I never took art classes,” Hong says, “but my 
family always had their own business.” 

The La Habra native grew up on her tippy-toes 
at the counter of her parents’ tourist shop next 
to Disneyland; some of her earliest memories are 
from the sensory overload of Los Angeles’ whole¬ 
sale district and ringing up customers. “But when 
it came time for college, I still didn’t know what 
I wanted,” she says. Hong’s mother made the 
wise suggestion that she attend the Art Institute 
because she “always liked fooling around with text 
on the computer.” 

Little did Hong or her mother know that 
typography would take a huge leap in popularity. 
She soon found a rapt audience for her adorably 
written words online. “I think the post that got 
things rolling was about the little notes I wrote 
my husband when he was having a tough week,” 
Hong says. “There’s something about that hon¬ 
esty and sitting down to handwrite a letter that 
grabs people.” 

After that, “I guess I just hustled.” Hong 
started small at local craft shows, selling her 
cards and handmade jewelry. “I was so scared,” 
she admits, “but I remember sitting in the car 
afterward and counting up my earnings and 
thinking, ‘This is awesome!”’ 

Eventually, Hong followed in her parents’ foot¬ 
steps and opened a retail store. Laughing, she says, 
“My family actually said, ‘Don’t do it!’ But I had to 
know for myself.” 

Instead of struggling, Hong quickly expanded 
her store to offer workshops. While Oh, Hello 
Friend has candle-making, calligraphy, weaving 
and other crafts, Hong also pushes for social events 
that enlighten the community. In January, she 
held a mini-seminar on human trafficking. On the 
opposite end of gravitas is a forthcoming mixer at 
which people can get together, have snacks and 
write letters. 

“More than anything, this venture has been 
about giving people encouragement and inspira¬ 
tion,” Hong says. “I think that’s why people are 
drawn to it... See!” She points to the storeroom 
floor, where a decal reminds everyone, “You Are 
Exactly Where You Need to Be.” 



LP HASTINGS 
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CUttUlfO»art stage style 


Keeper of the Flame 

Marc Masterson maintains South Coast Repertory’s tradition of amazing plays 

BY JOEL BEERS 



S outh Coast Repertory (SCR) 
has won scores of local and 
national awards in its fiftysome¬ 
thing years, but next to the 20 
bestowed upon it by this august publica¬ 
tion, nothing matches the glittering trophy 
on display in its lobby: a 1988 Tony Award 
for sustained excellence by a regional the¬ 
ater. That put SCR into the upper echelon 
of American theaters, rubbing shoulders 
with landmark producers such as the 
Guthrie Theater in Minneapolis, Actors 
Theatre of Louisville and the American 
Repertory Theater in Cambridge. 

And new plays, both producing and 
developing them, was a huge reason for 
that success, ever since its second season, 
when SCR staged the world premiere of 
Ian Bernard’s Chocolates. So, with new 
plays so important for so long, when it 
came time to hand over the artistic reins of 
the company they founded, Martin Ben¬ 
son and David Emmes had a formidable 
task. They had to pick someone versatile 
enough to appreciate the classics, but also 
someone acutely attuned to the rhythm of 
new plays and those who write them. 

Four years into sitting in the catbird seat, 
it appears Marc Masterson was the perfect 
choice—at least in terms of new plays. 

Of 39 productions through this May, 

15 under Masterson will have been new 
plays, with seven written by women. And 
in contrast to some of SCR’s favored writ¬ 
ers in the past (think Richard Greenberg 
and Donald Margulies), the new writers 
are really new (at least for Southern Cali¬ 
fornia audiences), both in terms of their 
names and the things they write about. 
Instead of East Coast-centric smart peo¬ 
ple talking about smart things and laden 
with First World problems, many of these 
plays feature stories and characters that 
are a bit less urbane, from the family of 
Asian-American grifters in Carla Ching’s 
Fast Company to the morbidly obese, sui¬ 
cidal man in Samuel Hunter’s The Whale 
to the nostalgic, desperate Everymen in 
Gregory Moss’ Reunion. 

"I’m interested in reflecting the world 
around me, and I think the whole staff 
here is as well, and that is reflected not 
just in who writes the plays, but also in 
the style and the content,” says Master- 
son, who previously ran the aforemen¬ 
tioned Actors Theatre. “The goal is to 
produce the best new plays we can find. 
Although I pay attention to how diverse 
our season is, in the sense that I want to 
reflect the world, there’s no quota system 
or special initiative to produce plays by 
women. It’s just that some of the best 
news plays out there at the moment are 
being written by women.” 


Masterson is quick to admit this is not 
a one-man show. SCR’s literary staff, led 
by John Glore, is one of the country’s most 
knowledgeable, and Emmes and Benson, 
who still direct one show a year, remain 
involved in the creative mix. 

“Some of these relationships go back 
way before my arrival, so I’d never take 
credit for that,” Masterson says. “And 
[Hunter] was really championed by Mar¬ 
tin, who was really passionate about his 
work and suggested we commission him, 
which didn’t take much convincing. But 
at the same time, I have a lot of writers I 
follow and work I’ve championed in the 
past, so bringing them into the SCR fold 
has been really exciting.” 

The final four plays of SCR’s season 
reflect that. Kimber Lee’s Tokyo Fish Story, 
which opened last week on SCR’s Argyros 
Stage, will be followed by Rajiv Joseph’s 
Mr. Wolf, a commissioned work that pre¬ 
dated Masterson’s arrival. On the Seger- 
strom Stage, Melissa Ross’ Of Good Stock 
opens April 3, followed by Rick Elice’s Tony 
Award-winning Peter and the Starcatcher, 


JORDAN KUBAT 

the only non-new play in the mix. 

In the middle of all of it, in late April, 
is the 18th installment of the Pacific Play¬ 
wrights Festival, which includes four staged 
readings from writers, only one of whom, 
Itamar Moses, has been produced at SCR. 

“If no one ever [produced] new plays, 
the canon would never evolve,” Masterson 
says. “So there is a lot to be gained by put¬ 
ting writers in the field and creating the 
next generation of work. And we’re really 
tried to up the number of our commis¬ 
sioned plays receiving full productions 
here. But at the same time, we’re still inter¬ 
ested in the classics, and we’ll still con¬ 
tinue to do plays such as The Tempest and 
Tartuffe, to tell them well and in new ways. 

“So there’s no magic formula [in deter¬ 
mining] how many new plays we do,” he 
concludes. “This is a big sandbox, and 
with this staff and all the surrounding tal¬ 
ent, we can tell all sorts of different stories. 
I just feel very fortunate to be in a place 
where that amount of risk is supported, 
and I can’t imagine a better place to work.” 

LETTERS @ OCWEEKLY.COM 
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Bonobos 
Your Man 

I t takes a lotto getWeeklingsto 
Fashion Island. We don't dress like 
Andy from The Office, and shit, do you 
know how much writers are paid? Yet 
the opening of the Bonobos Guideshop 
offers something different. 

It began as an online store in 2007, 
when owners Andy Dunn and Brian 
Spaly were in Stanford Business School. 
Tired of experiencing what they call 
"khaki diaper butt" and dress-shirt 
muffin tops that sucked all the cool out 
of a suit, they wanted to put together a 
streamlined collection of menswearthat 
actually fit well. 

In 2012, Bonobos partnered with 
Nordstrom to open "guideshops" as 
showrooms for clothing. Nothing there is 
for sale, but it's a place where men can 
get custom-fitted in Bonobos, then have 
their choices shipped to them in a few 
days. It's a curious idea; if you're putting 
in the effort to go shopping, don't you 
want to leave with something? On the 
other hand, there is a collection available 
at the Nordstrom across the street, and 
you'll never run into the bummer situa¬ 
tion of an item being out of stock. 

Bonobos now has 16 guideshops, and 
yes, the chinos truly do fit. Once men 
figure out their Bonobos sizing, there's 
no need to try on different styles: all 
pants and shirts have the same fit and 
clock in at less than 100 bucks. Plus, 
the pants are all sewn from American- 
made, Cone Mill fabric. If you're looking 
to up your class, a trip to the guideshop 
is worth it: no crowds, a great-looking 
ass, and you'll feel as if you can afford 
Fashion Island. 

BONOBOS 

1057 Newport Center Dr., Newport 
Beach, (949) 230-9695. 
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DEPENDENCE 
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TREAT OPIOID 
DEPENDENCE 

with Suboxone, Zubsolv & More 


Initial: $179 
Follow Up: $139 


HORMONE REPLACEMENT 


Therapy for Men & Women 
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2001 East 4th Street, Ste 


INITIAL: $199 

FREE SALIVA TESTING 


MALE ENHANCEMENT 

RISK-FREE CONSULTATIONS 

TREATED PRICE: $70 

CONSULTATIONS WITH 
EXPERIENCED PHYSICIANS 
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, Santa Ana | 714-558-8033 
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Musink Madness! 


TRAVIS BARKER PERSONAL COLLECTION 


Travis Barker talks up OC’s largest tattoo gathering 


T his weekend, three of punk 
icon Travis Barker’s favorite 
things will take over the OC 
Fairgrounds: classic cars, punk 
rock and tattoos. The eighth installment 
of the wildly popular Musink Music & 
Tattoo Festival will possibly be the largest 
tattoo convention ever in OC. 

Musink currently brings in hundreds of 
the world’s top tattoo artists, but it wasn’t 
always like that. When renowned tattoo 
artists Franco Vescovi and Chuey Quin- 
tanar sought Barker’s help for the musical 
side of the event, it seemed impossible the 
convention would grow to this size. 

“Franco and Chuey asked me about it, 
and I didn’t even have to think much,” 
Barker says. “It’s a festival of everything 
I enjoy. This year, the musical acts are a 
little bigger. Rancid hasn’t played a show 
since they put out their new album. Sick 
of It All is one of the most legendary hard¬ 
core bands of all time. All the bands are 
big names in all their genres, and it’s really 
dope to have them all here together.” 

Aside from the top-notch musical side 
of Musink, the level of tattooing that will 
set up shop in Costa Mesa will rival any 
other tattoo-based event in the country. 
“We’re going to have over 100 of the best 
tattoo artists in the country under one 
roof,” Barker says. “That’s rare—not just 
for out here, but for anywhere. I’m a fan 
of artists up in San Francisco, on the East 
Coast and so many other places. If you’re 
a fan of an artist from anywhere else, this 
is a chance to get tattooed by them.” 

Ultimately, Barker believes Musink 
provides an opportunity that shouldn’t 
be taken for granted by anyone anywhere 
who’s interested in tattoos. “Do your 
homework and look at the amazing tat¬ 
too artists we have this year,” Barker says. 
“It’s rare to have all of this talent—and all 
while seeing Blink-182, Rancid, Sick of It 
All, Yelawolf, Bad Religion and other awe¬ 
some acts. We want to outdo ourselves 
every year. We only do it once a year, 


Under 
Their Skin 

» JOSH CHESLER 


and we want people to look forward to it 
every year.” 

But tell us how you really feel, Travis! 

OC WEEKLY/ What’s your favorite thing 
about getting tattooed? 

TRAVIS BARKER: I like the whole process. 

I like to be able to sit and catch up with 
my friends, like Franco and Chuey, or to 
sit and just talk with guys like Mister Car¬ 
toon and Mark Mahoney. 

How has tattooing changed since you 
started getting tattooed? 

Everyone just keeps getting better and 
better. The lettering is crazier; the art is 
better. Everything about them is better. 

It used to be dangerous to get tattooed 
on your hands and face, but now it’s not 
as much. It’s a lot like when I was skate¬ 
boarding as a kid: It wasn’t something a 
lot of people did, but now it’s everywhere. 
What would be your best advice to someone 
getting their first tattoo? 

Get something you absolutely love. I 
don’t have anything I would get removed. 
Don’t get something momentary; make 
sure it has longevity. Stick with family 
or something that’s forever that won’t 
mature weird. Be like, “I got this one for 
my pops”; don’t get things for people 
who can come in and out of your life. Tat¬ 
toos are like the pages in your own book. 
They’re the history of me, and whatever 
they meant to me then, they still mean to 
me now. 


MUSINK MUSIC & TATTOO FESTIVAL 

at the Orange County Fair & Exposition 
Center, 88 Fair Dr., Orange; musink.org. Fri.- 
Sun. See website for times. $30-$199. All ages. 



INTERESTED IN LEARNING HOW SEO 
(SEARCH ENGINE OPTIMIZATION) 
CAN HELP YOUR BUSINESS? 

NOT HAPPY WITH YOUR 
CURRENT SEO RESULTS? 


H^B 

TATTOO 


WE. CAN. HELP. 


SURF curs FIRST & FINEST 


LOCAL SEO | ORGANIC | PPC 
SOCIAL MEDIA MANAGEMENT 
WEBSITES 


CALL FOR COMPLIMENTARY 
CONSULTATION: 714.550.5900 
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VOICE 


20387 BEACH BLYD 
HUNTINGTON BEACH, CA 
(714) 374-4948 

CHECK US OUT FOR BRIGHT. 
BOLD & CLEAN TATTOOING 

INSTAGRAM: @HB_TATTOO 
WWW.HBTATTOO.COM 



jaredscotttattoo 
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TATTOO ARTIST JARED SCOTT 
NOTT ACCEPTING HAL.F AND FUL.T, DAY 
APPOINTMENTS 
FOR 2015 

tattoosbyjaredscott@gmailxom 
949-458-2446 
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Vue at Heart 
Tattoo 

.12 Mi 
Boulevard 
Lake Forest, CA 
92630 



TATTOOS STARTINO AT $80 

-Specializing in all styles: 
Black n Grey -Cbicano 

Colon ‘Hsian 

Traditional ‘Custom designs 

Realism -and many more.. 


PIEROINO START/NO AT $P0 
•Dose ‘Belly button 

•dermal -Lip 

•Tragus -Hippie 

•Tongue -Septum 

•Cartilage -Eyebnoin 


2428 Deirport Blud 
Costa IDesa C J\ 92627 
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follow US: 
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VOTED BEST PLACE 

TO GET PIERCED & 
BEST TATTOO STUDIO 

4 YEARS IN A ROW! 



LONG BEACH (OLDEST SHOP IN THE U.S.) 

22 S. CHESTNUT PLACE, 
LONG BEACH | 562 437-9121 

COSTA MESA (AT THE CAMP) 

2981 BRISTOL ST. #B4 
COSTA MESA | 714-241-8287 
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Iiitergalactic Booty Hunter 


I s that an EE-3 carbine rifle in his pocket, or is 
Boba Phat just happy to see you? 

The self-proclaimed “intergalactic booty 
hunter,” also known as ODB or Ol’ Dirty Boba, 
has been making waves at Star Wars and comic 
conventions since 2007. The cosplay character combines 
a Boba Fett bucket helmet with a terrible blue-polyester 
leisure suit, dollar-store bling and ballin’ attitude. 

Beneath the helmet is David James, owner of Factory 
Records in Costa Mesa, who has long, curly hair and 
multiple tongue piercings. He’s known for his sarcastic 
wit, encyclopedic music knowledge and his former 
record store Noise Noise Noise (also in Costa Mesa). 

The legend of the character began a decade prior to 
his debut at Star Wars Celebration (a traveling conven¬ 
tion of epic proportions dedicated to the franchise) after 
a fateful ride on Star Tours at Disneyland and the inevi¬ 
table walk through the gift shop. There it was: the $100 
Boba Fett helmet. James, a lifelong Star Wars fan who 
saw A New Hope when it came out in 1977 at Fountain 
Valley’s old drive-in theater, had to have it. The helmet 
sat on a shelf at Noise Noise Noise next to all his “other 


Star Wars junk” until the day James received an invita¬ 
tion to a Volcom Entertainment party at the old Kona 
Lanes bowling alley across the street from his shop. 

“I said, ‘Ah, shit. What am I gonna wear?’ So I start 
lookin’ around,” James recalls. “I had the helmet... and 
then I had just some cheesy polyester suit in the office for 
some reason. And I was like, ‘That’ll work.’ I kinda just 
started doing it, but with different clothing as a Hallow¬ 
een costume or whatever.” 

The now-iconic blue suit worn by Boba Phat came 
along in the late ’90s. “I got it for a buddy’s wedding,” 
he explains. “I hate wearing suits, and he was like, 

‘You gotta wear a suit; you gotta wear a suit.’ I was like, 
‘Oh, God.’ So I went to find the ugliest suit I could at 
the Arc Thrift Store in Long Beach. I got it for $15.99, 
$17.99, something like that, and that thing’s worth a 
million bucks now.” 

Boba Phat lived on through Halloween costumes over 
the years, until 2007, when the Star Wars Celebration 
came to Los Angeles. He went with a friend the first day 
as a spectator. “I’m looking at all the people in costumes, 
and I start thinking, ‘I should totally wear my Boba Phat 


costume here tomorrow.’ I told my buddy we should wear 
costumes tomorrow, and he was like, ‘No, no.’ So I was 
like, ‘Okay.’ But I went home, and I kept obsessing over it. 
I had to do this.” 

So he went for it. Wearing his tacky leisure suit 
while driving to LA, bucket helmet next to him, he 
pulled into the parking lot, where he began to doubt 
his decision. “What am I doing? This is the stupidest 
thing ever,” he recalls saying to himself. “What am I 
thinking? What’s going on with my head? I’m going to 
do it anyway.” 

James purchased his ticket and stepped inside. “Two 
seconds after walking in, this hot Slave Leia comes up 
and tells me, ‘I want a picture with you!’ and I knew I did 
the right thing.” 

It was light speed to Endor from there. The character 
was a smash. YouTube has dozens of videos of “Drunk 
Boba Fett” stumbling and bumbling his way through vari¬ 
ous nerd-cons across the galaxy. Here’s hoping Boba Phat 
lives on longer than the character who inspired him—and 
that he stays away from any Sarlacc pits. 

TAYLOR HAMBY 
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devoted BASICS 


You've decided you want to start vaping... we don't blame you. Now what? With an 
overwhelming amount of products that you NEED to get started and the massive amount of 
options, getting your first set up can feel like learning a new language. So how do you narrow it 
down? You could go to your local shop and ask for some advice but it's important to know the 
things to avoid even before you do that. You could spend hours online watching tutorials and 
reviews, but in reality... that's more something you would enjoy doing once you have some 
experience in the Vaping world so you can understand the benefits and downfalls. We decided 
to get a little insight from one of the largest distributors in Vaping, Local Vape Distribution. 


Local Vape was started in 2012 after 
owner Erika Harley recognized the need for 
a distro within the industry. She ran her retail 
shop, Local Vape, in Costa Mesa before the 
explosion of B&M stores in Orange County. 
It didn't take long for other business owners 
and stores to recognize that Local Vape 
had the products that vapers wanted and 
she was consistently getting inquiries from 
new shops about buying product to put in 
there stores. The evolution of Local Vape 
Distribution was just naturally the next step. 
So what makes a shop and company like 
Local Vape a stand out in the industry? The 
answer is simple; Erika sells only authentic, 
good quality product that people will enjoy 
and want. "We don't really follow the crowd 
or what's popular, I just tend to pick products 
that I like and people tend to like what I 
like." Using her keen sense of recognizing 
what the market wants, her ability to seek 
out innovation from new products and her 
knowledge of the products is the recipe for 
success. She also hires like-minded creative 
and knowledgeable staff that are equally 
passionate about the products, the industry 
and most importantly the vapers! 

Still, with 100's of products on The Local 
Vape website alone, the task of ordering a 
first time "set up" can seem daunting. A "Set 
Up" is a fully put together device... when 
you are first starting out you may think it's as 
easy as just picking your favorite color or look 
and it all comes in one. Once you are online 
however, acronyms like RDA and something 
called a Mod will have endless options. Local 
Vape's online store www.localvape.com has 
it separated in sections as follows:JUICE, 
MODS, ATOMIZERS, CARTOMIZERS, DRIP 
TIPS, and ACCESSORIES. For our purposes 
we are going to go over a few of the more 
popular options. 

A complete set up will include an atomizer, 
mod, and batteries. Atomizers can come in 
a few different forms but the most popular 
style atomizer is an RDA. This type of 
atomizer has a juice deck, build posts, and a 
top cap. They are made to build coils, which 
are most standardly wicked with cotton. The 
vaper then drips their eliquid of choice on the 
cotton until it is saturated and when the mod 
is fired, the coils heat up and atomize the 
liquid to create the vapor inhaled by the user. 
When using an RDA, the eliquid will need to 


be dripped frequently so the cotton does not 
get dry. One of the most popular RDA's on 
the market carried by Local Vape Distro is the 
Flawless TugBoat RDA. Currently the Tugboat 
V2 is what most people are purchasing. The 
reasoning is pretty clear, it works well and 
you have endless customization options. The 
Tugboat boasts deep juice wells and a 3 post 
build setup. Flawless also recognizes the need 
to appeal to a large audience so there are not 
only color options in the atomizer but different 
top caps you can purchase to enhance flavor, 
vapor production or even simply for a sexier 
look. Flawless also does collaborations with 
other popular brands such as Erika's own 
brand Anarchist. There are Anarachist Edition 
V2 Tugboats as well as Competition Top Caps 
for the avid cloud chaser. Other great options 
for atomizers are companies like Dot Mod, 
Kryptonite Vapors, iHybrid, and VLS which 
can all be found on The Local Vape website 
with full product descriptions. 

A key piece of equipment and what a lot 
of vapers end up collecting, are Mods. A 
Mod is the metal tubing or housing in a box 
option that holds your batteries and has the 
firing button and top cap which will connect 
the atomizer to the power source. Mods 
have so many options we are going to stick 
to the 18650 options for now. 18650 refers 
to the battery size that you are going to use. 
An 18650 tube mod is a standard piece of 
hardware that most vapers own. Mods now 
come in all different metals, colors, and 
finishes. What you want to find is one that is 
conductive and has a solid firing system. Some 
companies that produce not only beautiful 
looking hardware but also perform well are 
Flawless, Anarchist, Dot Mod, Kryptonite 
Vapors, JD Tech, Vicious Ant, Beyond Vape 
and HEXOHM. When choosing your mod 
from these companies you can confidently 
choose something that has the look you want 
and know that it will work. 

So now you know where to go, what to 
look for and how to build your very own 
custom device that you will enjoy! It's also 
important to note that we went to Local 
Vape Distribution because of the fact that we 
know they only carry authentic hardware. As 
with anything that you purchase, you want 
to ensure that you have the safest options 
and purchasing authentic equipment from a 
reliable source is the first step to user safety! 
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I n 2013, Kevin Kwan Loucks was at the Irvine 
Barclay Theatre performing the piano parts 
of Mozart’s “G Minor Piano Quartet” and 
Schumann’s “Piano Quintet in Eb Major” with 
Trio Celeste, his chamber-music ensemble, and 
other musicians. After the curtain fell, the three musicians 
congratulated one another on a job well-done—yet they 
felt they could do more with their talents, something that 
would benefit the larger community 

“We thought we had something we could build from,” 
says Loucks. “That realization was amazing.” 

This thought led to Chamber Music | OC, Loucks’ 
music-outreach organization emphasizing musical educa¬ 
tion, performance and community, with Trio Celeste as 
principal performers. The organization focuses on using 
chamber music—a Baroque-era style of classical music 
written for a small number of instruments—to help musi¬ 
cians use the language of sound to connect with com¬ 
munity members. Providing a tuition-free young artists’ 
program and live chamber-music performances are the two 
main ways they do this. 

“We want to give people the opportunity to go to con¬ 


certs and experience it,” Loucks says. “Many people don’t 
know how to listen to classical music because they’ve never 
been told. It’s all music; it’s all sound. It just needs context. 
So we try to provide that.” 

Born in Korea and adopted by an American family, 
Loucks grew up in Santa Rosa, where, after hearing The 
Sound of Music as a child, he took his first piano lesson. 

That love brought him to UC Irvine to study music, and 
then to Stony Brook University and Juilliard. After graduate 
school, Loucks began an artist’s residency at the Great Park, 
through which he met the rest of Trio Celeste, whom he 
now tours with internationally. 

Loucks was able to travel with the group to South Korea 
for an international arts-mentoring program focusing on 
underserved children. The kids didn’t speak English; Loucks 
could only utter about 10 Korean words. Though they were 
left with only gestures and music to communicate, Loucks 
found it surprisingly easy. “This was another example of 
how powerful music is—how it connects with diverse popu¬ 
lations that have nothing to do with one another,” he says. 

Using classical music to connect with audiences also 
meant challenging the industry’s straitlaced culture, which 


Loucks acknowledges is deep-rooted. For Chamber Music 
| OC, loosening up and encouraging audience interaction is 
a step in the right direction. “Some of my friends will play, 
and they won’t say a word,” Loucks says. “They’ll just bow 
and leave.” 

Loucks prefers moments akin to what happened when 
he accompanied a cellist from Montreal at the Great Park. 
In the middle of their performance, a guy wearing flip-flops 
and holding a bag of chips sauntered to the front and made 
himself comfortable enough to loudly crunch his snack 
despite the hush of the crowd. 

“It was obviously distracting,” Loucks says. “After the 
concert, the cellist said he was going to talk to the guy and 
tell him that was inappropriate behavior.” 

But before the cellist got a chance to unleash his inner 
Stokowski, the guy came up to them. “You just made my 
year,” the supposed boor told the two. “I’ve never heard live 
acoustic instruments before, and I’ve never felt this way. I 
want to go again.” 

“I hope he’ll always remember that,” Loucks says. 
“Because I always will.” 


KRISTINE HOANG 
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. ♦ BURGER RECORDS PRESENTS 

BURGERAMA FOUR 

MARCH 28 & 29 2015 *@ THE OBSERVATORY 

3593 S. HARBOR BLVD. SANTA ANA, QA 


SATURDAY, MARCH 28 

WEEZER 
FIDLAR 

GANG OF FOUR 
BEACH FOSSILS 
BLACK ANGELS 

TIJUANA PANTHERS 
CHERRY GLAZERR 

ROKY ERIKSON • MADLIB 
PALMA VIOLETS • BLEACHED 
TOBACCO • TOGETHER PANGEA 
BASS DRUM OF DEATH 
THE COATHANGERS • LA LUZ 
TOMORROWS TULIPS 
JEFF THE BROTHERHOOD 
MYSTIC BRAVES • PEACH KELLI POP 
COSMONAUTS • THE RELATIONSHIP 
Summer Twins • Hinds • Soko • Broncho 
White Fang • Danny James Etc • Corners 
Wax Witches • No Parents • Big White 
Wyatt Blair • Pizza Time • Swimmers 
John Wesley Coleman • Step-Panther 
Sarah Bethe Nelson • Melted • SUBPAR 
Public Access TV • Ian • The Tomb Weavers 


.. SUNDAY, MARCH 29 

' • , • 

TY SEGALL 
BLACK LIPS 

ARIEL PINK 
THEE OH SEES 

BONE THUGS-N-HARMONY 
WITCH • TRAVIS SCOTT 
KING KHAN & BBQ SHOW 
NICK WATERHOUSE 
THE GARDEN • TENNIS 
SHANNON & THE CLAMS 
THE MR. T EXPERIENCE 
J MASCIS • WHITE FENCE 
TWIN PEAKS • THE QUEERS 
JACCO GARDNER • DENGUE FEVER 
CURTIS HARDING • THE AQUADOLLS 
MR ELEVATOR & THE BRAIN HOTEL 
FROTH • THE ABIGAILS • COTILLON 
Colleen Green • Meatbodies • Gap Dream 
Part Time • Audacity* Lovely Bad Things 
T-Tops • Cat Signs • Craft Spells 
Michael Rault • Twerps • Happyness 
The Parrots • Ultimate Painting 
Fade Up Fade Out Bye Bye • Girl Band 
Death Valley Girls • American Culture 


$47>S ONE DAY I $90 TWO DAYS I ALL AGES I DOORS OPEN AT 12PM 

a # r * ^ »* 

GET TICKETS AT OBSERVATORYOC.COM?!! 
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Keeper of llie Observatory 


o 

fN 

id 

fN 

I 

o 

fN 

X 

u 

cr 

< 


88 


eff Shuman lives, eats, breathes and sleeps 
talent-buying at the Observatory. That isn’t a 
figure of speech—when he isn’t working there, 
he actually sleeps there. His commute home 
after an all-night show is a 50-yard schlep out 
the rear side exit to an old, white RV in the back of the Obser¬ 
vatory parking lot. Once inside, he flops down on his bed and 
prepares to do it all again the next day. 

Being the driving force behind the most important 
venue in Orange County leaves little time for slumber any¬ 
way. Keeping the show calendar full almost every night of 
the week (often with multiple shows) makes him elusive. 
He rarely does interviews or responds to press inquiries. 

“I’ve always been super-low-key. It’s not important for 
me for people to know that I’m a promoter,” says Shu¬ 
man, sitting cross-legged on a couch inside the Observa¬ 
tory’s green room. He’s sporting a thick beard, and his 
longish brown hair is gathered into a ponytail. “The 
exciting thing is more about the artists and the shows 
and the kids who come. People don’t really care about 
who the promoter is.” 


But behind the scenes, Shuman has helped bring plenty 
of shine to OC, supplying acts such as Kendrick Lamar, 
Morrissey and Lauryn Hill to hungry local crowds and 
scores of fans used to carting themselves to LA for a big- 
ticket show. As an independent, all-ages venue, the Obser¬ 
vatory (and its deep-pocketed owners and investors) cre¬ 
ated a phenomenon in OC, where the ability to bid aggres¬ 
sively for the biggest acts in the world has made it (and 
Shuman) a crushing force in OC entertainment. In January, 
a second venue in the North Park area of San Diego was 
announced; it’s already pumping out sold-out shows. 

Shuman’s main asset is the ability to tap into the 
sounds and styles that escape the mainstream radar. “A 
big part of what I like to do here is make sure [fans] know 
that we’re into the music, just like they are,” Shuman 
says. “We’re not just booking the big artists; we’re also 
booking the next one that they’re thinking about.” 

Having grown up in Oxnard and cutting his teeth as 
a promoter in Santa Barbara, booking acts such as Bon 
Iver and St. Vincent, he got turned on to Detroit Bar in 
Costa Mesa (now the Wayfarer) in the mid-2000s before 


leaving for the Observatory and helping to build its mini 
live-music empire. “I don’t have anyone to really answer 
to, as far as how we do our thing and how we do our busi¬ 
ness, how much we pay artists,” says Shuman. “Whatever 
we wanna do, we do on our own because we don’t have a 
giant company looking over our shoulder.” 

Utilizing the 1,000-person capacity of the main 
room and the smaller 350-capacity Constellation Room 
allowed him to organize overgrown local festivals such 
as the Growlers Beach Goth Party and Burger Records’ 
yearly hipsterati extravaganza, Burgerama. This year, 
Shuman even snagged ’90s alt-rock gods Weezer to 
headline Burgerama 4. 

As far as Shuman is concerned, whether or not the 
shows sell out, he’d like to continue booking artists he 
genuinely enjoys and who are worth the trip—whether 
it’s driving down to San Diego or walking back to his RV. 

“If I don’t book shows here, then I’ll be just as bored as 
the next person sitting at home,” Shuman says. “Instead, 
they can say, ‘Cool—there’s this show tonight. Let’s go.’” 

MATE JACKSON 
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HOUSEOFBLUES.COM/ANAHEIM 



ABRAMS 

w/ANNIE MCQUEEN. 

APRIL 11 TH 

BOATHOUSE COllECTIYE 



r MEMORIAL DAY WEEKEND • CALIFORNIA 

' FLUME 

SBTRKT * ODESZA 
RL GRIME »TYCHO 
JOHN DIGWEED*GRIZ 
POLICA - PANDA BEAR 

THOMAS JACK 
ALUNAGEORGE 

LUCENT DOSSIER EXPERIENCE 

£OPIUO BAND * AME! 
SN AKEHIPS * SOHN 

WILLIAMtCLOSE + ,THE V EARTH HARP 

MANO LE TOUGH *KOAN SOUND 


PLUS MANY MORE 




MARCH 21 


MARCH 25 


MARCH 26 


MARCH 27 


MARCH 28 


KELE 

.OKEREKE 


fathecjohn misty 

APRIL 13 


CASHMERE CAT 

APRIL 17 / LATE SHOW 


G 1 ASSHOUSE 

200 W. 2ND STREET POMONA, CA 91766 
WWW.THEGLASSHOUSE.US (909) 865-3802 



248 W. 2ND STREET POMONA. CA 91766 



MONDAY - SUNDAY 
12:30PM - 8:00PM 
BUY/SELL/TRADE NEW & USED 
VINYL OVER 10,000 
RECORDS IN STOCK 
WITH NEW ARRIVALS 
OUT WEEKLY 



@theglasshousepomona 

@glasshouserecordstore 

@acerogamilounge 

/theglasshouseconcerthall 

/glasshouserecordstore 

/theglasshouse 


ANAHEIM 




2ND SHOW ADDED! 


AMERICAN 

CANDY 

SPRING 2015 TOUR 

} 

THE MAINE 

REAL FRIENDS 

KNUCKLE PUCK 
THE TECHNICOLORS 

APRILS & 9 


BUDDY 

GUY 

INI CONCERT 


COMING SOON 


3/18 HURRIKANE -TRIBUTETO 
SCORPIONS 

3/29 MATCHBOX TWENTY TOO 
4/20 J. BOOG 
4/24 PINK FLOYD LASER 
SPECTACULAR 
4/25 KIDZBOP 



5/2 THEY MIGHT BE GIANTS 
5/4 NICO&VINZ 
5/16 TYRONE WELLS 
5/23 SCANDAL 

5/25 STREETLIGHT MANIFESTO 
6/1 STARSAILOR 
6/18,19,20 INTOCABLE 



(mM citi i=l 


1530 S. DISNEYLAND DR. IN THE DOWNTOWN DISNEY® DISTRICT 

FOR INFO &TIX 714.778.BLUE HOUSEOFBLUES.COM/ANAHEIM 

VIP PACKAGES & RESERVATIONS | (g) : 714-520-2316 ^ : VIPHOBANA(a)LIVENATION.COM 

Shows are all ages and standing room only unless otherwise noted. Show dates and times are subject to change. 
Tickets subject to all applicable facility fees and service charges. Applicable fees and charges apply to all ticket sales. 
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Doe Hip Hop 

ip-hop was really 
formative for me/’ 
says UC Irvine 
professor Sohail 
Daulatzai, who 
remembers listening to seminal acts such as 
the Sugarhill Gang and Run-D.M.C. while 
growing up in Los Angeles’ Pico-Union dis¬ 
trict. But it wasn’t until hearing Rakim’s 
“Move the Crowd” that he began walking the 
path that led him to become a much-cited 
scholar whose books and articles make waves 
in African-American studies, history, Islamic 
and music circles. 

In the song, the legendary rapper rhymed, 
“All praise due to Allah, and that’s a blessing.” 
The line served as validation for Daulatzai, 
the son of refugees who fled Peshawar in the 
1970s. He had already devoured The Autobiog¬ 
raphy of Malcolm X as a teen, and Muhammad 
Ali and Kareem Abdul-Jabbar were household 
icons for their sick moves and Islamic faith. 
But Rakim’s shoutout drove Daulatzai closer 
to his faith while expanding his thirst for 
political and musical knowledge. 

“I learned a lot from the music,” Daulatzai 
says. “When I heard Chuck D say, ‘Joanne 
Chesimard,’ I come to find out she’s [onetime 
Black Panther Party and Black Liberation 
Army member] Assata Shakur.” 

Rakim's “Casualties of War,” in which he 
assumes the persona of a Muslim U.S. soldier 
fighting in Iraq during the 1991 Gulf War, was 
also influential. “I felt that there was some¬ 
thing about that relationship between black¬ 
ness, Islam and the arts that was important to 
tell,” Daulatzai says. 

That intellectual curiosity guided him as 
a student through UCLA and USC before 
bringing him to UC Irvine in 2005, where he 
has taught a hip-hop course ever since. With 
a neatly trimmed beard, collared black shirt 
buttoned to the top and Islamic three-row 
bracelet, he casts an imposing figure, but he 
peppers heavy intellectual insights with an 
occasional “Yaknowwaddamean?” 

“It’s a huge class, as you can imagine,” 
Daulatzai says. “Most people think it’s going 
to be fun and easy, but I hit ’em hard with the 
reading.” His students come from all walks of 
life, some whose sense of hip-hop and society 
gets totally remixed. Course materials include 
Michelle Alexander’s The New Jim Crow: 

Mass Incarceration In the Age of Colorblind¬ 
ness and songs such as KRS-One’s “Sound of 
da Police.” 

The professor takes his lessons outside the 
classroom, too, curating “Return of the Mecca: 
The Art of Islam and Hip-Hop” last year at 
the William Grant Still Arts Center in Los 
Angeles. And a friendship with Rage Against 
the Machine lead man Zack de la Rocha led to 
him writing the liner notes for the 20th-anni- 
versary box set of the band’s self-titled debut. 

As for what he’s bumping nowadays, 
Daulatzai laughs and says, “Who’s on the front 
[burner] right now? That J. Cole record is 
kinda nice.” 

GABRIEL NAN ROMAN 













































For Tickets: 
949-261-6270 





3950 Campus Dr. 
Newport Beach 


WITH SPECIAL GUESTS ROUGH HOUSE 

iaturday, March 21st 

H0U&£ Of ALU££ 

1530 DISNEYLAND DR • ANAHEIM, CA 

714.778.2583 • ALL AGES! 


3/19 


The Ponderosa Aces / 

The Fallen Stars 
3/20 Angel Foam / Thrashcan 
Hurt & The Heartbeat 
3/24 Karaoke (Every Tues) 

3/26 Bearwulf / 

MJ & The Spacejams 
3/27 Black Velvet Brigade 
3/28 OCML Presents: FURRIES! 
4/2 Void 808 / Home Is West 
4/4 Minus One Reality 
4/9 The Knockouts 
4/10 TSE Presents: Lime Street 
4/11 Seven Days Away / 

Far From Fate / Haster 
4/16 Solomen Grundy 
4/18 Spice 
4/23 The Alienated 
4/25 Moxy & The Influence 
5/2 Black Sheep Records 
5/9 Kevin’s Birthday! w/Gates Of 
Ivory / Society Falls 
5/31 School of Rock-Tustin 
6/6 Dirty Minds & Bad Thoughts 
6/12 The New Thirty 
6/27 Rikochet / The Occasions 


ticket\/eb 866 . 468.3399 

www.hogue-barmichaels.com 

facebook.com/Hogue-Barmichaels 




THE COACH HOUSE 

www.thecoachhouse.com 


TICKETS and DINNER RESERVATIONS: 949-496-8930 

3/20 ZEPPELIN USA 

(Led Zeppelin Tribute) / 

LIGHTS (Journey Tribute) 

1 3/21 DICK DALE S / 

W .A . 3/26 MIKE PETERS M WwJ HZ 


DICK DAUE£> 


M 

4 / 1 ] 


I 


ITEVE TYJtELL 



fX- 

SEBASTIAN 
_ BACH 


4/18 ^ 
LISA LOEbM 


of The Alarm 
3/27 JON NY LANG 
3/28 ORANGE COUNTY’S 
FUNNIEST 
HOUSEWIVES 
3/29 ATLANTA RHYTHM 
SECTION 
4/3 HONK 
4/4 STEVE TYRELL 
4/10 MICK ADAMS 

& THE STONES 
4/11 DAVE MASON’S 
Traffic Jam 

4/16 SEBASTIAN BACH 

The Original Voice of Skid Row 

AIM AL STEWART 
4/18 LISALOEB 
4/19 SPENCER DAY 
4/23 WISHBONE ASH 
4/24 AL Dl MEOLA 
4/25 LOS RIOS ROCK 
SCHOOL 

4/26 ROD PIAZZA 
4/30 HOOBASTANK 
5/1 MICHAEL SCHENKER 
5/2 WHICH ONE’S PINK? 

(Pink Floyd Tribute) 

5/7 STEVE POLTZ / 

GRANT LEE PHILLIPS 
5/8 THE BANGLES 
5/9 BEATLES vs STONES 
-A MUSICAL SHOOT OUT 
5/16 QUEEN NATION 
5/17 LUKE WADE 
5/20 JOHN BROWN’S BODY 
5/22 PAT TRAVERS / 

ERIC GALES 

IPCOMIMC SHOWS 


sknEeraw 


f* 

MICHAEL 

gCIlENKER 


If EVE POLTZ ^ 



THE BA$GLEj 


^Brown's 

body 


5/23 VENICE 
5/29 THE DAN BAND 
5/31 XAVIER RUDD 

& The United Nations 
6/5 THE TUBES 
6/6 TODD RUNDGREN 
6/11 RAY WYLIE HUBBARD 
6/19 WORLD PARTY 
6/20 RANDY RHOADS 
REMEMBERED 
6/25 LEO KOTTKE 
6/26 THE FIXX 


STRUNZ & FARAH 
JOHN MAYALL 
WALTER TROUT 
BILLY VERA & THE 
BEATERS 
DESPERADO 
(Eagles Tribute) 

DSB (Journey Tribute) 
MARC COHN 
ABBA FAB 
ABC 


r ^ 


6/26 THE FIXX 9/27 LOVERBOY 

ticketyeb 866.468.3399 33157 Camino Capistrano \ San Juan Capistrano 
Like Us on facebook.com/coachhouseconcerthall \ follow us on Twitter @coach_house 
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Why George Clinton Still Matters 


COURTESY OF GEORGE CLINTON 


Funk’s eccentric pioneer turned us into one nation under a groove 

BY KRIS NEEDS 
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L et me tell you all about the one 
and only George Clinton, who 
can be placed alongside James 
Brown, Jimi Hendrix and Sly 
Stone as among the most visionary and 
influential black music pioneers to emerge 
from the incendiary 1960s, though he is 
now the only one of those figureheads still 
taking it to the stage. 

While America was embroiled in war 
and sociocultural revolution during the 
’60s, Clinton was reinventing funk by mat¬ 
ing it with rock, changing rock by mixing 
it with funk, giving birth to the influential 
psychedelic soul style that has made him 
the most sampled artist in hip-hop. His 
synthesized funk of the late 1970s and 
early ’80s created a new strain of techno- 
soul that laid the foundation for today's 
electronic dance music. 

But Clinton’s colossal impact on popular 
music is often overshadowed by his infa¬ 
mous and outrageous reputation and antics. 
Known for getting naked onstage, record¬ 
ing studio albums while tripping on LSD, 
and emerging in incredible costumes from 
huge, illuminated spaceships during his 
arena shows in the 1970s, Clinton’s music 
has often taken a back seat to his actions. 

From guitarists sporting oversize nap¬ 
pies to kamikaze drug-guzzling contests, 
Clinton’s seven-decade story is dominated 
by tales of unfettered excess and marked by 
moments of incredible musical brilliance. 
Clinton’s far-reaching influence is clearly 
seen in much of the music of today: the 


powerful electronic groove by P-Funk in 
“Flash Light” (released in 1978) marked the 
beginning of disco music’s evolution into 
boogie, served as a foundation for Prince’s 
breakthrough releases of the 1980s, and was 
the musical basis for the New York electro 
and early Detroit techno music trends. 

Once deemed strange and quirky, Clin¬ 
ton’s influence is now mainstream. Stoked 
by P-Funk, dance movements started 
around the world, beginning in 1982 with 
Afrika Bambaataa’s “Planet Rock,” and 
they have permutated through today, most 
notably in influencing the most popular 
music of the 1990s, which drew deeply 
from the Clinton discography, including 
N.W.A, Ice Cube, Dr. Dre (his gangsta-funk, 
genre-defining The Chronic even spawned 
a video containing the Mothership-landing 
footage) and Snoop Dogg’s massive selling 
Doggy style, among many others. 

In 1989, Clinton mused on the future of 
rap and hip-hop. “Rap has really saved the 
funk, but it’s the DNA for hip-hop. We put 
our own D Js on the records, and that was 

like the birth of hip-hop_Chuck D and 

Flavor [Flav] listened to the Parliament live 
LP from beginning to end, and they’ve said 
that... I’m their mentor, and that came at a 
good time because I was giving up,” he said. 

“Now I feel so good. I don’t mind if they 
sample me because I get back more than 
they do.... I get paid in a different way 
because I know how to appreciate the fact 
that they used the music. If they’re hot 
with the kids, and the kids like them, then 


they’ll like me. Everyone’s into the ‘One 
Nation Under a Groove’ concept. So I’m 
glad they sample the shit.... Now, if I took 
‘Knee Deep’ to the radio stations, they’d 
tell me it sounds like De La Soul!” 

At that interview (25 years ago!), I 
asked him what the Cinderella Theory 
meant, as it was the title of the album 
he was then releasing. His answer was 
personally revealing. “It’s ... a concept: 
how I love the pop-star philosophy, all the 
high marketing and publicity, then after 12 
o’clock, I turn into the Funky Nasty Dude. 
I’m on a mission. I agree to be the pop star 
for publicity reasons. But after midnight, I 
turn into a nasty dog.” 

A quarter-century later and approach¬ 
ing his 73rd birthday, the Nasty Dog is on 
a new mission to reclaim those tracks he 
was flattered to have hijacked 25 years 
ago. Headlining major funk-music festi¬ 
vals and performing to huge audiences 
throughout the U.S., Canada and Europe, 
he is certainly getting the credit and rec¬ 
ognition he deserves from audiences, even 
if it may be lacking among some cogno¬ 
scenti and business-affairs attorneys. 

Asked whether he got paid for the sam¬ 
ples he created that built hip-hop music, 
he confesses it remains a sore subject 
because it relates to his failures as a young 
artist trying to create a musical genre. 

As the old saying goes, the pioneer is 
the one with all the arrows in his back. 
Although appropriate in Clinton’s case, it 
also reveals something about a matured 


George Clinton. As he puts it today, “That’s 
what made me start doing drugs! It took 
me 72 years to find that out.... Now, it’s 
publishers, record companies... Instead 
of a drug habit, I got a lawyer habit.” 

Continuing with a relentless gigging 
schedule, as well as working to resolve 
numerous long-standing legal issues, Clin¬ 
ton is also developing a reality TV show 
called The Clintons; recording and pro¬ 
ducing a new album; and completing his 
autobiography, Brothers Be Like ‘ George , 
Ain’t That Funkin’Kind Of Hard On You?’: 
A Memoir By George Clinton. The tire¬ 
less musician really has nothing to prove, 
but the book may help him gain back his 
past achievements on paper. His legacy is 
immense, and what Clinton has contrib¬ 
uted to the music people listen and dance 
to today is nearly beyond compare. 

That’s why George Clinton matters: 
because he put our world under a groove. 

And onstage or off-, he’ll invariably be 
cackling, “I’m a dog” as his parting shot. 

Kris Needs is the author of George Clin¬ 
ton & the Cosmic Odyssey of the P-Funk 
Empire, Clinton’s first in-depth biography. It 
was released by Omnibus Press in June 2014. 


GEORGE CLINTON AND 
PARLIAMENT FUNKADELIC 

perform at the Observatory, 3503 S. Harbor 
Blvd., Santa Ana, (714) 957-0600; www. 
observatoryoc.com. Sat., 11 p.m. $25. 

All ages. 
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GRAMMY* AWARD WINNING 


FEATURING 


TONINO 

BALIARDO 


Wednesday, 


CITY NATIONAL 

G ROVE 
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714.712.2700 2200 E. Katella Ave. citynationalgroveofanaheim.com 
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Reaching Her Zine-ith 

Stacy Russo is OC’s revived punk-zine poet 

BY CANDACE HANSEN 


A sleeping giant in OC zine 

culture has re-emerged in the 
form of a college librarian. 
Inspired by punk music and 
social justice, Stacy Russo—who heads the 
library technology program at Santa Ana 
College—started a handmade legacy of 
punk rage when she started making zines 
in the early ’90s. 

But after a 20-year hiatus, Russo self- 
published a number of poetry zines in 
2014; edited a collection of radical protest 
essays by poet June Jordan titled Life as 
Activism ; and broke ground on her new 
project, Wildland: Interviews With Women 
From the 1980s Southern California Punk 
Rock Scene. “There are definitely some 
awesome stories,” Russo says. “Some of 
the women I interviewed are well-known, 
such as Kira from Black Flag, Alice Bag, 
and Jennifer Finch from L7, but the major¬ 
ity are women like me who went to shows 
and immersed themselves in the scene.” 

For Russo, zines are “like direct action 
when it comes to writing.” She started 
writing young, developing her voice as a 
teenage punk. After attending shows at 
legendary venues such as Fenders and 
the Olympic Auditorium, Russo and some 
friends decided to self-publish their writ¬ 
ing, creating the Orange County-based 
zine Anti-Establishment. “I was very polit¬ 
ical and angry,” remembers Russo. “Creat¬ 
ing zines [as] a teenager really helped. I 
suppose it was cathartic.” The zine was 
carried in shops throughout the county, 
and then branched out from there, with 
Russo selling original poetry booklets via 
ads in Maximum Rocknroll and Flipside 
during the early 1990s. 

Russo stopped producing zines in her 
early 20s, but she felt compelled to return 
to the craft last year. “I’m at a point in my 


life where sharing what I write is very 
important to me,” says Russo. “I hope to 
inspire others through my writing. That is 
what keeps me doing it.” 

Russo’s current editions are a blend of 
storytelling and personal narrative. Poems 
a Librarian Wrote on Her Lunch Break 
weaves through reflections and tales of 
love, compassionately pulling the reader 
in. Young and Hungry In Paradise traces 
California ghosts with notes of Bukowski 
on a good day, gritty and real in the sweet¬ 
est way. And California Wine , Poems for 
Everybody sings the praises of workers 
and lovers alike, calling for the reader to 
recognize beauty in survival. (And you 
can buy them via www.etsy.com/shop/ 
LibrarianStacyRusso.) 

Last fall, Russo organized Women’s 
Words, a poetry event in Santa Ana in 
support of Domestic Violence Awareness 
Month, featuring 20 campus and commu¬ 
nity poets. With her optimism and per¬ 
sonal mantra of love activism, Russo plans 
to create more opportunities for students 
to engage in poetry and has dreams of 
opening her own social-justice-oriented 
bakery someday. 

So far, 2015 is shaping up to be a busy 
year, with Russo planning to table Long 
Beach Zine Fest, Claremont Zine Fest 
and Riverside DIY Print Fest, as well as 
continue readings at Beyond Baroque in 
Venice Beach. 

Russo hopes her work will serve as a 
call to action for readers to tell their sto¬ 
ries. “I hope that people discover they can 
write,” she says. “You don’t need to write 
in complicated form or use big words to 
write poems. I mean, it is okay if you want 
to do that, but some of the best poetry is 
in everyday language.” 

LETTERS @ OCWEEKLY.COM 
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DEL MAR 


NO DOUBT | THE KILLERf | ZAC BROWN BAND 

SNOOP DOGG I FOSTER THE PEOPLE I 311 I BEN HARPER & THE INNOCENT CRIMINALS I SLIGHTLY STOOPID 
COUNTING CROWS I YOUNG THE GIANT I THE ROOTS I SPOON I SHERYL CROW 

GRACE POTTER & THE NOCTURNALS I AWOLNATION I DIRTY HEADS I O.A.R. 

RODRIGO Y GABRIELA | MICHAEL FRANTI & SPEARHEAD | BRANDI CARLILE 
GIRL TALK | BIG GIGANTIC | GRIZ | TRIBAL SEEDS | TROMBONE SHORTY & ORLEANS AVENUE 
OK GO | CHERUB | DONAVON F R A N K E N R EIT E R | DAWES | LOS LOBOS | X 

LUCERO | LETTUCE | OZOMATLI | ALLEN STONE | JJ GREY & MOFRO | OLD 97’S 

J RODDY WALSTON & THE BUSINESS | JUSTIN TOWNES EARLE | DELTA RAE 
NAHKO & MEDICINE FOR THE PEOPLE | NICKI BLUHM & THE GRAMBLERS 
MINNIE DRIVER | THE WHITE PANDA | THE FLOOZIES | GOLDFISH | STICK FIGURE 
THENEWN02 | THE REVIVALISTS | MARCHFOURTH! | DIRTY DOZEN BRASS BAND 
FORTUNATE YOUTH | ROGER CLYNE AND THE PEACEMAKERS | NATURAL VIBRATIONS 
THE SILENT COMEDY | KNOX HAMILTON | ORGONE | WHEELAND BROTHERS 
THE APACHE RELAY | PETER MATTHEW BAUER | +7 MORE SPECIAL ACTS 

VIP PERFORMANCES BY 

SHERYL CROW | ED KOWALCYZK 


COMEDY ACTS 

JOEL MCHALE | LEWIS BLACK | CHRIS D’ELIA | ANTHONY JESELNIK | JEFF GARLIN 
TIG NOTARO | TIM MEADOWS | ILIZA SHLESINGER | RON FUNCHES | HASAN MINHAJ 


FRIDAY SEPTEMBER 18 - SUNDAY SEPTEMBER 20, 2015 

DEL MAR RACETRACK + FAIRGROUNDS 
DEL MAR (SAN DIEGO), CALIFORNIA 


PRESENTED IN 
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World Renown Tribute to Led Zeppelin 


SAT MARCH 28 


SAT March 28th FRIMay8th 

LED ZEPAGAIN THE LEGACY 

World Renown Tribute to Led Zeppelin Michael Jackson Tribute 


THUR April 2ND 

NIKKA COSTA 

International Recording Artist 


SAT May 9th 
DSBBAND 
An American JOURNEY 


FRI April 3rd 

ASHTON SHEPHERD 

Rising Country Star 


SAT May 16th 

YOUNG DUBLINER 

Best Celtic Rock Band 


SAT April 4th 

DOUG STONE 

Grammy Nominated Country Singer 


SAT May 30th 

BRITAIN'S FINEST 

The Music of The Beatles 


SAT April 18th 

THE ULTIMATE STONE &THE WHO GENERATION 


949 - 723-0250 Gkdffj 


FOR UPCOMING SHOWS AND CONCERTS 

IID0LIVE.G0M 


3459 VIA LIDO, NEWPORT REACH 



COURTESY OF SNAKEBIT DRIFTERS 


Shake, Rattle 
and Roll 


LocalsOnly 

» DANIEL KOHN 


SNAKEBIT DRIFTERS 

perform with the Originalites and Seedless 
at Lido Live, 3459 Via Lido, Newport Beach, 
(949) 723-0250; www.lidolive.com. Fri., 8 p.m. 
21+. For more info on Snakebit Drifters, visit 
www.facebook.com/pages/snakebit-drifters. 

P oker, alcohol and music. These aren't just 
the things Costa Mesa's Snakebit Drifters 
enjoy, but are also why they came together in 
the first place. In the midst of a long, fuzzy night 
drinking, Tim Willis, who had recently moved to 
OC from Hawaii and was desperately search¬ 
ing for band mates, finally had the stroke of 
luck he needed. Kevin Yoches, a musician who 
had toiled in the local scene, happened to be at 
the same after-hours party in Newport Beach. 
Fueled by beer, Yoches, a drummer by trade, 
decided to pick up a loose guitar and strum 
chords. Willis, on his own accord, decided to 
freestyle vocals to those chords. A bond was 
instantly formed. 

"I found what he was saying to be amusing, 
and I told him we should hang out a bit," Yoches 
says, as the band takes a break from practicing 
ahead of their show at Lido Live. "It actually 
took us a year to get together, but as soon as 
we did, we had 10 songs before we knew it." 

However, they still needed a bass player. 
After posting an ad on Craigslist and many 
auditions later, they welcomed Robin San Jose 
and his upright bass. The three called them¬ 
selves Snakebit Drifters, a monikerthey came 
up with at 4 a.m. in a garage after a long night 
of playing poker. 

"I was in a skateboard club called the 
Maseface Dragons and a band called the 
Whiskey Dick Dragons," Willis explains. "So I 
like four syllables for the title, and that night we 
didn't have a bit of luck. It wasn't a good night 
to be playing cards." 


The group's blend of speed metal, surf punk 
and psychobilly has the lightning-fast fury of 
a passing 911 Carrera on the 73. The group 
recorded a total of 28 songs over the course 
of a boozy weekend, rolling out four EPs from 
December 2011 through February 2012. Other 
than a handful of shows, they've been dormant 
since then—at least when it comes to releas¬ 
ing new music. 

Snakebit Drifters' live shows teeter the 
line of energetic and chaotic, with antics as 
wild as their frantically paced songs. Willis 
has been known to drink gin from a gasoline 
canister, then spit it at fans. Though their music 
doesn't fit neatly into a given genre, they will 
play alongside reggae and rock bands; they 
are only concerned with dazzling the people in 
front of them. 

The band are in the process of putting 
together a new batch of music. Armed with 
13 new songs, Snakebit Drifters are ready to 
put out a proper album that doesn't stem from 
those recording sessions four years ago. They 
say they will post their latest EP to the group's 
Bandcamp page, but they are holding out for 
the right moment to do so. 

"Instead of just winging it and blacking 
out in a studio, which is what we did for the 
EP, we're going to decide what we're doing 
in a less manic way," Willis says. "Though it 
captured us and who we are, we won't have 
as many major problems as we did when we 
were blacked-out." 


Hey, Orange County/Long Beach musicians 
& bands! Mail your music, contact info, 
high-res photos & impending show dates 
for possible review to: Locals Only, OC 
Weekly , 2975 Red Hill Ave., Ste. 150, Costa 
Mesa, CA 92626. Or email your link to: 
localsonly@ocweekly.com. 
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THIS WEEK 


FRIDAY, MARCH 20 

THE CHIEFTAINS: 8 p.m., $35-$160. Renee and Henry 
Segerstrom Concert Hall, 615 Town Center Dr., Costa 
Mesa, (714) 556-2787; www.scfta.org. 

DAN+SHAY-WHERE IT ALL BEGAN TOUR: Canaan 
Smith, 7 p.m., $20. House of Blues, 1530 S. Disneyland Dr., 
Anaheim, (714) 778-2583; www.hob.com/anaheim. 

FAREWELL MY LOVE: 7 p.m., $10-$12. Chain Reaction, 
1652 W. Lincoln Ave., Anaheim, (714) 635-6067; 
www.allages.com. 

PIG DESTROYER: Despise You, Antichrist Demoncore, 
8 p.m., $20. Constellation Room at the Observatory, 

3503 S. Harbor Blvd., Santa Ana, (714) 957-0600; 
www.constellationroom.com. 


TRAMPLED BY TURTLES: Honey Honey, 9 p.m., $25. 
The Observatory, 3503 S. Harbor Blvd., Santa Ana, 
(714) 957-0600; www.observatoryoc.com. 

SATURDAY, MARCH 21 

THE CHIEFTAINS: 8 p.m., S35-S160. Renee and Henry 
Segerstrom Concert Hall, 615 Town Center Dr., Costa 
Mesa, (714) 556-2787; www.scfta.org. 

DICK DALE: 8 p.m., $30. The Coach House, 33157 
Camino Capistrano, Ste. C, San Juan Capistrano, 

(949) 496-8930; www.thecoachhouse.com. 

GEORGE CLINTON: 9 p.m., $25. The Observatory, 
3503 S. Harbor Blvd., Santa Ana, (714) 957-0600; 
www.observatoryoc.com. 

INFINITY INK: 7 p.m., $13. Maison, 719 W. 19th St., 
Costa Mesa. 

JC & LANEY: 7:30 p.m., $16; children younger than 18, 
free with paid adult. Anaheim Downtown Community 


Center, 250 E. Center St., Anaheim, (714) 765-4500. 

JFA: 6 p.m., $12-$15. The Glass House, 200 W. Second St., 
Pomona, (909) 865-3802; www.theglasshouse.us. 

THE MUFFS: 8 p.m., free. The Slidebar Rock-N-Roll 
Kitchen, 122 E. Commonwealth Ave., Fullerton, 

(714) 871-7469; www.slidebarfullerton.com. 
THROUGH THE ROOTS: 8 p.m., $12. Constellation 
Room at the Observatory, 3503 S. Harbor Blvd., Santa 
Ana, (714) 957-0600; www.constellationroom.com. 
WILD CHILD-TRIBUTE TO THE DOORS: 8 p.m , 
$22.50. House of Blues, 1530 S. Disneyland Dr., 
Anaheim, (714) 778-2583; www.hob.com/anaheim. 

SUNDAY, MARCH 22 

FOOTHILL BORREGO FRIENDSHIP TRAIL: 

11:30 a.m., parking, $3. Whiting Ranch Wilderness 
Park, Foothill Ranch, (949) 923-2245. 

JAKE SHIMABUKURO: 7 p.m., $20-$60. Renee and 


Henry Segerstrom Concert Hall, 615 Town Center Dr., 
Costa Mesa, (714) 556-2787; www.scfta.org. 

LEE DEWYZE: 7 p.m., $17.50-$50. Gaslamp Restaurant 

6 Bar, 6251 E. Pacific Coast Hwy., Long Beach, 

(562) 596-4718; www.thegaslamprestaurant.com. 

LESTERFARI & KINGS MUSIC: 5 pm, $5 
Mozambique, 1740 S. Coast Hwy., Laguna Beach, 

(949) 715-7777; www.mozambiqueoc.com. 

MOON DUO: 9 p.m., $15. Constellation Room at the 
Observatory, 3503 S. Harbor Blvd., Santa Ana, 

(714) 957-0600; www.constellationroom.com. 

OPERA NIGHT GALA-A MAGICAL JOURNEY: 

7 p.m., $50-$75. Soka Performing Arts Center, 

1 University Dr., Aliso Viejo, (949) 480-4278, 
performingarts.soka.edu. 

PONCHO SANCHEZ AND HIS LATIN BAND: 

7 p.m., $25. Steamers Cafe & Jazz Club, 138 W. 
Commonwealth Ave., Fullerton, (714) 871-8800; 
www.steamerscafe.com. 

SPRINGFREAKS: 5 p.m., $19-$79. House of Blues, 

1530 S. Disneyland Dr., Anaheim, (714) 778-2583; 
www.hob.com/anaheim. 

MONDAY, MARCH 23 

CECILIA BARTOLI: 8 p.m., S50-S350. Renee and Henry 
Segerstrom Concert Hall, 615 Town Center Dr., Costa 
Mesa, (714) 556-2787; www.scfta.org. 

THE DON KUBEC BIG BAND: 8 p.m,, free. Steamers 
Cafe & Jazz Club, 138 W. Commonwealth Ave., 
Fullerton, (714) 871-8800; www.steamerscafe.com. 

SMCHS INSTRUMENTAL MUSIC SPRING 
CONCERT: 7 p.m., $14-$18. Irvine Barclay Theatre, 
4242 Campus Dr., Irvine, (949) 854-4646; 
www.thebarclay.org. 

TIM GRAY &THE DELUSIONS: 8 p.m,, free. The 
Wayfarer, 843 W. 19th St., Costa Mesa, (949) 764-0039; 
www.wayfarercm.com. 

TUESDAY, MARCH 24 

JAMES KING: 7 p.m., free. Original Mike's, 

100 S. Main St., Santa Ana, (714) 550-7764; 
www.originalmikes.com. 

KIRK WILSON: 6 p.m., free. Ralph Brennan's Jazz 
Kitchen, 1590 S. Disneyland Dr., Anaheim, (714) 776- 
5200; www.rbjazzkitchen.com. 

WEDNESDAY, MARCH 25 

BLACK RIVERS: 8 p.m., $8.00 - $10.00. The Wayfarer, 
843 W. 19th St., Costa Mesa, (949) 764-0039; 
www.wayfarercm.com. 

DEREK BORDEAUX BAND: 7 p.m , free. Original 
Mike's, 100 S. Main St., Santa Ana, (714) 550-7764; 
www.originalmikes.com. 

GABRIEL JOHNSON: 7:30 p.m., $15. Spaghettis 
Rotisserie & Grill, 3005 Old Ranch Pkwy., Seal Beach, 
(562) 596-2199; www.spaghettini.com. 

JUKE JOINT JOKERS: 7 p.m., $5. Mozambique, 

1740 S. Coast Hwy., Laguna Beach, (949) 715-7777; 
www.mozambiqueoc.com. 

MARK MASSEY AND FRIENDS: 7 pm, $2 
Steamers Cafe & Jazz Club, 138 W. Commonwealth 
Ave., Fullerton, (714) 871-8800; www.steamerscafe.com. 

PETE ROCK: 9 p.m., $20. The Glass House, 200 W. Second 
St., Pomona, (909) 865-3802; www.theglasshouse.us. 

RIVER CITY EXTENSION: 10 p.m., $12. Constellation 
Room at the Observatory, 3503 S. Harbor Blvd., Santa 
Ana, (714) 957-0600; www.constellationroom.com. 

WICKLOW ATWATER: 9 p.m., $5. Harvelle's Long 
Beach, 201 E. Broadway, Long Beach, (562) 239-3700, 
longbeach.harvelles.com. 

THURSDAY, MARCH 26 

ANDY ROURKE (THE SMITHS) DJ SET: 9 p.m., 
$8-$10. The Wayfarer, 843 W. 19th St., Costa Mesa, 
(949) 764-0039; www.wayfarercm.com. 

BRAZZABELLE: 9 p.m., $15-$20. Sutra, 1870 Harbor 
Blvd., Ste. 200, Costa Mesa, (949) 722-7103; 
www.sutraoc.com. 

CHELSEA GRIN: 6 p.m.,$16-$18. The Glass House, 200 W. 
Second St., Pomona, (909) 865-3802; www.theglasshouse.us. 

MUSIC MEETS ART: 7 p.m., $5-$7; members, free. 
Laguna Art Museum, 307 Cliff Dr., Laguna Beach, 

(949) 494-8971; www.lagunaartmuseum.org. 

THETOLEDO SHOW: 9 p.m., $10-$20. Harvelle's 
Long Beach, 201 E. Broadway, Long Beach, 

(562) 239-3700, longbeach.harvelles.com. 
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ADS START AT $50 PER WEEK • TO ADVERTISE, CALL 714.550.5984 • OCWEEKLY.COM 


UkALWtliiHT LOSS 



Lose 1/2 lb. of Fat Per Day* 

Phentermine $79 HCG*: $599 

Lipotropic Injections $25 

Boost Fat Metabolism & Strengthen Liver 

OpenCareMedical.com EXPERIBraD l pH\^s]clANS 

2001 East 4th Street, Ste 200, Santa Ana I 714-558-8033 


ERECTIONS GUARANTEED. 

VIAGRA - XX) MG - $450 PER PILL 
CIA US - 20 MG - $5.50 PER PILL 

LEVITRA - 2D MG - $550 PER PILL 


2-3 DAY SHIPPING 


MO SALS TAX 
GALL CM GNOUt OWL 



VIAGRA - 200 MG - 10RLLS FOR $65 

- 60 MG - X) PILLS FOR $75 g^ 


(©-*©) 354 BUJV C 2 


> www.MonACIubUM.oom 


Astrologers-Psychics-Tarot Readers 

P/T F/T $12-$36/hr. tambien en Espanol. 
954.524.9029 


Better Call Nate! 

Reasonable Doubt at a Reasonable Price 
Drugs. Felonies. Misdemeanors. Dui. 

Law Offices of Pereira & Moffatt I Criminal Defense 
(800) 926.1852 | (714) 998.5900 


EVICTION? / SHERIFF 
LOCKOUT? 

213-291-1810-from $99 
www.LegalBoom.info 


The Companies 

SoCal's Breakout Indie Band 2015 | Presented by DIY Indie Pie 
Live every 1st Saturday of the Month at Malones in Santa Ana 
facebook.com/thecompanies 



Call Win 949-EOO-59M 


Ruff Haus Grooming 

No Gimmicks. Just quality pet grooming at an 
affordable price! 

2228 Newport Blvd.Suit B 
Costa Mesa, CA 92627 

714-931-6804 


Do you really care about your teeth? 

Dr. Flora Stenger in Laguna Hills does too. 
Prepare to be wowed- 
you've never experienced dentistry like this. 
Next to the Laguna Hills mall. 

(949) 830-0074. LagunaSmiles.com 


increase Sexual Performance 

We can help with Female Sexual Dysfunction, 

Premature Ejaculations, Erectile Dysfunction & more. 

Sexual Enhancement Medical Center 

3140 Red Hill Ave, Costa Mesa 714.966.2850 


we repair iphone, ipad and ipod devices and we'll 
come to you! 

fixontherun.com | 844-463-5334 | Like us on social media 
for 10% off your first fix! 


PROFESSIONAL CONTRACT SCREEN PRINTING 

ATTN: Print brokers, bars, clubs, event promotions, 
gyms, sororities, bands, restaurants, 
public services, community organizations. 

Great prices, great service, no hidden fees, No BS. 
Mention OC WEEKLY for Free Consulation & Virtual Mock-up. 
APPAREL MATTERS - (949) 380-6913 



AFRICAN CORNER 

REGCAE/RASTA SHIRTS, JEWERLY, HATS, LADIES/MENS REGGAE 
ACCESSORIES, HEMP CLOTHING, MEDICAL VAPORIZERS, AFRI¬ 
CAN ART & CLOTHING + MUCH MORE!! 

779 W 19TH ST., STE F | COSTA MESA 949-642-3009 


You know those disappearing honeybees 
that everyone's talking about? 

NOT true in the slightest! 

Find out more at www.beebusters.com 


Couples Only Luxury NUDE Spa 

Sensual Hedonism IN LA! 

24/7 dance club! 

Mineral Water Pools! 

NUDE Lifestyles Resort Club & Hotel 

760-251-4744 

www.NudeSpa.com 


Find out how becoming a plasma donor can make a 
difference for patients and help you 
earn extra money. 

EARN UP TO $240 THIS 
MONTH BY DONATING 
PLASMA 2x PER WEEK. 

Donate today at: Biomat USA -14435 Sherman Way, 
Suite 115 Van Nuys. To schedule an appointment 
call (866)-563-1266 Now open Fridays. 
Grifols - Pride for Donors. Passion for Patients. 
grifolsplasma.com 


Shed the Unwanted Weight! 

HCG Injections, only $9 per shot 

New Fat Burning Laser Procedure, $750 per area 

OC Weight Loss & Anti Aging Center 714.544.8678 


Injured at work? 

Experienced Law Firm ready to help 

For a FREE consultation, please call 

562-860-4200 or text 310-849-5679 
Website: www.workinjuryhelp.com 

Warning: 

Making a false or fraudulent claim is a felony 
subject up to 5 years in prison or a fine up to 
$50,000 or double the value of the fraud whichever 
is greater, or by both imprisonment or fine. 
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Your Yew Best Friend 


A lison Rosen works out of the roomy upstairs apartment she shares with 
her husband, Daniel Quantz, and their cute little pooch, Wendy, in Los 
Angeles, but she is Orange County through and through. 

Born in Oakland, Rosen was 1 when her parents moved into the same 
Corona del Mar house in which they reside today. “I think they wanted 
a safe place to raise kids,” she says from her apartment’s comfy sofa. She spent her 
Orange County years becoming a professional journalist, punk-rock guitarist and subject 
of hilarious self-deprecating exploits she frequently shares on her popular podcast Ali- 
son Rosen Is Your New Best Friend, which is recorded from her dining-room table. 

Having written for the Los Angeles Times, Time Out New York, Village Voice, Rolling 
Stone, File and even OC Weekly, Rosen reluctantly found herself in the middle of intense 
media coverage earlier this year when Adam Carolla revealed he had fired her after four 
years as The Adam Carolla Show podcast’s “news girl.” Over the holidays, Rosen and 
Quantz were vacationing in New York, where she received an email from Carolla say¬ 


ing she was out—something she says she did not see coming. When listeners found out, 
there was a huge backlash. “A lot of people reached out to me who were sad over what 
happened,” Rosen says. “Many said they didn’t agree with it; some of these were in [Car- 
olla’s] inner sanctum and guests” of his show. 

This prompted Carolla, who had been vague about the reasons for the firing, to 
release a very nasty version of events that Rosen promptly shot down on her Feb. 7 Ali¬ 
son Rosen Is Your New Best Friend podcast titled “Special Weekend Episode (A Dreaded 
Pukepocalypse).” She has now put the fiasco behind her, focusing on auditioning for 
television work and expanding her podcast to three times per week. She’s contemplat¬ 
ing going to five times per week, with different formats on different days and the pos¬ 
sibility of live remotes in front of audiences. 

A woman pulling this off is rare in the comedy-podcast boys’ club dominated by the 
likes of Marc Maron, Joe Rogan and Chris Hardwick. But it’s not surprising when you 
consider Rosen was battle-tested by Orange County’s punk-rock scene. 













































A couple of months before graduating 
from Pomona College in 1997, her bass¬ 
playing friend Yami Burns called to say 
she was forming a band, which would 
become the three-grrrl/one-dude outfit 
the Angoras that went on to play Linda’s 
Doll Hut, the Shack, Club Mesa, Tiki Bar, 
Koo’s Cafe, Club 369 and Chain Reaction, 
among many other spots. “We toured 
a little bit,” put out a self-titled EP and 
got “some sniffs, not a deep inhale” from 
record labels, Rosen recalls. 

She stuck with it for five years, never 
having been as serious about a career in 
music as her band mates. What Rosen’s 
heart was into was writing. She’d writ¬ 
ten for her Corona del Mar High School 
newspaper The Trident, and that led to 
writing assignments for the Los Angeles 
Times’ student life/issues page, “The 
High Life.” A Times piece on bands deal¬ 
ing with pay-to-play policies caught the 
attention of the editor of Mean Street, 
the former OC music magazine that she 
would go on to write for during the sum¬ 
mer before college. She also contributed 
to the Inland Valley Daily Bulletin and 
Axcess, a glossy technology lifestyle/cul¬ 
ture magazine that published her cover 
stories on Milla Jovovich, Sandra Bullock 
and, for their first cover story in a national 
magazine, No Doubt. 

At OC Weekly, where she started as a 
freelancer before being hired full-time, 
she covered several topics, but the story 
that follows her to this day was her April 
5,2001, cover story, “Aaaiiiiiiiiieeeeeeee!!! 
Alison M. Rosen confesses her love of 
Thomas Kinkade, Painter of Light.” She 
would get Kinkade-themed gifts for sev¬ 
eral years to follow. “I think it was a great 
time,” she said of her years at the Weekly. 

She left Orange County for New York, 
where she initially freelanced for Spin, 
Vibe, Rolling Stone, Seventeen, People and 
Elle before being hired at Time Out New 
York. It was while there that she received 
an email announcing that WNBC was 
looking for Time Out staffers to appear 
on the weekend edition of Today In New 
York. Rosen jumped at the chance, parlay¬ 
ing her first appearance on the television 
program into a weekly gig for the next 
three years. That led to a spot on the panel 
of FOX News’ irreverent late-night com¬ 
edy show Red Eye. New York is also where 
Alison Rosen Is Your New Best Friend 
began as a Ustream show. 

A family member’s health issues in 
2010 prompted so much bicoastal travel 
that it made more sense for her to move 
back to Southern California. Before 
departing the Big Apple, her followers 
wrote on her Facebook page that Adam 
Carolla was looking for a “news girl” and 
that she would be a perfect fit. Her agent 
struck out trying to land an audition, so 
she emailed a friend “whom I suspected 
might know someone over there because 
he seemed to know everyone.” 

Her friend got her reel to Carolla’s 
people, she returned to California, forgot 
about the gig—and then got a message 
asking if she would be available to audi¬ 
tion in November 2010. A roster of pro¬ 


posed sidekicks were then on the podcast 
with Carolla until the list was narrowed 
to four, each of whom would be on for a 
week. Rosen’s audition was last—and fol¬ 
lowed by a job offer. 

The move also prompted her to do 
something she had been thinking about 
for some time: change Alison Rosen Is 
Your New Best Friend into a podcast. 

She quickly built an audience, no doubt 
helped by promotion on The Adam Carolla 
Show. “Life really improved when I got 
back,” Rosen says modestly of a return to 
Southern California that included appear¬ 
ances with Carolla in sold-out venues and 
on Chelsea Lately and @midnight, among 
other TV shows. 


Most important, she met Quantz, a 
graphic novelist and publisher. He was a 
fan of the show who emailed her to say 
he enjoyed her writing, which led to them 
hanging out together as friends. Rosen 
explained she was not interested in a 
romantic relationship at that time, having 
just moved from LA back to OC to help 
care for an ailing parent. But one night, 
while out in LA together, Quantz confided 
he had feelings for her. 

“I said I don’t believe in ‘the friend 
zone’ and that if people belong together, 
they’ll end up together,” she recalls. “Then 
he dropped me off at my parents’ house, 
and as we turned to hug each other, all 
of the sudden, we kissed. We’ve been 


together ever since.” 

They married last year and are now 
struggling to have a baby, as listeners 
know from her frequent and frank Alison 
Rosen Is Your New Best Friend discussions 
about their fertility issues. “It is not going 
that well,” she says. “If I do not get preg¬ 
nant this month, IVF [in-vitro fertiliza¬ 
tion] is next.” 

As for the future beyond childbearing? 

“I really would like to host my own 
TV show while also continuing to do my 
podcast. That’s a dream I’ve had for a long 
time,” she says. “The thing I am above all 
else is an interviewer. I’ve done it since I 
was 18.” 

MATT COKER 
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A Man of Restraint 
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O ne is usually 50 shades of gray (or dye) at the 

temples upon induction into a hall of fame, so raise 
your glass dildo to Ari Suss, who at the tender age 
40 was inducted into the Adult Video News (AVN) 
Hall of Fame, the Pleasure Products Branch, ear¬ 
lier this year. Over lunch recently, Suss acknowledged “in the fetish 
industry, it is a significant accomplishment.” 

Suss’ anonymous-sounding XR LLC operates out of a 
40,000-square-foot facility in Huntington Beach and is the cor¬ 
porate umbrella of three successful online businesses: Extreme 
Restraints, the world’s largest retailer of fetish and bondage toys; 
Sex Toy Distributing, a wholesale division; and XR Brands, a 
renowned maker of niche adult toys comprised of 15 brands and 
2,000 products. 

When it’s mentioned Orange County does not have many people 
of any age in a hall of fame, let alone a 40-year-old, Suss replies, “It 
is young,” but not unusual when you consider Mark Zuckerberg. 
Like a tech billionaire, Suss was uniquely positioned when e-com¬ 
merce took off. 

Suss was an accountant for Coca-Cola and Black & Decker 
in his native Baltimore in the late 1990s when he and a partner 
began a side business selling custom jewelry via eBay, which was 
only founded in ’95. The pair moved on to niche markets such as 
straitjackets and discovered there was a barely tapped market for 
unusual fetish products. “Because it’s controversial,” Suss says, “we 
saw the big boys were not involved in it.” 

Extreme Restraints products developed such a strong following 
that Suss eventually ditched corporate accounting for e-retailing 
full-time. His parents were “supportive” of the move, although he 
concedes his CPA father found the adult-toy industry “unusual. But 
he understood the reason behind it: to help couples with their rela¬ 
tionships. He was more concerned that I succeed. He didn’t care 
much what other people thought.” 

The quality of Extreme Restraints toys led to lucrative affiliations 
with Alt.com, the dating site for the BDSM (Bondage & Discipline, 
Domination & Submission) community, and Kink.com, the San Fran¬ 
cisco-based purveyor of BDSM videos and websites. 

Visiting a friend, Suss fell in love with California and moved his 
company to Huntington Beach 11 years ago. Extreme Restraints 
briefly operated out of the garage of a leased 1,500-square-foot 
house on a Surf City cul-de-sac until neighbors complained about 
the delivery trucks pulling up all day. 

Five years ago, XR LLC moved into its current headquarters, 
which includes offices, warehouses, a studio, product-display areas 
and the employee XR Cafe. It represents the world’s largest online 
fetish store, shipping 1,000 to 3,000 products per day worldwide. 

“We worked really hard to build this up, and that has been 
thanks to key people who have joined us over the years,” Suss says. 
Among them are his parents, who followed him to Huntington 
Beach. Dad is the XR LLC chief financial officer, and mom works in 
the collections department. 

Extreme Restraints took off on the Internet, and now on the 
Internet, “people play with each other from remote locations with 
our toys,” says Suss, genuinely amazed. “It’s become interactive.” 
He mentioned a new product that allows someone with an app in 
one spot to control the vibration level of a toy in a different loca¬ 
tion, even the other side of the world. “This new technology is 
exciting to me.” 

His XR University teaches couples how to use toys correctly via 
online videos that are shot at XR LLC and have received more than 
1 million views. Suss vows to keep the service free despite increases 
in bandwidth costs. 

“People have a misconception about what this adult industry is,” 
he says. “We’re here for couples. The divorce rate is 50 percent, 
and couples are more open to experimenting than before, thanks to 
our society changing with movies such as Fifty Shades of Grey. We 
help them have better sex and relationships. There is nothing more 
important than keeping couples together, and that’s what I do.” 

MATT COKER 
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The Screener 


L ogan Crow’s world revolves around cin¬ 
ema. “Film and music were my first sexu¬ 
ality/’ the Frida Cinema director says. “I 
noticed those things way before I noticed 
my first boy or girl.” 

Crow wears many hats to run the daily operations of 
his beloved Santa Ana indie theater: programmer, pro¬ 
jectionist, custodian, box-office clerk, promoter, poster 
designer, social-media correspondent, among others. You 
could say he’d do anything to provide like-minded movie 
aficionados a communal screening space. “I love the idea 
of inviting people over and showing them a film,” he says. 
“I’ve been doing it all my life at home.” 

Born in Fountain Valley to an Ecuadorian father and 
a Nicaraguan mother, Crow moved from place to place 
before settling in Torrance. As soon as he learned to 
drive, he would go to Los Angeles’ New Beverly Cinema, 
the Nuart and anywhere else that screened international, 


conceptual, limited-release films. And with the advent of 
MySpace, Crow started a page called Mondo Celluloid to 
share the programming schedule for the arthouse circuit 
in Southern California. 

“What started happening was we were getting 5,000 
friends, and I was getting messages like, 'Can you play 
this movie?’ until finally I was like, 'You know what? That 
actually might be fun to do,”’ says Crow. 

With no experience in the theater business, Crow 
researched how to program a film screening and eventu¬ 
ally brought the 1965 Russ Meyer classic Faster, Pussycat! 
Kill! Kill! to Silverlake’s Vista Theatre, with original 
co-star Haji in tow. Then he launched even more screen¬ 
ings and founded the nonprofit film organization Long 
Beach Cinematheque to bring a wider range of films to 
fellow cinephiles with more frequency. But the frustra¬ 
tion of not having his own independent movie theater to 
host these screenings began to wear on Crow—until he 


received an email from Santa Ana’s Fiesta Twin theater 
landlord Ryan Chase offering him the chance to trans¬ 
form the space from a Spanish-language theater into 
something new and different. 

Since the Frida opened in 2014, Crow’s vision for a 
community arthouse has met a welcome audience. He 
has screened numerous independent flicks, film festi¬ 
vals, obscure international fare, midnight movies and 
cult classics. But Crow isn’t fully satisfied yet; one of the 
many challenges he faces is finding the kind of corporate 
sponsorship that would help the Frida pay its bills, with 
its integrity intact. 

“If we were to decide to run Fifty Shades of Grey 
tomorrow, we’d have our bills paid for the month, but 
we won’t do that,” says Crow. “The filmgoing and artist 
communities are finding us and coming. That’s who we 
exist for.” 

AIMEE MURILLO 
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The Penn Is Mightier 

But The Gunman is strained 

BY STEPHANIE ZACHAREK 


I n the action thriller The Gunman, 

Sean Penn, at age 54, looks neither old 
nor young. He’s been in training to 
look this age for a long time. Even as 
a relative kid, in 1982’s Fast Times atRidge- 
montHigh, his sailor-on-shore-leave mug 
had a wry, quizzical roughness to it; it was 
the face of a guy who could take a punch, 
perhaps already had. His mouth was almost 
perpetually half-downturned, in either 
amusement or disgust. The beak of his 
nose was already well on its way to meeting 
the cleft in his chin, the way any face, as it 
ages, begins to collapse on itself. Penn’s face 
today—not so different, just a little weather¬ 
beaten—is a badge he didn’t even have to 
earn. It suits him now more than ever. 

And sometimes it’s enough to anchor 
The Gunman, the ambitious and only par¬ 
tially successful action thriller from Taken 
director Pierre Morel. Penn’s character, 
soldier-turned-mercenary Jim Terrier 
(that surname tells you a lot), is both a 
lover and a fighter, capable of both intense 
lovesickness and high-and-mighty moral 
standards. As the movie opens, Terrier 
is stationed in the Democratic Republic 
of the Congo circa 2006, a time of devas¬ 
tating national strife following years of 


civil war. He’s a former special-ops guy 
assigned to protect a group of NGO work¬ 
ers, among them comely doctor Annie 
(Italian actress Jasmine Trinca), with 
whom he’s romantically involved—they 
nuzzle each other at the communal din¬ 
ner table, as Terrier’s bossy colleague 
Felix (a dyspeptic-looking Javier Bardem) 
slinks around jealously. 

Terrier may look and act as if he’s 
someone who really cares, but it becomes 
clear early on that he has accepted a not- 
so-selfless mission. Fast-forward eight 
years: He’s a changed man, now doing 
humanitarian aid in the Congo himself, 
but he has lost his lady love, and, worse 
yet, someone is trying to kill him. In his 
WTF search for answers, he treks first 
to London, where he quizzes an old 
cohort (Mark Rylance’s Cox, who, with 
his slicked-back hair and Savile Row suit, 
looks instantly guilty of something or 
other), seeks out another former associate 
for help (the welcome, grizzled presence 
of Ray Winstone), and eventually travels 
to Barcelona, intending to find out what 
his crabby old pal Felix is up to now. 

All of that globe-trotting should be 
exhausting, but Penn’s Terrier keeps his 


stride, frequently removing his shirt so we 
can see how trim and finely sculpted his 
torso is: If Penn has the face of a guy who 
survives whatever comes his way, his body is 
definitely the sort of thing you have to work 
for. Penn’s vanity—both in the way he shows 
off his bod and in the way he drives home 
the nobility of the once-wayward Terrier—is 
either the most deeply annoying thing about 
The Gunman or the one thing in it that actu¬ 
ally works. I’m leaning toward the latter. 

The movie pretends to be much more 
serious than Taken, but at its heart, it’s just 
as silly. (I’m still trying to figure out what 
the hell Bardem was doing in one scene, 
rolling about with a champagne flute held 
aloft as gunfire breaks out around him.) 

And though Morel trots to numerous glam 
locales—bringing us, ultimately, to a bull¬ 
fight abounding in splashes of color—the 
result is still somehow lacking in glamour. It 
piles on the earnestness as if it were stacking 
sandbags in a flood zone. And who wants to 
see Javier Bardem playing a dickweed? 

But I happily spent most of The Gunman 
looking at and thinking about Penn’s face. 
This isn’t a great Penn performance, such 
as the ones he’s given in Casualties of War 
and Mystic River; it’s not even just a can¬ 


nily delightful one, as in Carlito’s Way or 
Fast Times. Penn takes himself so seriously 
as an Actor, with a capital A, that he too 
easily trips himself up. Even though one of 
his most lauded performances, in Gus Van 
Sant’s Milk, shows a beating heart, it’s also 
self-consciously actorish. Penn doesn’t just 
want to act; he wants to do great things 
with his acting—which, paradoxically, just 
ends up reminding us that we’re watching 
greatness rather than a human being. 

Maybe that’s why it’s weirdly gratifying 
to watch him shooting guns and busting 
heads, but ultimately just wanting to be 
a guy who helps poor little kids in Africa 
get healthy again. Penn’s need to be seen 
as a guy of integrity is left naked in The 
Gunman, but at least he’s having some fun 
with the action-movie trappings, as well 
as with taking his shirt off. Terrier, with 
his crown-of-thorns squint, is sometimes 
comically cartoonish. But at least Penn, so 
at home with the way he looks, conveys 
the illusion of casualness. Outspoken in 
his political views and distrustful of all 
things shiny, Penn may hate the idea of 
being a movie star. But he has the face for 
it, whether he likes it or not. 

THE GUNMAN 
was directed by Pierre Morel; written by 
Don MacPherson and Pete Travis, based on a 
novel by Jean-Patrick Manchette; and stars 
Sean Penn, Jasmine Trinca, Javier Bardem, 
Mark Rylance, Idris Elba, Ray Winstone, Peter 
Franzen and Ade Oyefeso. 













film guide » 


OPENING 

THE GUNMAN See "The Penn Is 
Mightier," page 104. 

ONGOING 

AN HONEST LIAR "The public really 
doesn't listen when they're being told 
straightforward facts," says the Amazing 
Randi. The magician, escape artist, and tiny 
lion of principled skepticism, now north of 
80, leans forward in a black chair, all knees 
and elbows and Old Testament beard. If it 
weren't for that sharpie's suit he's wearing, 
the kind that looks like it has face cards 
slipped between its every seam, he could 
be some wise-wizard marionette rigged up 
by the Henson workshop. He's dismayed, 
thinking of frauds he's exposed, truths he's 
fought for, and the fact that America still 
hasn't run its psychics and UFO abductees 
and flimflam preachers out of the country 
on a rail. "They would rather accept what 
some charismatic character tells them 
than really think about what the truth might 
be," Randi says. "They'd rather have the 
romance and the lies." The filmmakers 
are generous with clips of Randi's public 
debunking of conmen: Spoon-bending fraud 
Uri Geller, faith healer Peter Popoff, and 
more. But there's also compelling personal 
material. In 2010 Randi outed himself as gay, 
a fact the talking heads here sometimes 
tease ironies from: Was the great truth- 
teller hiding truths himself and blah blah 
blah? His late-life openness about who he is 
and how he lives builds to a dramatic final 
couple reels, as Randi's longtime partner, 
Jose Alvarez, lands in hot water with the 
government over some duplicity of his own. 
In the end, though, despite Randi's disap¬ 
pointment in us—Americans have, after all, 
continued to allow Popoff and Geller and 
the like to make quite profitable livings—the 
film reveals itself to have been a comedy 
all along: It wraps with a wedding. (Not 
Rated) Alan Scherstuhl. Edwards University 
Town Center 6, Irvine. 

CHAPPIE In South African director Neill 
Blomkamp's latest, he creates a robot 
martyr doomed to die for our sins. Shot in 
the heart—er, battery—in the line of duty, 
Chappie's innards have fused, leaving him 
only enough charge for five days of use. His 
corporate maker, Deon (Dev Patel), rescues 
him from the scrap heap and implants an 
experimental conscience chip, turning 
the bot into a newborn who has to relearn 
everything. (Voiced by Sharlto Copley, his 
second word is "chicken.") But Deon must 
fight for custody against a trio of thugs who 
want to use Chappie's brawn to pull off a 
multimillion-dollar heist. And worse, Chappie 
has decided two of them (Die Antwoord's 
Yo-Landi Visser and Ninja, acting under 
those names) are his mommy and daddy. 
Blomkamp and co-writer Terri Tatchell's 
script solders Flo bo Cop onto Three Men 
and a Baby and sets the proceedings in 
a demented abandoned-building nursery/ 
bootcamp where the guns, bricks and 
punching bags are all innocent pastels. 
Chappie's plot is silly, the gears are loud, 
and good actors including Hugh Jackman 
and Sigourney Weaver are simply set loose 
to chew the scenery. But there's something 
fearlessly uncool about the film, which suf¬ 
fers mostly from being made 30 years too 
late. (R) Amy Nicholson. Countywide. 

CINDERELLA There's no empowerment 
message embedded in Kenneth Branagh's 
Cinderella, no "Girls can do anything!" 
cheerleader vibe. That's why it's wonder¬ 
ful. This is a straight, no-chaser fairy story, 


a picture to be downed with pleasure. It 
worries little about sending the wrong mes¬ 
sage and instead trusts us to decode its 
politics, sexual and otherwise, on our own. 
And face it—kids have been left on their 
own to decode the politics of fairy tales for 
centuries. Like all of Branagh's films, even 
some of the bad ones, his bold, rococo 
Cinderella is practically Wagnerian in its 
ambitions—it's so swaggering in its confi¬ 
dence that at times it almost commands us 
to like it. But it's also unexpectedly delicate 
in all the right ways, and uncompromis¬ 
ingly beautiful to look at. But what you'll 
miss if you do! As the primrose-radiant 
Lily James (of Downton Abbe]/) plays her, 
this Cinderella never comes off as a simp, 
maybe thanks, in part, to James' sturdy, 
storm-cloud eyebrows: She's a princess 
with presence. No wonder the mice of the 
household adore her—they chatter their 
thanks as she upends a teacup to make 
a dinner table for them. This is the first 
Cinderella I can think of where the prince 
is a thoughtful young man confounded by 
sorrows and challenges of his own. And 
say what you will about Branagh's notorious 
ego: When he makes a movie, he makes a 
movie, a grand marvel of visual details and 
gestures that laughs haughtily at the idea 
of being watched at home on a TV screen. 
(PG) Stephanie Zacharek. Countywide. 

THE DUFF Shove off, John Hughes. The 
DUFF, a high school comedy by Ari Sandel, 
opens by declaring that The Breakfast 
Club's social categories are, like, way passe. 
Explains lead Bianca (Mae Whitman), 

"Jocks play video games, princesses are on 
antidepressants, and geeks rule the world." 
Today, be ye goth kid, science dweeb, or 
just plain ordinary, only one distinction 
counts: Are you hot or not? Bianca is not. 
She's what her jerk neighbor Wes (Robbie 
Amell), the football captain, calls the DUFF, 
i.e., the "Designated Ugly Fat Friend." Being 
the DUFF is a noble sacrifice: By seeming 
approachable, Bianca serves as a bouncer 
granting select guys the OK to flirt with 
lovely Jess (Skyler Samuels) and Casey 
(Bianca A. Santos). Josh A. Cagan's script 
aspires to be hyper-modern and clever. It's 
all hashtags and cyberbullying, as though 
it doesn't expect to have a shelf life longer 
than six years. (Stick around to the end 
credits for everyone's Twitter handle and 
Instagram.) But Whitman's a barreling 
Mae West in overalls, a classic screwball 
starlet who's all moxie and eye-rolls. To 
back her up, Sandel enlists grown-ups Ken 
Jeong, Romany Malco, and Allison Janney 
as comic support, yet he gets even better 
mileage out of young dramatic actor Amell, 
who takes a shallow role and turns it into a 
mini-meathead masterpiece. But The DUFF 
doesn't seem to know what its point actually 
is. It's pro-self-acceptance and also pro¬ 
makeover—the movie insists that if Bianca 
really wants people to pay attention to her 
battle against beauty standards, she should 
first get a better bra and show off her boobs. 
(PG-13) Amy Nicholson. Countywide. 

FOCUS If Grace Kelly had been raised by 
coyotes, she might have stalked the screen 
like Focus' Margot Robbie, a va-va-voom 
blonde with bite. Only once every half-dozen 
years does a new actress jolt the screen 
like a taser, paralyzing the audience into 
waiting in their seats for the credits to find 
out the name of that girl. Robbie will have 
to royally screw up to avoid becoming a 
movie star—say, shooting smack with 
Justin Bieber while stomping on puppies. 
Focus is a bright trifle that shows her off like 
a canary diamond. She plays Jess Barrett, 
a small-time shakedown artist who sets up 


men in bars by luring them to her bedroom, 
where her "boyfriend" pops out with a 
gun. Eventually, she hooks up with the Bill 
Gates of bamboozling: Nicky Spurgeon (Will 
Smith). Too bad that everything is amped up 
and unnatural: Nicky and Jess' crisp Zing¬ 
ers, the briefcases of cash people casually 
tote, our mounting suspicion that we can't 
trust a frame of what's onscreen. These two 
are fated to lie to each other until the credits 
roll or they collapse in exhaustion. Focus is 
Smith's effort to remind audiences that he's 
not just a hero—he's a man. A man who 
likes boobs. Onscreen, he and Robbie have 
an unusual spark. In the bedroom, Robbie 
dutifully coils around him like a snake. She 
nearly makes the scenes work, but if you 
don't totally buy it, that's OK, too: Writer/ 
directors Glenn Ficarra and John Requa 
(Crazy, Stupid, Love.) have carved so many 
switchbacks into the script that even Nicky 
and Jess can't tell when they're telling the 
truth. (R) Amy Nicholson. Countywide. 

KINGSMAN:THE SECRET SERVICE 
Everything in Kingsman \sfam\\\ar, cribbed 
from James Bond and a thousand other 
sources, yet every setup gets twisted 
twice, and then once more, just when you 
think you're ahead of it. Director Matthew 
Vaughn's mode is parodic, but he stages 
the killings with joyous vigor—he's gunning 
for applause, even when what he's show¬ 
ing us would have been read by previous 
generations as horror. He somehow keeps 
the craziness coming, through three or four 
escalating climaxes. Even the most stale 
of adventure-tale cliches gets blown up to 
absurdity: Our lead (Taron Egerton)'s reward 
for his heroics isn't just the usual good- 
hearted beauty—it's a princess who quite 
literally promises him her asshole. Is that a 
critique of women's roles in men's adven¬ 
tures? Or just a horny-porny updating? As 
in Kick-Ass, Vaughn (and Mark Millar, co¬ 
creator of Kick-Ass and Kingsman ) leaves 
you to make sense of the mess, although 
this time there are some encouraging 
clues. Kingsman focuses on a fusty British 
secret service comprising handsomely 
suited gents who call themselves "tailors" 
and take pride in not having their heroics 
make the papers. After a Kingsman dies in 
the field, spectacularly, the organization— 
exemplified by Colin Firth and headed, of 
course, by Michael Caine—must bring in 
new blood, a batch of promising teenagers 
who have to survive deadly spy-game train¬ 
ing. If you wonder why Kingsman's potential 
recruits are all white, or why the movie 
blasts its lone heroic female character out 
to space for the last couple reels, Vaughn 
and the studio have a wise-ass defense: 
Blame the British aristocracy! Meanwhile, 
Samuel L. Jackson is the funniest Bond vil¬ 
lain since the one Albert Brooks played on 
The Simpsons. (R) Alan Scherstuhl. Cinema 
City Theatres, Anaheim. 

MCFARLAND, USA This America's 
changing sports and race drama is well 
made, well acted, and sometimes beautiful. 
The sport here is cross-country; in 1987 the 
real-life Jim White (Kevin Costner) founded 
and coached McFarland, California's 
underfunded squad of after-school farm- 
laborers to triumph against California's 
best-funded schools. There's many stirring 
shots of the boys racing through the hard 
dirt and honeyed light of the bluffs, orange 
groves, and scrub-brushed hills of the San 
Joaquin Valley. All this is done with uncom¬ 
mon vigor and spirit. Sometimes, the movie 
even goes silent, communicating simple 
ideas of friendship or gutsiness without 
music or chatter. Costner's face has a lot in 
common with those landscapes. It's golden, 


time-toughened, immediately arresting yet 
also harsh enough that you have to warm 
up to it. There's something affecting about 
his gruffness and his hangdog squinting, a 
suggestion that the American future he's 
staring into isn't exactly what he expected, 
but it's something he can rise to. The film 
is like a two-hour version of a Brad Paisley 
hit: a well-crafted fluff attempt at easing the 
discomfort of its target audience about the 
ways our lives are changing. That means 
it will look hokey—even racist—-to the 
people it's not made for, those of us who 
groan when White discovers that Mexican 
food is wonderful, that Mexican-American 
family life is rich and loving, or that picking 
cabbages is excruciating work. Of course 
it is, you yutz! But before chucking fruit 
at it, remember that McFarland is part of 
something truly rare in world history: Here 
is a drama crafted to help a jittery majority 
accept that life is better once they stop 
pretending the minority is other. (PG) Alan 
Scherstuhl. Cinema City Theatres, Anaheim; 
Triangle Square Cinemas, Costa Mesa. 

RUN ALL NIGHT Jaume Collet-Serra's Run 
All Night, a shoot-'em-up about an out-to- 
pasture hit man desperate to keep his boss 
and best friend from whacking his son, is 
humid with testosterone. It's the sort of 
film where a woman accidentally caught 
by the camera practically apologizes and 
scurries away from the lens. Weary killer 
Jimmy the Gravedigger, played by 62-year- 
old Liam Neeson, is a pathetic drunk two 
decades past intimidating the thugs at the 
local pub, the headquarters of New York's 
Irish mafia. With Jimmy's wife long dead 
and his son (Joel Kinnaman), a young father 
and boxing coach, estranged, whatever 
decades the broke murderer has left are 
just pointless muck, no more worthwhile 
than time spent watching a mud puddle dry. 
Then Run All Night yets really cruel. Thanks 
to a too-coincidental collision between 
Jimmy's son Michael, Shawn's son Danny 
(Boyd Holbrook) and a couple of Albanian 
heroin dealers, old lions Jimmy and Shawn 
(Ed Harris), a rich crook attempting to go 
straight, are forced to hunt each other to 
defend their families. (R) Amy Nicholson. 
Triangle Square Cinemas, Costa Mesa; Four 
Star Cinema, Garden Grove. 

THE SECOND BEST EXOTIC 

MARIGOLD HOTEL Since it attracted 
a staunchly adult audience, apparently 
made up of women in particular, the first 
Exotic Marigold Hotel was scorned, secretly 
or openly, as a hot-flash movie, the sort 
of thing liked by ladies who wear comfy 
sandals and wrap themselves in shawls 
forgoing out to dinner. In other words, it 
wasn't made for you or me. I'm wagging 
the finger not at you, but at myself: I didn't 
see The Best Exotic Marigold Hotel when 
it came out—no comfy sandals for me, 
thanks. But when I finally did catch it, I 
reconnected immediately with the appeal 
of watching wonderful actors in a not-so- 
simple story that reflected the incongruities 
and half-disappointing surprises of real-life 
living. Why resist Judi Dench, Bill Nighy, 
Maggie Smith, and Tom Wilkinson, the last 
not, for once, playing the trademark sweaty 
stuffed shirt? And if the harsh truth is that 
this follow-up is second best, it's still not 
half bad. All of the original cast—with the 
exception of Wilkinson, for reasons that will 
be clear if you've seen the first film—have 
returned. In the first picture, a clutch of 
mismatched English people d'un certain age 
descended upon what they'd been led to 
believe was a plush retirement community 
in Jaipur—what they found upon their 
arrival was a ramshackle old joint, badly run 


by an antic, bumbling young go-getter (Dev 
Patel). There's a lot going on here, perhaps 
too much, but there's still some magic to 
be shaken from the formula. The banter 
between the peppery Smith and the much 
softer-looking, though no less fiery, Dench 
is particularly fun; even better is the halting 
romance between Dench and Nighy. (PG) 
Stephanie Zacharek. Countywide. 

'71 In 77, Yann Demange tints the midnight 
alleys of Belfast like an Irish flag dragged 
through the mud: black skies, sickly green 
lamps, and the orange flames of torched 
cars. It's 1971, the height of the Troubles, 
and the town is hushed by a curfew yet 
roiling with fractious anger. The Protestants 
hate the Catholics, the zealots loathe the 
moderates, and even the British military 
shipped over to enforce the quiet festers 
with double-dealers. The overall effect 
feels like a zombie flick—anyone daring 
the streets is a threat. Somehow, stranded 
English soldier Gary (Jack O'Connell) 
must limp back to his barracks before any 
puffed-up punks with a gun blow his head 
off to make a point. As he did playing Louis 
Zamperini, O'Connell suffers more than 
he speaks. He's again tasked with silently 
creating a real character from a script that 
uses him as a symbol. In Unbroken, his 
blackened eyes and busted lips signified 
strength. Here, he's just a bewildered pawn 
who hasn't got a clue who the players are 
and why they want him dead. 77 shuns 
even a drop of Irish cinema's mordant 
humor. The closest this excellent, tensely 
controlled thriller gets to a joke is the bit¬ 
ter irony that the Irish are better at killing 
each other than murdering Gary—even the 
ones fighting on the same side. (R) Amy 
Nicholson. Edwards University Town Center 
6, Irvine; AMC Orange 30, Orange; Century 
Stadium 25 and XD, Orange. 

WHIPLASH Jazz isn't dead: Miraculously, 
there's always young people who continue 
to fall in love with this most dazzling and 
elusive American genre, running ribbons of 
scales and memorizing Charlie Parker solos. 
To care so much about a kind of music that's 
nearly impossible to conquer, and that is 
almost certain to guarantee a lifetime of 
being broke and miserable, is a specific kind 
of devotion. The best thing about Damien 
Chazelle's exuberant but wayward Whiplash 
is that it captures that ardent near-mania 
so beautifully. Loving any music this much 
will surely end in heartbreak—and still, 
fools rush in. In this case, Fool No. 1 is Miles 
Teller's Andrew, a jazz drummer, cracker- 
jack for his age, yearning for that nebulous 
quality we call greatness. He's just made 
it into a top-notch conservatory, where 
he faces its most fearsome instructor, an 
abusive drill sergeant disguised in regula¬ 
tion hipster black. Fletcher (J.K. Simmons) 
is a buff, scowling chrome-dome—a bad- 
attitude Mr. Clean berating his players with 
foul invective for the tiniest screw-up. He 
prides himself on leading his outfits to one 
jazz-competition victory after another, and 
his players are often hand-picked for the 
few plum gigs that exist in the jazz world. 
Andrew is thrilled when Fletcher gives him 
a seat. He's less thrilled when Fletcher 
starts playing evil mind games with him. 

For the first two-thirds, at least, boosted 
by Andrew's sweaty rush of inspiration, 
Whiplash soars. But the movie's "Hey, 
guess what, Fletcher's just crazy!" resolu¬ 
tion is unsatisfying. Chazelle may think he's 
asking big questions like, "How far should 
one go in striving for greatness?" But he's 
created a cartoon bad guy masquerading 
as a complex one. (R) Stephanie Zacharek. 
Edwards Brea Stadium East 12, Brea. 
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[FILM] 

So Bad It's Good 

Legends 

Found-footage troupe Everything Is Terri¬ 
ble! hosts screenings that can most simply 
be described as “VHS vomit.” Its members 
collect and comb through hours of recy¬ 
cled VHS tapes—from bad home movies 
and rejected children’s films to infomer¬ 
cials, D-grade bombs and who-knows- 
what else—then edit their selections into 
irreverent video assemblages, resulting in 
a hilarious bad-movie Frankenstein. And 
while we have thousands—if not 
millions—of hours of random 
videos at our daily disposal, 
nothing comes close to the dedi¬ 
cation or imagination of these 
archival geeks. Tonight’s edi¬ 
tion is its Legends show, with Everything 
Is Terrible! presenting the greatest hits 
of its first seven years in operation. Don’t 
expect anything two-dimensional, as 
these fellas will also dress up in costume 
to perform skits for your delight. 

Everything Is Terrible! presents Leg¬ 
ends at the Frida Cinema, 305 E. Fourth 
St., Santa Ana; thefridacinema.org. 8 p.m. 
$7-$10. — AIMEE MURILLO 


[FESTIVAL] 

Ink and Blink 

Musink Tattoo Convention 
& Music Fest 

In the past, this Travis Barker-curated 
event was a highlight for the OC concert 
and tattoo calendar because of its care¬ 
ful blending of his two passions. This 
year, however, there has been much 
controversy. Barker’s band, Blink-182, 
are headlining, but the much-publicized 
feud between Barker, Mark Hoppus and 
singer Tom DeLonge has 
overshadowed Musink, 
with a he said/he said bat¬ 
tle resulting in DeLonge’s 
declining to participate, 
with Alkaline Trio’s Matt 
Skiba taking over vocal duties. The rest 
of the lineup is formidable: Bad Religion, 
Rancid, OFF! and rapper Yelawolf. But all 
eyes will be on what could be called the 
new Blink-182. 

Musink Tattoo Convention & Music 
Fest at OC Fair & Event Center, 88 Fair Dr., 
Costa Mesa, (714) 708-1500; musink.org. 

3 p.m.; also Sat.-Sun. $30-$99. 

-DANIEL KOHN 


[SPORTS] 


ERIN GO BRAWL 
OC Roller Girls Flat 
Track Roller Derby 

If you missed last month's Valentine's 
Day Massacre, you're in luck—our 
favorite roller derby gals are back with 
a shamrock-inspired smackdown. 
Dubbed Wheel of Fortune, this flat-track 
match pits OC's Psycho Ex-Girlfriends 
against the Inland Empire's Derby Divas 
in Game One. Be sure to stick around 
for the second bout at 8 p.m., featur¬ 
ing the smash-and-grab stylings of 
Orange County's own coed scramble 
team, Chorizo & Eggs. For the past 
eight years, the OC Roller Derby team 
has raised countless funds for local 
nonprofits, lent helping hands to OC 
musicians, and fiercely supported the 
empowerment of women and the com¬ 
munity at-large.These girls aren't just 
sugar and spice; they're a whole lotta 
kick-ass, too. 

OC Roller Girls Flat Track Roller Derby 
at the Rinks, 5555 McFadden, Huntington 
Beach; ocrollergirls.com. 6 p.m. $10-$22. 
-ERIN DEWITT 


[CONCERT] 

Bigger and Blonder 

The Muffs 

SoCal band the Muffs have enjoyed a sweet 
resurgence as of late with the 2014 release 
of Whoop Dee Doo on Burger Records, 
and it seems younger audiences are taking 
to the group’s older discography as well. 
While their self-titled debut album was 
panned upon its release in 1993, it’s hard 
to not hear the influence their sound had 
on the garage acts that followed, especially 
with lead singer Kim Shattuck’s gritty, res¬ 
onant vocals and their pop-punk brashness 
typical of’90s alt-rock. The next 10 years 
would see the group release album after 
album and even land a spot on the Clue¬ 
less soundtrack (their punk cover of Kim 
Wilde’s ’80s hit “Kids In America”). Shat- 
tuck and company continue to thrash with 
the same—if not more—moxy as today’s 
millennial-age groups; come see the band 
rip it up at the Slidebar. 

The Muffs with the Last Gang, Images 
and True Rivals at the Slidebar Rock- 
N-Roll Kitchen, 122 E. Commonwealth 
Ave., Fullerton, (714) 871-2233; www. 
slidebarfullerton.com. 8 p.m. Free. 21+. 
-AIMEE MURILLO 
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TICKETS $50 

ocfoodbank.org/brewsandbites 

$10 off with promo-code: OCWeekly 
before March 31 st 
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VISIT THEFRIDACINEMA.ORG FOR SHOWTIMES & UPDATED SCHEDUL 



EVERYTHI 


TERRIBLE!- LIVE!! 

FRIDAY, MARCH 20 - 8:00PM 

IT FOLLOWS 

THE INDIE HORROR SENSATION 
THAT TERRORIZED SUNDANCE! 
OPENS FRIDAY, MARCH 27 


SPRING BREAKERS 

SATURDAY, MARCH 21 - 10PM 


THE FILMS OF 

DAVID LYNCH 

FRIDAY APRIL 3 - THURSDAY APRIL 9 

MULHOLLAND DR // ERASERHEAD // 

BLUE VELVET// DUNE //THE ELEPHANT MAN 
WILD AT HEART // LOST HIGHWAY // 
TWIN PEAKS FIRE WALK WITH ME 
+ "WILD AT ART" ART EXHIBIT 

THEFRIDACINEMA.ORG 


sun/03/22 


[THEATER] 


^ TO INFINITY 
AND BEYOND 

Twin Infinity 

Pow! Bang! Zoom! All the action 
and adventure packed into the 
pages of a hand-held graphic 
novel are brought to life by 
the Intergalactic Nemesis Live 
Graphic Novel show. With the 
help of three voice actors and 
a foley artist, this third install¬ 
ment of the Intergalactic Nemesis 
series, Twin Infinity , takes you to 
the 1940s and old-time radio seri¬ 
als as more than 1,000 illustrated 
panels are projected in the back¬ 
ground to give you the full visual 
experience of a comic book. And 
although this is the third book, 
the uninitiated can still enjoy the 
story.This thrilling trilogy was first 
performed in 1996 in an Austin 
coffeehouse, and today, it enter¬ 
tains audiences around the world; 
come revel in this retro escape. 

Intergalactic Nemesis Book 
Three: Twin Infinity at Samueli 
Theater, 600Town Center Dr., 

Costa Mesa, (714) 556-2787; www. 
scfta.org. 1 p.m. $29-$39. 

—AIMEE MURILLO 

[CONCERT] 

Into the Woods 

Foothill Borrego Friendship Trail 

Being one with nature and the local music 
scene seems to be two entirely different 
endeavors, but underground music collec¬ 
tive OC DIY found a way to merge them 
into one concert experience along the Foot¬ 
hill Borrego Friendship Trail. Emulating 
the popular Friendship Trails organized 
by musician Karl 
Blau for Wash- 

0 MORE » ington’s What 

ONLINE the Heck Fest, 

OCWEEKLY.COM your party walks 

through the Bor¬ 
rego Trail in Whiting Ranch, with musi¬ 
cians surprising you with 10-minute per¬ 
formances along the way, winding down 
to a final performance at Portola Parkway 
Expect to see jazz fusion favorites the Glo- 
riosas, acoustic songwriter Chad Martini, 
Klezmer group the Mazel Tov Cocktails, 
rapper/poet Noah the Wordsmith, and 
much more. Bring your sunscreen and 
walking shoes to fully enjoy the atmo¬ 
spheric and idyllic settings. 

Foothill Borrego Friendship Trail at 
Whiting Ranch Wilderness Park, 2701 Por¬ 
tola Pkwy., Foothill Ranch; ocparks.com. 
11:30 a.m. Free; parking, $3. 

-AIMEE MURILLO 


mon/03/23 


[FILM] 

Poetry In Motion 

Mirror 

Cinema has never seen anything like 
the films of Andrei Tarkovsky, either 
before or since. The Soviet filmmaker— 
whose early films include Ivan’s Child¬ 
hood, Andrei Rublev and Solaris— fea¬ 
tured a magical, surreal touch that was 
envied and admired by his contempo¬ 
raries in the late ’60s 
and ’70s. His semi- 
autobiographical, 
dream-like feature 
Mirror follows Alexei 

S _— a B through his child- 

hood, adolescence 
and middle age in the 
pre- to post-war eras; 
think Boyhood, but in 
a non-chronological 
structure with poetic 
voice-overs, avant- 
garde imagery and an 
unpredictable, flowy 
narrative. Mirror screens tonight as 
part of a month-long retrospective of 
the auteur’s seminal works at Hibble- 
ton Gallery. 

Andrei Tarkovsky’s Mirror at Hibble- 
ton Gallery, 223 W. Santa Fe Ave., Ful¬ 
lerton; www.hibbleton.com; 7 p.m. Free; 
donations welcome. -AIMEE MURILLO 
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tue/03/24 


[CONCERT] 

Everybody 
Wants Joel 

Joel Jerome 

They don’t call former dios (malos) front 
man Joel Jerome “Papa Joel” for nothing. 
He’s recording and producing some of the 
best new wave of greater LA-area bands, 
he has a magic ear and the experience in 
music to back it up, and he’s just about 
got the secret of a good pop song figured 
out. (See the last unexpected movement 
in his recently HBO-ed track “Everybody 
Wants Somebody,” which suddenly turns 
into the best three tracks from Ziggy 
Stardust all happening at once.) This is 
a particularly strong installment of his 
residency, with Seattle’s garage-surf band 
La Luz and East LA psychedelic cumbia 
punks Thee Commons. 

Joel Jerome, La Luz, Will Sprott and 
Thee Commons at Continental Room, 115 
W. Santa Fe Ave., Fullerton, (714) 526-4529; 
continentalroomoc.com. 9 p.m. Free. 21+. 
-CHRIS ZIEGLER 











































B&B’s Musical Thrills presents: 


Fri. March 20 

HOWLIN’ BROS. w/FRANK FAIRFIELD 

Sat. March 21 

The AMERICANS w/NATHAN JAMES 
& GREG CARROLL - RENEFIT SHOW 

Fri. June 20 

JOHN DOE from K 


DON THE BEACHCOMBER 

The tiki palace in Huntington Beach 714-809-6146 or EventBrite.com 


TH 



$ Sat. Mar. 21 st 

ERIENCE 

iftiHETUalen, 

SPIRITS • SOUNDS 

Dana Point 
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www.perience.com 
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jfc’iATE NIGHT 

HAPPY HOUR 


$3 BEERS! $5 WINES! $6 WELLS! 
NOW OPEN LATE 18PM-CL0SE _ 


MOZAMBIQUE PEP/PEPP 

1332 BISON AVE. NEWPORT BEACH,*CA 92660 ’1,949.718.0956 I , M02AMBIQUEPERIPERI.C0M 



TILTED 




YOUR COLLEGE HOOPS 
HEADQUARTERS 


ISTINNER 

★ ★ ★ 2024 *** 

EEWEEKLY 


1625 W.KATELLA AVE. I ORANGE, CA 92867 I 714-633-5458 I ORANGE.TILTEDKILT.COM 
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HORN BLOWER 


CRUISES 


& EVENTS 



* Restrictions Apply Use code GLA50P online or call 800-801-FRIDAY to book. Good for 
Friday Adult Dinner Cruise only. Up to 6 tickets may be purchased. Tax, service fee and land¬ 
ing fee still applies. Excludes Flolidays & Special Events. Not combinable with other offers. 

Expires 6/30/2015. 



wed/03/25 


[ART] 

Fit to Print 

'California Printmakers' 

Printmaking has grown in popularity over 
the past six years, and this retrospective of 
leading California artists from the second 
half of the 20th century examines some of 
the major influences of the genre through 
selections culled from the Laguna Art Muse¬ 
um’s holdings, as well as from local private 
collections. The “California Printmakers” 
exhibit serves as an anthology of the state’s 
printmakers from the 1960s to the late ’90s, 
including Wayne Theibaud, David Hockney, 
Ed Ruscha and others. If you’re new to the 
art form, you can learn about various tech¬ 
niques such as lithography, screen printing, 
etching and more. If you’re already a fan, 
come revel in the artistry. 

“California Printmakers, 1950-2000” 
at the Laguna Art Museum, 307 Cliff Dr., 
Laguna Beach, (949) 494-8971; 
lagunaartmuseum.org. 11 a.m. Through 
May 31. $5-$7. -SR DAVIES 


MORE » ONLINE 

OCWEEKLY.COM 


[CONCERT] 


HOUSE PARTY 

Dangerhouse, RiZkee, 
Taylor Jaymin and Veer 

DJ Dangerhouse has actively cam¬ 
paigned through OC's EDM playground 
for years as one of the region's most 
formiddable talents, building a following 
of fans while earning the respect of con¬ 
temporaries for his thrilling techno and 
progressive house productions. While 
he's "all about that bass," his music also 
goes deep, with some hip-hop, funk and 
mainstream electronica fusions that keep 
fists pumping in the air and club-goers 
under his spell. Joining him tonight for 
this installment of Modern Disco Ambas¬ 
sadors' weekly residency at La Cave are 
Newport Beach'sTaylor Jaymin, another 
local force heavily involved in the under¬ 
ground scene; Arizona-based DJ RiZkee; 
and Hugo Pa, a.k.a. DJ Veer. 

Dangerhouse with DJ RiZkee,Taylor 
Jaymin and DJ Veer at La Cave, 1695 
Irvine Ave., Irvine, (949) 646-7944; www. 
Iacaverestaurant.com. 10 p.m. RSVP at 
followmda.com. 21+. — AIMEE MURILLO 




thu/03/26 


[POETRY] 


[CONCERT] 


Hear Them Spout 

Poetry With Moon Tide Press 

Beatniks. Hipsters. Groovers. Spoken- 
word worshipers. Gather in groups. Hear 
the haiku. Savor the sonnet. Ponder the 
profound or perfunctory prose presented 
during Poetry with Moon Tide Press at 
the Muckenthaler Gallery in Fullerton. As 
independent publishers of Southern Cali¬ 
fornia poets, Moon Tide has its ear to the 
streets and brings the words of the bustle 
to the ears of local snappers, like you. Enjoy 
established poets spouting their epic works 
or bring your own lyrical lines to the mic. 
The choice is yours during this live poetry 
reading with free admission, free verse and, 
some say, free snacks. 

Poetry With Moon Tide Press at the 
Muckenthaler Gallery, 1201 W. Malvern 
Ave., Fullerton, (714) 738-6595; themuck. 
org. 7:30 p.m. Free. -AMANDA PARSONS 
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^ IMMORTAL 
CHAMPIONS 
Immortal Technique & 
Talib Kweli 

Two of hip-hop's most socially con¬ 
scious rappers are joining forces. 
Talib Kweli made his mark by drop¬ 
ping clever rhymes as part of Black 
Star with Mos Def and later releas¬ 
ing the classic solo album Reflection 
Eternal. ImmortalTechnique is hip- 
hop's militant martyr, with leftist lyri¬ 
cism throughout his discography. 
Dubbing themselves "The People's 
Champions" (What does the Rock 
think about that?), the rebel rappers 
are touring together, stopping at the 
Observatory in Santa Ana along the 
way. Both have highly anticipated 
albums promised soon, withTech- 
nique working on Middle Passage 
and Kweli readying Radio Silence. 
Now go and raise a fist! 

ImmortalTechnique andTalib 
Kweli at the Observatory, 3503 S. 
Harbor Blvd., Santa Ana, 

(714) 957-0600; observatoryoc.com. 
8 p.m. $25. -GABRIEL SAN ROMAN 
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DAILY SPECIALS 

FULLERTON’S BEST HAPPY HOUR 

NOON TO 7PM | MONDAY - FRIDAY 
DRAFT & CRAFT BEER SPECIALS | $5 COCKTAILS 
| SPECIAL PRICED APPS 

PINT NIGHT MONDAYS 

$5 CRAFT PINTS 

SLIDEBAR’S TACO TUESDAY 

$3 PINTS 
$1 TACOS 

$12 MARGARITA PITCHERS 
+ SONIK DJ OF THE WORLD FAMOUS KROQ 

WHISKEY WEDNESDAY 

$5 BULLEIT & DICKEL POURED HOW YOU WANT IT 
+ SLIDEBAR'S KARAOKE 

COLLEGE THURSDAYS 

EXTENDED HAPPY HOUR (’TIL 11PM) W/ COLLEGE ID 


SERVICE INDUSTRY SUNDAYS 

$5 YOU CALL ITS FOR ALL SERVICE INDUSTRY 

SLIDEBAR’S ALL YOU CAN EAT 
BBQ & CHAMPAGNE BRUNCH 

BOTTOMLESS MIMOSAS | SLOW SMOKED BBQ | 
BRUNCH CLASSICS 

SEATING STARTS AT 10AM EVERY SUNDAY 


3/21 - THE MUPPS 
3/26 - ELIGH 

3/28 - BRENDAN KELLEY 

OP THE LAWRENCE ARMS 

3/28 MATINEE SHOW - DAMAGE INC. 

SOUTHERN CALIFORNIAS TRIBUTE TO METALLICA 
(MATINEE SHOW | ALL AGES | 3PM) 

4/3 - GO BETTY GO 

4/4 - ROGER RIVAS (OP THE AGGROLITES) 
& THE BROTHERS OP REGGAE 

4/11 - WILD RECORDS NIGHT 
WITH SAVAGE HORNETS (UK) 

4/23 - METALACHI 


4/24 - VOLTO (DANNY CAREY OP TOOL) 
PHILM (DAVE LOMBARDO PORMERLY OP SLAYER) 

4/25 - THE IRON MAIDENS 

4/26 - REGGAE SUNDAYS 
WITH SEEDLESS 
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122 E. COMMONWEALTH AYE | DOWNTOWN FULLERTON 
SLIDEBARFULLERTON.COM I EST. 2006 


CONTENTS THE COUNTY FOOD CULTURE MUSIC FILM CLASSIFIEDS ❖ PEOPLE 2015 MARCH 20-26, 2015 
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11391AI.17TH ST. SANTA ANA, CA 

714.468.0289 

HOURS: MON - SAT 10AM - 12AM • SUN 10AM-11PM 



FIRST TIME PATIENTS 

• 5 Gram 8th of Top Shelf $45 

• 2 Grams of Gold Crumble $45 

$100 SPECIALS 

• 4 Grams of Gold Coast 
(Trim Run) Shatter 

• 4 Grams of Gold Crumble 

• 8th of Top Shelf 2 Grams of Wax 


4.9 RATING 

ON WEEDMAPS WITH 
1,000+ REVIEWS! 


FREE DAB I $5 QFF 




WHEN YOU BRING 


ALL GOLD COAST 
EXTRACTS 


1G TOP SHELF 

- AND - 

1G REGULAR WAX 

FOR $50 
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GoldCoast 





penvAPE 
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LBC 420 EVALUATIONS 


By. Dr. Raja Toke 
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Marijuana 


CMIen only valid »vilh 
ad. Only one promotion 
pot p.tnv nt per visit 

Em>i«« oj/ivi* 


ALL patients are seen by a licensed California physician 


SPECIAL! 

Recommendations 
Starting at 

TWO LOCATIONS: 

440 Fair Drive, Suite S. 227 
Costa Mesa, CA 92626 
1626 E. 17th St. 
Santa Ana, CA 92705 


All Patients 


Yo hablo Espanol! 


24/7 

online & phone 
verification 


Open 7 Days a Week 
Walk-Ins Welcome! 
Monday-Sunday 
9am to 6pm 


BRIAN GAMBLE, M.D. 


24/7 

Verification! 


Professional 
Photo 
ID Cards 


BRIAN GAMB1I,NLB. 


NEW PATIENTS 


RENEWALS 


NO WAITING, FAST PROCESSING 

I jW714-^0-3322 

12570 Brookhurst St. #1, Garden Grove CA. 92840 

Veteran £ Senior Citizen discounts available 

i MEDICAL MARIJUANA EVALUATIONS + 

WALK INS WELCOMED 



OPEN 7 DAYS A WEEK 


MON - SAT 9am - 7pm | SUN 10am - 6:30pm 

**BRING THREE AND THE FOURTH PERSON FREE!!! *TERMS AND CONDITIONS APPLY. EXPIRES 04/02/15 
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ALTERNATIVE MEDICINE SERVICES 
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LBC 420 EVALUATIONS 

By. Dr. Raja Toke 
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720 ALAMITOS AVE., UNIT A, LONG BEACH 90813 
(562) 599-8420 



LBC 420 Evaluations is one of the largest and most trusted dimes in the Long Beach area -providing 
you with the safest and most affordable MMJ recommendations. We offer the best prices and we 
guarantee that we are 100% legal and in compliance with all state laws under prop 215. 




Looking to start a 
medicinal marijuana 
delivery service in 
the state of 
California? 


CMATES OFFICIAL 



WORKSHOP 



CANIKA-BraRNBn Ml 

WORKSHOP 


YOU 

have 

QUESTIONS, 


WE 

SWERS l£m Z£&* 


www.cmates.org <— ENROLL NOW 


J 


OC 420 

Evaluations 

TOLL FREE 




*^ATIENTS 

RENEWALS $19 
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1671 W. KATELLA AVE. STE. 130, ANAHEIM 


MON-FRI 11AM-7PM • SAT 11AM-6PM • SUN 11AM-5PM 


















































QWODX 



17416 Beach Blvd Huntington Beach CA 92647 

714.475.5502 • 9am-Midnight Daily 


Find Your Bui 


nal Chocolate' 


10% Off All shatter? 


iram 


Every Saturday 


ENCY 


10% Off All Concentrates 11pm-12am 


|?5w3 e |p!g ] 

gfilfflelwlsi 


Buy 3 Grams of WAX and Get a 0.5 
Gram For Free (ALL DAY LONG) 


I COJJJ 


FLOWER -10% Off All Quarters 
1pm - 4:20 pm Mon - Fri 
Sat - Sun 1pm - 4:20pm 


1ST TimE PRUEflTS 


CDnCEnTRRTES 


EUERYDRY 


17416 Beach Blvd 
Huntington Beach 
CA 92647 
714.475.5502 
9am-Midnight Daily 
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GREEN MILE COLLECTIVE 
& DELIVERY SERVICE 


Biggest Selection, Highest Quality, and Enormous Storefront, 


FIRST TIME PATIENT 

. 5G for 50 AND 
• 10% OFF Concentrates + 

■ Galaxy Gold (Mash Infused) Cone 

■ OR Trilcom Treat Edible. 


DAILY SPECIALS 


714,393.4563 


reenmilecollective@gmail.com 
g reenm iledelivery.co 


STORE HOURS: Mon - Sal lOam - lOpm Sunday lOam - 8pm 
1823 E. 17TH STREET #123 SANTA ANA CA 92705 



HANDCRAFTED THC INFUSED COFFEE 

Medical Cannabis 

_ www. potocoffee. coffee _ 


WARNING: THIS PRODUCT CONTAINS A HIGH LEVEL 
OF THC NOT A FOOD. KEEP AWAY FROM CHILDREN. 



HIGHEST QUALITy MEDS, LOW C0MPASSI01 


IN STOCK: 


1 0C WEEKLy SPECIAL. 

1 MUST SHOW COUPON 
1 TO REDEEM 


WCC: 

BHOMB LINE 


HCH: 

HATERS 
GONNA HATE 


THE HASH 
COMPANy 


WCC: P 

WEST COAST 
CURE 




























PURE & 
NATURAL 
THERAPY 


Home Delivery 
Outdoor 
Organically 
Grown 


— MENTION — 
OC WEEKLY 
& 

GET 10% OFF! 

949-608-7363 


SAFE ACCESS 
DIRECTORY 


ANAHEIM PATIENT CARE 

1671 W. Katella Ave. Ste 135, Anaheim 
714.876.2709 | anaheimpatientscare.com 
Award winning flowers, shatters, crumble, 
CBD Medicine & More! 

CMC 

2800 S. Main St. Ste E, Santa Ana 
657.232.1106 | 9am-12am Daily 
Home of the 6 Gram FTP Special. 6G 8th or 
$10 Grams up to 6 

HBCG 

17416 Beach Blvd., Huntington Beach 
714.475.5502 | hbcaregivers.com 
9am-12am Daily / FTP 5 Gram 1/8, $10 
Grams up to 5 Grams + a FREE Gift 

JUST QUALITY 

2708 Westminster Ave #120, Santa Ana 

714.537.5878 

lOam-IOpm Daily 

FTP-5G 1/8 or 9G 1/8 DOGO, $5 Off Wax, 
Free Pre-Roll w/Any Donation 

OCPC 

1921 Carnegie Ave #3H, Santa Ana 

949.752.6272 

11am-8pm Daily 

5 Gram 8th & FREE Goodie Bag (FTP). All 
Wax $95/8th 

SANTA ANA PATIENTS ASSOCIATIONS 

1651 E. Edinger Ste 104, Santa Ana 
714.705.0806 | Santaanapa.com 
9am-12am Daily 

FTP $10Top Shelf Grams, Up to 5G or 
donate toward 1G of 
Concentrate to receive a free .5G 

THE CLINIC 

1805 E. Garry Ave. #130, Santa Ana 
949.252.0100 

FTP 7G 1/8- Limit one 7G per FTP 
9am-12am Daily 

VARIETIES FOR LIFE 

895 EastYorba Linda Blvd., Ste #104, Pla¬ 
centia | 714.646.9000 | 9am-12am Daily 
FTP Specials. Buy 1G, Get .5G FREE ($50 
CAP). 5G 1/8 or $10 GRAMS up to 5 
FREE GIFT + so much more! 


CANNALUV 

714.331.2165 | Serving: Orange County Area 
cannaluv.org 

Highly Recommended Delivery Service. 
Lab-Test Quality Cannabis, $50 Minimum. 
Community Friendly. Efficient. Professional. 
9AM - 9PM Daily 


OC 420 EVALUATIONS 

1671 W. Katella Ave. Ste. 130, Anaheim 
1.855.665.3825 

TOLL FREE 1-855-MMJ-EVAL 

NEW PATIENTS $29. RENEWALS $19. Walk- 

Ins Accepted. 

Mon-Fri 11am-7pm, Sat 11am- 6pm, Sun 
11am-5pm. 



’/vatu 


THE VENIC 
COOKIE c 




#BUY 1 GRAM OF CONCENTRATE 
GET 1/2 GRAM FREE ($50 CAP) 

^5 GRAM 1/8; OR $10 GRAMS UP TO 5 

* ANY LIQUID GOLD PRODUCT FOR 50% OFF 


(KIEF, EDIBLE, PRE-ROLL, + SO MUCH MORE) 
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TEXT "DELTA9" 

TO 46786 

FOR DAILY SPECIALS 



@_D9THC 


10AM-8PM §uehydcuf! 


824 E. ANAHEIM ST. B, WILMINGTON, CA 90744 I 310-518-3582 


PROP D COMPLIANT 
LOCATION 


1 MILE WEST OF LONG BEACH I TEXT "DELTA9" TO 46786 FOR DAILY SPECIALS 



on various strains 


888.959.4854 PRESS 0 

Home of the 4 gram 1/8 and 8 gram 1/4 and the Irie Life OG 




yhaftml 

POT PIE 

PREP TIME: 20 MINS • COOK: 50 MINS 
READY IN: 1HR 10MINS 



INGREDIENTS: 

1 pound skinless, boneless 
chicken breast halves - cubed 

1 cup sliced carrots 
1 cup frozen green peas 
1/2 cup sliced celery 
1/3 cup cannabutter 
1/3 cup chopped onion 


1/3 cup all-purpose flour 
1/2 teaspoon salt 
1/4 teaspoon black pepper 
1/4 teaspoon celery seed 

1 3/4 cups chicken broth 
2/3 cup milk 

2 (9 inch) unbaked pie crusts 


DIRECTIONS: 

• Preheat oven to 425 degrees F (220 degrees C) 

• In a saucepan, combine chicken, carrots, peas, and celery. Add water to cover 
and boil for 15 minutes. Remove from heat, drain and set aside. 

• In the saucepan over medium heat, cook onions in Cannabutter until soft and 
translucent. Stir in flour, salt, pepper, and celery seed. Slowly stir in chicken broth 
and milk. Simmer over medium-low heat until thick. Remove from heat and set 
aside. 

• Place the chicken mixture in bottom pie crust. Pour hot liquid mixture over. Cover 
with top crust, seal edges, and cut away excess dough. Make several slits in the 
top to allow steam to escape. 

• Bake in the preheated oven for 30-35 minutes, or until pastry is golden brown and 
filling is bubbly. Cool for 10 minutes before serving. 
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c SUn DAY 

5 gram 8ths 

t«m.t 2 per rJ^t 1 ns 
* $95 / 8TH 


2 GRA^ s 


‘SPECIALS a OFFERS CANNOT BE COMBINED. 

OPEN 11AM-8PM DAILY 
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Red Hill 




1 (405) 


C_3 


1921 Carnegie Ave #3H, Santa Ana I 949-752-6272 



HOUSE 

of T ANE .com 

1-855-420-JANE 


WINNER 


Cannabis-Infused 
Gourmet Coffees, Teas, 
Edibles and 
Hot Chocolate 


f Now Available at these 
Licensed Dispensaries 

Anaheim Patient Care, Anaheim 
OC Solutions, Delivery Service, Anaheim 
Home Garden Holistic, Corona 
Huntington Beach Care Giver, Huntington Beach 
The Crown Collective, Mira Loma 
Natural Education Workshop, Palm Desert 
San Fernando Valley Discount Medicine, Panorama City 
Varieties For Life, Placentia 
Santa Ana Patients Assoc., Santa Ana 
Coastal Collective, Santa Ana 
Reseda Discount Caregivers, Tarzana 
Tustin Safe Access. Tustin 
Green Mart Organic, Wilmington 

FOR OTHER LOCATIONS CALL OR VISIT 
HOUSEOFJANE.COM 


HEMPCON CUP 

BEST 

EDIBLE 

& 

CONNOISSEURS 

CHOICE 

2015 


This medication was produced and 
distributed in compliance with California 
Compassionate Use Act Prop 215 and SB 420 
Section 11362.7 of the Health and Safety 
Code. ©2015 General Beverage Consulting 
and Management Cl 0130 Rev 02/15 
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ISgifP 

DONATE TOWARDS CONCENTRATE 

RECEIVE 5G FREE 

( 71 * 0.705 0806 - 


0 

I 


1631 EAST 1:1111161:11, SUITE. 10H 
SANTA ANA, GA 98703 
MONDAY - SUNDAY (9AM - TEAM) 



to 





























We Are All 

VOTED MOST INFLUENTIAL 
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Sundays Starting 3/29/15 

Clones Always Fully Stocked 

Over 90 Award Winning Strains, Extracts, and Edibles 
Fully Stocked CBD Corner 


* 

%r 


714.876.2709 
8am-12am Daily 


^ 5iwf Tune(pafa£ Spmt ^ 

5 Qwmi/8, $10 Qwjni&Uf'Tvs Qwunu+ aJreeQtft 


^ 1671 W. Katella Ave, Anaheim 

^^gAnaheimPatientCare 
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@AnaheimPC 
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/AnaheimPatientCare 
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House of 

/«., COLD DRINKS, HOT GIRLS 
& OPEN 11AM - 2AM - 7 DAYS! 
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1189 E. ASH AVE. FULLERTON, 92831 • 714-447-0691 


HAPPY HOUR 

4PM -SPM MDN, TUES 5 FRI 
ALL DAY WED S THURS 


$3 CALL DRINKS ■ $2 DOMESTIC DRAFTS 
$3 JAGER ■ $3 JACK DANIELS 

Sadmday @ 2pm 


ENTERTAINMENT 

$!□ VIP DANCES 


LIVE 7&P&44- 


nails atm 



REDUCED 
WAREHOUSE 
PRICES 

TAKE AN ADDITIONAL 


THIS AD 


(GOOD FOR ONE REGULAR PRICED ITEM, CANNOT BE COMBINED WITH ANY OTHER OFFERS, 
ONE COUPON PER CUSTOMER. NOT VALID ON SALE ITEMS. CERTAIN RESTRICTIONS APPLY. 
EXP. 4/2/15 

• ADULT DVDS (3 FOR $9.99) 

• TOYS, LOTIONS & BACHELORETTE PARTY SUPPLIES 
WATER PIPES • SEXY LINGERIE (DANCER DISCOUNT AVAILABLE) 


SHOP OVER 14,000 


\ _ 

Couples Mega Outlet § 

BEACON ST 

BALL RD 

1820 PCH, 
OPEN 

LOMITA- 310.530.7799 • 910 S. EUCLID, ANAHEIM - 714.533.3766 

7 DAYS SUN-THU 10:30AM - 10:30PM FRI-SAT 10:30AM -11:30PM 



Adult Qifts, Hoys lingerie, <D<VfDs, 


‘Rave ‘Wear & e Much aMore 


30% OFF 

Any 1 reg. priced item $100 or 
less or 20% off above $100 

excludes Lelo, Fleshlight, 
Chynna Dolls and sale items 
With this 0C Weekly Coupon. Not Valid with 
other offers or prior purchases. EXP. 4/2/15 




50 SHADES OF GREY 

PRODUCTS NOW 
AVAILABLE! 


ALL PIPES & 
SMOKING ACCESSORIES 







































YOUR FIFTY SHADES OF 
GREY HEADQUARTERS 

SEX EDUCATION EVENTS 



log onto saharatheater.xxx 

for roll calls updates & weekly promotions 


1210 S. State College Blvd Suite C. 
Anaheim, Ca 92806 

(714) 772-2242 

II /SAHARATHEATER SSAHARA_THEATER 



VIP ROOMS & NEW LOUNGES 

— UNDER NEW MANAGEMENT — 

Wiring Wancers! 

$2 REFILLS ★ NO DRINK HASSLE 
NO STAGE FEE 


3025 LA MESA, ANAHEIM 
714.630.5069 ★ TABOOGC.COM 



SUNDAYS 




$1Q VIP 


PRIVATE DANCES 
MINIMUM 3 


r-.m MONDAYS 
I /4f'\ $io 

7 MT VX COUCH DANCES 

$ioo 

/ SUITE SPECIALS 


AMATEUR 

NIGHT 


LAST MON. OF 
EVERY MONTH 




SUITE LIFE 

THURSDAYS 

$100 SUITES 




4 VIP DANCES FOR MO NO MORE WRISTBANDS 


MMI FRE E ADMISSION UNTIL 2PM DAILY 

ANAHFIM on/in ui lAinnm fiiun nD n/i non nro/i iimcdiai ounuimm onr 


LIMITED 
TIME ONLY 


anahejm 2640 W. WOODLAND DR. 714.220.2524 IMPERIflLSHOWGIRLSOC.COM 


50 SHADES OF PLAY: 3/19 @ 7 i5 P m 

Are you intrigued by "50 Shades of Grey"? 

This workshop is geared towards beginners who wish to 
explore the erotic options of BDSM play in a fun, sexy, 
and safe way. 


HOW TO PERFORM A WORLD 
CLASS BLOW JOB: 3/26 @ 7:15pm 

This workshop will include tips and techniques for amazing 
oral sex and hand jobs. 


All workshops are $ 7 0 /person or $15 /couple. 
Spaces ore limited , and first come , first served. 


Follow us on facebook PinkKittyStore 
For Upcoming Sex Education Events! 

► <4 



PiNK Kim 


YOUR ONE STOP 
SHOP FOR: 


SEXY LINGERIE 
(S-XXXXL) 

SEXY SHOES 

ADULT TOYS 
& NOVELTIES 

XXX DVD'S 

LOTIONS & 
EDIBLES 

BACHELORETTE 
PARTY SUPPLIES 

- — — 

— — n 


20% OFF 

ANY PURCHASE 


I 


OVER $25 

Not valid on sale items, previously 
purchased items or with any other 
discount or promotion. Not valid on Lelo 
or We-Vibe products. Only one coupon 
may be redeemed per person. 

Present this ad for discount 
exp. 4/2/15 


STORE HOURS: MON - SAT 11AM - 7PM 
OPEN SUNDAY BY APPOINTMENT ONLY 


1 7955 SKY PARK CIRCLE. SUITE A • IRVINE. 926 1 4 

94 9- 66 0 -499 0 • CALL FOR DIRECTIONS TO STORE! 
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HAPPY HOUR 12PM-7PM 


MACK MONDAY: 

$2 DRINKS 

TEQULA TUESDAY: 

! - $3 - $4 DRINK SPECIALS* 


»-! L j ^ AY i 3 ^ 


S3 WHISKEYS* WEILS & BEERS* 

THRSTY THURSDAY: 

$3 FIREBALL V* OFF BOTTLE SERVICE* 

OT> FRIDAY A SATURDAY: 

$200 PATRON $200 GOOSE $200 JACK* 


-^i: iTiVjgi»TiVi 


$3 DOMESTIC $4 IMPORTS $4 WELLS 

•NOT Ml arms MCUJO® H SftOMS 

1421 N. STATE COLLEGE BLVD. 
ANAHEM CA 92106 

714-808-8500 

WWW.VENET1ANGC.COM 


FLAMINGO 


r; SHOWGIRL 



$10 DANCE 

ALL DAY & NIGHT 

HIRING DANCERS 

NO HOUSE FEES 

618 E. BALL RD. ANAHEIM, CA 

714-535-0811 

WWW.OCFLAMINGOGIRLS.COM 
OPEN 11AM-2AM 7 DAYS 





FRIDAY MARCH 20TH & 
SATURDAY MARCH 21 ST 



10PM & MIDNIGHT 



FULL NUDE 
GET IN FREE 
11 AM-6:30PM 


www.TJSSHOWGIRLS.com 



10350 Beach Blvd., Stanton, Ca I 714.995.1534 




























FREE ENTRY: 

Good for one free entry. One person per i 
pass only. Not valid during special events, i 
Torrance location only, spearmint^rhino i 

GENTLEMENS CLUBS 

OC Weekly Expires May. 1st, 2015 ^ 


FREE 

ENTRY 

DAILY 

UNTIL 6PM 


ESDAYS 

(South Bay Appreciation Night) 

Free Admission For All 

South Bay Residents w/ ID 

$3 Calls & 
$7 Premiums 

(8pm-Close) 

$175 Russian Standard 

Vodka Bottle Special 


19900 NORMANDIE AVE 
TORRANCE, CA 90502 
310-532-2427 
OPEN 7 DAYS 1pm-2am 

spearmintrhino.com 21+ w/ID 
Q @torrancerhino 
O spearmintrhinotorrance 
© spearmintrhino torrance 


SPEARMINT RHINO 

GENTLEMEN S CLUBS 

TORRANCE 

FULL BAR 

WE SHOW ALL 
PPV UFC FIGHTS 



NUDE NUDE NUDE NUDE NUDE NUDE NUDE NUDE NUDE NUDE 


S affiggW" 7 da - y ia a m W 2am § 

|7l£|M)491 caligirls7TO^com o 

3QHN 3QDN 3QHN 3QHN 3QHN 3QDN 3QDN 3QnN 3QHN 3QHN 


Open 7 days a week 
1 ''Harn-Zam 


cm caligirls7lM.com o 

m 


SPANK YOU 
VIPY MUCH! 

CUSTOMER 

APPRECIATION EVENT 


SATURDAYMARCH 28 TH 

25% OFF 

STORE WIDE SALE ALL DAY 
FREE FOOD & BBQ OUTSIDE 

15 OFF EVERY, 
m SPENT! u 


* PROMOTION ENDS 4/2/15 
NOT VALID WITH ANY OTHER 
DISCOUNT OR PROMOTION 


ADULT TOYS. 
LINGERIE, 

NEW RELEASE DUDS. 
SUPPLEMENTS, 
SMOKING PRODUCTS 


SPAWNS 


o 


ADULT EMPORIUM 



Open 24/7 | 213 N. Harbor Blvd. Santa Ana, CA 92703 | 714-554-4495 
www.spankysonline.com 
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Anaheim 
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Brand New Spot 

“Private Room 

Shower Available^ 

1 Visit & You] 

Will Never 
Go Elsewhere! 

r’ 

Sweetn ess 

of Asian Relaxation 


Passion Mass age, 

1877 W Katella Ave - *- 
Anaheim CA 92804 
Katella/Nutwood 


YOUNG COLLEGE GIRLS 18-23 Y/0. FREE TABLE SHOWER. 

WHITE. LATINA. ASIAN. 


Open 7 days/week; 10am-3am 
1523 W. Katella Ave. #105 Anaheim, CA 92802 
(714) 635-5354 

Minutes from Disneyland & Satisfaction Guaranteed 


~ m MB SBBM 
mm B sBstt 
k AraMOWB mm 

Attractive with a fit body, 
and well groomed. 

18- 35 years old. 

Be responsible, reliable, 
and as trustworthy as we are. 
Working cell phone 
w/text messaging. 

®b mw 


j 

i 


OBBGMl 


BRAND NEW SPOT* SPECIAL PRICE 


ASIAN/ LATINA/ FILLIPINO 


$10 OFF 

first visit w/ad 

MON-FRI: 

10AM-10PM 

SAT-SUN: 

10AM-9PM 


714.600.7328 

2077 HARBOR BLVD # B 
COSTA MESA, 92627 


FREE Table Shower 


in Your Own 


PRIVATE Massage Room 
(Regular Shower 
Also Available) 

8am-10pm 

TEMPTATION 
MASSAGE 


11855 BEACH BLVD 
STANTON CA 90680 


714 983 6624 


ON BEACH BETWEEN 
ORANGEWOOD & 
CHAPMAN NEXT TO 
SMOKE SHOP 


H&H Massage 

THE RIGHT PLACE 
LOOKING FOR 


REAL PEOPLE 
REAL DESIRE 

REAL FUN 


.CHATLINE™ 


A 


714.627.2267 Try,orFREE 

For More Local Numbers: 1.800.926.6000 

www.livelinks.com 


fonochat Latin singles ® 714 . 464.2989 


talk IsnneLA 


Phone Sex 
Amateur Chat 
Sexting, Email, IM 

First S20 FREE! 

with code: TTM21 2 (website only) 


1-213-892-TALK 


.conn 


adultfax 


.com 


Escort Reviews 
Massage Reviews 
Arrangement Reviews 


: » HOT GUYS! 


< 

fmIH 

FREE to listen 
& reply to ads! 

HoiDE: OC Weekly 

For otherloca 
numbers call: 

1 l-888-MegaMates TN 


| 24/7 Customer Care 1(888)MegaMates 18+ ©2014 PC LLC 2563 | 


Clicirnjing Spa 

Under NEW Management 

New young, 
sweet , attractive 
a si an staffs 

JVfSun 10am-9pm g 
SPECIAL: $50/HR 
(Limited Time Offer) 

7561 Center Ave., Ste 15 ■ 
Huntington Beach, CA 
92647 

(714) 622-4046 


LAKE FOREST^ 




WITH MASSAG 

rn/fi 


949.768.8258 


23782 MERCURY RD. 
LAKE FOREST. 92630 


GRAND 

OPENING 


A+DAY SPA 


$10 OFF 
w/ad 

2105 E Ball Rd., Anaheim 

714-991-5678 


915 

Adult Massage 


Cityvibe.com 

is offering specials for 
limited time. Call us 
and we can get your 
ad 

up the same day! 

(310) 247-7744 


915 

Adult Massage 


★Grand Opening^ 
999 Roses 

Hot Asian Girls to Pamper 
you! Massage, Facials, 
Relaxation! 14291 Euclid St. 
#D111, Carden Grove 

(714) 554-3936 


BLACK MALE & 

FEMALE 

5'4", 130 lbs of lean muscle, handsome face, smooth 
and athletic, Ocean view massage. Private Personal 
Training also avail. Michael (562)714-4270 

Or 2 Male Masseurs also avail.MC/visa Accepted. 


Queen Spa $10 Off Special $40 1/2 HR 

Young Asian Girls • Hot Massage 
Nice Place To Relax • Private Room 

1234 W. Chapman Orange, 92868 
Main & Chapman 714-771-1248 


EXOTIO GIRL 
SPECIAL! 2PM-10PM 

W/ad: Buy 4 dances, get $10 off 
or Buy 10 dances, get3free drinks. 
949.438.9329 


GRAND 

OPENING 


714 - 828-8280 

5480 Lincoln Ave. ■ 








































































945 

Phone Services 


#1 GAY, Bl CHAT & HOOKUPS 
Discreet chat that will 
turn you on!! 

FREE to try!! 18+ 
call 714-464-8977 

RIPPED MUSCLE JOCKS & 
BEEFY HAIRY BEARS! 

are waiting to chat live 
with you. Try us FREE!! 18+ 
It's discreet and it's hot! 
Call 714-464-8977 


Hot Guys! Hot Chat! 
Hot Fun! 

Call FREE! 

714-627-2269 
or 800-777-8000 18+ 
www.guyspYvoice.com 


Make a Connection. 
Real People, 
Flirty Chat 

Call FREE! 
714-627-2267 
or 800-926-6000 

www.livelinks.com 18+ 


945 

Phone Services 


TALK IS CHEAP 
-AND DIRTY! 

Call FREE! 

714-627-2273 
Or 800-700-6666 
www.redhotdateline.com 

6 Hablas Espanol? 
HOT Latino Chat. 

Call FREE! 
714-464-2989 
Or 800-831-1111 
www.fonochatlatino. 
com 


936 

Transexual Escorts 



TS Gia 

25yrs, 57,130 lbs, 36D. 


( 949 ) 689-6037 



$50/1HR 
$30/30min 

w/AD 

515 W COMMONWEALTH AVE. #106, 

714.446.0515 



MASSAGE 

Licensed Therapists 
EJ BODY CARE CENTER 

1802 N Tustin St Orange, 92865 
714-998-6918 


855-ALL-BDSM 

255 - 23-76 



Bend Over. I'll Drive 

855-SRLAYED 
7 7 5 2 9 3 3 



Massage Center 

GRAND OPENING 

HOT GIRLS 

22672 LAMBERT ST. #616 
LAKE FOREST, CA 92630 
(949) 231-9356 9:30AM-7:30PM 


GRAND OPENING! 



OPEN 7 Days a Week 
440 Fair Dr. #D Cosf 



[MM3QQ 


2 4 LIVE CHAT with REAL people 

Create FREE personal profile 
and get results within minutes! 

Real People, 
Real Results! 

714-460-1 130 
909-510-5494 
949-271-0058 
9 51-572-306 9 

Call toll free 

1-855-488-4455 

Kw must be over 18 to use this service. APC, Inc. Does not prescreen 
callers. All caller agree to hold APC, Inc harmless with regard to any 
interactions occurring as a result of using this program. 



GRAND OPENING 



S60/HR 

MASSAGE 

Walk, ink ojul 
wefawneJ 

MENTION 
OC WEEKLY^ 

$10 OFF! 


4100 Long Beach Blvd# 202, Long Beach 
(562)253-0027 • Mon-Fri:10am -9 pm 
Sat -Sun : 10 am-8 pm 



Qrand Opening! 

Lake Forest Spa Waxing 

$ 10-7 

Angel's 
Special^ 


Men's Waxing Only 
Bikini Trim 

949 - 768-8819 
949 - 228-7672 

23782 Mercury Road 
Lake Forest • 92630 

lakeforestspamassage.com 








★ Skin Guv* 

BODY - CARE. MASSAGE CENTER. 



VOTED #1/DIFFERENT GIRLS DAILY. FREESHOWER 
GUARANTEED PRETTY & YOUNG, UNDER 21Y/0 OR MONEY BACK. 


Uom Qpat 

OCs Finest Spa 


Indulge Yourself 
with Honey's Private 
& Cozy Experience. 

Healthy choice, h; 
Newly Located at 
440 Fair Dr Suite M 
Costa Mesa 

714-546-6669 



GRAND OPENING! 



U&l 

MASSAGE 

Welcome to sdcoeetneu 

'young, cAauui £ patina 

SPECIAL 

PRIVATE ROOM* 

1 Try and You Will 
Come Back! 

S. STATE COLLEGE BLVD 
ANAHEIM CA 92608 

(714) 783-7000 

State College and 
Santa Ana Blvd 
next to Barber Shop 
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MARCH 20-26, 2015 MUSIC CULTURE FILM FOOD CALENDAR FEATURE THE COUNTY CONTENTS 


BIWEEKLY 



OC WEEKLY IS SEEKING AN 


OUTSIDE SALES POSITION 

OC Weekly is looking for a self-starter, goal driven, money motivated, confident attitude, 
competitive, passionate sales person to sell a cool product that helps businesses grow. 
There is a solution for every client with multi-media advertising: weekly publications, 
special custom publishing pieces, online display ads, e-newsletters, 

SEO, SMS text messages & more! 

Advertising Sales Executives work with local business owners to develop campaigns that 
meet their marketing goals, service these accounts to ensure we are developing their 
business, and create lasting relationships. 

APPLICANTS MUST HAVE: 

• Outside B to B sales experience • Ability to cold call 
• Ability to work under deadlines 
• Online sales/marketing experience is a plus 
• Bachelor's degree preferred 

We train and offer a base salary, commission, bonus incentives & excellent 
benefits. Expected earnings the first year is $45,000+. 

If you are looking to sell something cool, have a fun career, and work for a stable growing 
company, send your resume to jbesheer@ocweekly.com. 


to &ee all ca^ee>i/ 
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WWW.OCWEEKLY.COH/CAREERS 


FICTITIOUS BUSINESS 

NAME STATEMENT 

The following person is doing business as: 

Art & Pendants By Claudine 
309 Avenida Santa Barbara 
San Clemente, CA 92672 
www.bythec.net 

This businesses is conducted by an individual. The registrant 
commenced to transact business under the fictitious business name or 
names listed above on: N/A 

Signed: Claudine H. Moorefield 

NOTICE- THIS FICTITIOUS 

NAME STATEMENT EXPIRES FIVE YEARS FROM THE DATE IT 
WAS FILED IN THE OFFICE OF THE COUNTY CLERK. A NEW 
FICTITIOUS BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THIS DATE. The filling of this statement does not of itself 
authorize the use in this state of a fictitious business name in violation 
of the rights of another under federal, state, or common law (see Sec¬ 
tion 14411 et seq., Business and Professions Code.) This statement was 
filed with the County Clerk of Orange County on: 

3/17/2015 

Publish: 3/19/2015, 3/26/2015, 

4/2/2015, 4/9/2015 
OC Weekly 


Hire Qualified Creatives 
in Less Than 24 Hours 

(714) 441-8966 creativecircle.com 


Dan, 

UX Designer 



OC in your pocket. 



/ 4 D # B iiii f Q 

The OC Weekly App keeps you connected with things 
to do, places to go, and up-to-the-minute news. 

It’s free. Download it today. 



► Google play 


Available on the 

m AppStore 



Scan this code to download, or search for 
“OC Weekly” in the app stores. 




















2975 Red Hill Avenue, Suite 1501 Costa Mesa, CA 926261 714.550.5900 I free online ads & photos at oc.backpage.com 


CONDITIONS: All advertisements are published upon the representation by the advertiser and/or agency that the agency and advertiser are authorized to publish the entire contents 
and subject matter thereof, that the contents are not unlawful, and do not infringe on the rights of any person or entity and that the agency and advertiser have obtained all neces¬ 
sary permission and releases. Upon the OC Weekly’s request, the agent or advertiser will produce all necessary permission and releases. In consideration of the publication of 
advertisements, the advertiser and agency will indemnify and save the OC Weekly harmless from and against any loss or expenses arising out of publication of such advertisements. 
The publisher reserves the right to revise, reject or omit without notice any advertisement at any time. The OC Weekly accepts no liability for it’s failure, for any cause, to insert an 
advertisement. Publication and placement of advertisements are not guaranteed. Liability for any error appearing in an advertisement is limited to the cost of the space actually 
occupied. No allowance, however, will be granted for an error that does not materially affect the value of an advertisement. To qualify for an adjustment, any error must be reported 
within 15 days of publication date. Credit for errors is limited to first insertion. Drawings, artwork and articles for reproduction are accepted only at the advertiser’s risk and should 
be clearly marked to facilitate their return. The OC Weekly reserves the right to revise its advertising rates at any time. Announcements of an increase shall be made four weeks in 
advance to contract advertisers. No verbal agreement altering the rates and/or the terms of this rate card shall be recognized. 



642 

Classes 


CAREER TRAINING 

AVIATION Grads work with 
JetBlue, Boeing, NASA and 
others- start here with 
hands on training for FAA 
certification. Financial aid if 
qualified. Call Aviation Insti¬ 
tute of Maintenance 
800-725-1563 


CAREER TRAINING 

AVIATION Grads work with 
JetBlue, Boeing, NASA and 
others- start here with 
hands on training for FAA 
certification. Financial aid if 
qualified. Call Aviation Insti¬ 
tute of Maintenance 
800-725-1563 


CAREER TRAINING 

AVIATION Grads work with 
JetBlue, Boeing, NASA and 
others- start here with 
hands on training for FAA 
certification. Financial aid if 
qualified. Call Aviation Insti¬ 
tute of Maintenance 
800-725-1563 


automotive 


421 

Used Auto 


AUTOS WANTED 

CASH FOR CARS: Any 
Car/Truck. Running or Not! 
Top Dollar Paid. We Come 
To You! Call For Instant Of¬ 
fer: 1-888-420-3808 
www.cash4car.com 


CA$H 4 
ANY 
CARS 

Free pick up/tow. 
No title OK. 24/7 
714-450-3988 
Top $$ Paid, FAST 


427 

Misc. Auto 


AUTO INSURANCE STARTING 
AT $25/ MONTH! Call 
855-977-9537 


health 


810 

Health 


Behavioral Research 
Specialists, LLC is currently 
conducting studies in the 
Los Angeles area and is 
always looking for 
Volunteers. Some studies 
may provide compensation 
for travel and time. Sleep/ 
Diabetes/Pain/Psychiatry/ 
Depression//Schizophrenia/ 
Bipolar/Anxiety/ADHD (Ado- 
lescent)/Alzheimer's 
if you or some you know 
would like to participate, 
contact BRS at 
(888) 255-5798 


health 


Birth Control Patch 
Study 

No Charge for Patches 
& Supplies 
Receive up to $775 
800-398-1998/ 
www.testmethods.org 


health 


810 

Health 


Concerned with 
Asthma? 

Please contact Apostle 
Clinical Trials today to see if 
you qualify to participate in 
a clinical research study. 
Eligible participants may be 
compensated for time 
and travel. 
(562)437-4780 
apostleclinicaltrials.com 


DEPRESSED? 

Do you have trouble 
controlling your 
depression symptoms 
even with treatment? 

If so, you may want to 
consider the option of a 
clinical research study. 
Qualified participants 
receive study 
related medical care and 
study Medication at no 
cost and may be 
compensated for time 
and travel. 

844-714-6464 

www.cnstrial.com 

/depression 


home services 


KILL ROACHES! Buy Harris 
Roach Tablets. No Mess, 
Odorless, Long Lasting. 
Available at ACE Hardware, 
The Home Depot 


music 


17th ST. Recording 
Studio 

17th Street Recording is a 
professional state of the 
art recording studio 
which provides songwrit¬ 
ing, production, and re¬ 
cording services. Record¬ 
ing session includes 
platinum Engineer. 
Credits include: Sting, 
MaryJBlige, Sublime, 
Dirty Heads, Long 
Beach Dub Allstars, 
Sublime w/ Rome. 
Slightly Stoopid, 
Sugar Ray 
& more 

Fast Pro Tools skills. 
Studio A has a Master 
DAW Pro Tools HD4, one 
ISO vocal booth & Studio 
Mix Room B has 
Pro Tools HD. 

ALL GENRES-ALL STYLES- 
Vintage Keyboards 
Galore!!!! 

Location: Costa Mesa, CA 
★ (949) 680-6568 ★ 

17thStRecords.com 



EMPLOYMENT 

* ASTROLOGERS, 
PSYCHICS, TAROT READ¬ 
ERS NEEDED! P/T F/T 
$l2-$36 per hour. 

tambien en Espanol. 
954-524-9029 


notices 


650 

Adoption Notices 


ADOPTION SERVICES 

PREGNANT? THINKING OF 
ADOPTION? Talk with caring 
agency specializing in 
matching Birthmothers 
with Families Nationwide. 
LIVING EXPENSES PAID. Call 
24/7Abby’s One True Gift 
Adoptions. 866-413-6293. 
Void in Illinois/New Mexi¬ 
co/Indiana 


ADOPTION SERVICES 

PREGNANT? THINKING OF 
ADOPTION? Talk with caring 
agency specializing in 
matching Birthmothers 
with Families Nationwide. 
LIVING EXPENSES PAID. Call 
24/7Abby’s One True Gift 
Adoptions. 866-413-6293. 
Void in Illinois/New Mexi¬ 
co/Indiana 


ADOPTION SERVICES 

PREGNANT? THINKING OF 
ADOPTION? Talk with caring 
agency specializing in 
matching Birthmothers 
with Families Nationwide. 
LIVING EXPENSES PAID. Call 
24/7Abby’s One True Gift 
Adoptions. 866-413-6293. 
Void in Illinois/New Mexi¬ 
co/Indiana 


services 
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Financial Services 


RESOLVE TAX DEBT 

Are you in BIG trouble with 
the IRS? Stop wage & bank 
levies, liens & audits, unfiled 
tax returns, payroll issues, & 
resolve tax debt FAST. Call 
844-753-1317 


525 

Legal Services 


FACING 
EVICTION or 
FORECLO¬ 
SURE? 

Eviction Delay / Fore¬ 
closure Reversal. 
Call 213-291-1810 

★★★From $99 ★★★★ 
www.LegalBoom.info 

Robbed by your Employ¬ 
er? 

Working overtime & called 
salaried? 

Told to clock out but con¬ 
tinue to work? 

Called an independent con¬ 
tractor/1099 employee? 
Speak w/attorney Diane 
Mancinelli at no cost to 
you. (714)734-8999 



AIRBRUSH MAKEUP 
ARTIST COURSE 
•Ads •TV •Film ‘Fashion 
35% OFF TUITION 
- SPECIAL $1990 
Limited Time Only. 
Train & Build Portfolio. 
One Week Course. Details 
AwardMakeupSchool. 

com 

(818) 980-2119 



Find out how becoming a 
plasma donor can make a 
difference for patients 
and help you earn 
extra money. 

EARN UP TO $240 
THIS MONTH BY 
DONATING PLASMA 
2x PER WEEK. 

Donate today at: 
Biomat USA - 

To schedule an 
appointment call 
(866)-563-1266 

Now open Fridays. 
Grifols 

Pride for Donors. 
Passion for Patients. 

grifolsplasma.com 


Sr. Systems Analyst 
(Location - Orange, CA): 
Analyze, assess reqmnts, 
design & implement 
computer systems, 
software, & VMware 
communication 
networks. Reqd. BS in CS 
or related field & 5yrs. 
exp. Resume to: mLogica, 
Inc. 1835 W. Orangewood 
Ave, Ste.200, Orange, CA 
92868. 



HELP WANTED 

MAKE $1000 Weekly!! Mail¬ 
ing Brochures From Home. 
Helping homeworkers 
since 2001. Genuine Oppor¬ 
tunity. No Experience Re¬ 
quired. Start Immediately, 
www.theworkingcor- 
ner.com 


HELP WANTED 

MAKE $1000 Weekly!! Mail¬ 
ing Brochures From Home. 
Helping home workers 
since 2001. Genuine Oppor¬ 
tunity. No Experience Re¬ 
quired. Start Immediately, 
www.theworkingcor- 
ner.com 

HELP 

WANTED 

Start your humanitarian ca¬ 
reer! Change the lives of 
others while creating a 
sustainable future. 1, 6, 9, 
18 month programs 
available. Apply today! 
www.OneWorldCenter.org 
269-591-0518 info@one- 
worldcenter.org 


NEW BIZ OPPORTUNITY - 
but only the adventurous 
need apply. New Free re¬ 
port reveals the secrets to 
success in today's hottest 
growth industry. 
www.moneyop.com 
(800) 679-1959 


EMPLOYMENT RIGHTS 

Discrimination - Harassment 
Fired - Independent 
Contractor 

Lost your job for unlawful 
reasons? 

Legal remedies may be avail¬ 
able to you. 

Free Consultation. 

Attorney Stephen A. Madoni 

949-723-7600 



305 

Roommates 


ROOMATES WANTED 

ALL AREAS ROOMMATES.COM. Lonely? Bored? Broke? Find 
the perfect roommate to complement your personality and 
lifestyle at Roommates.com! 


WANTED 


Radio Announcers / DJs • Talk Show 
Hosts • Interview Show Hosts 


No Exp Needed Free Training 


Break into broadcasting by producing / 
hosting shows for our radio stations. Earn 
$50-$200 or more per show. 
MANY OPENINGS NOW A MAILABLE 


24 Hr. Audition Line 

323 - 468-0080 • 714 - 991-1966 


★SAFE ACCESS ! 
DIRECTORY 


T 

Anaheim Patient Care 

Award Winning Flowers, Shatter, Crumble, 

CBD Medicine & More! 1671 W. Katella Ave. Ste 135 Anaheim 
714.876.2709 
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Just Quality 

FTP-5C 1/8 or 9G 1/8 DOCO, $5 Off Wax, Free Pre-Roll w/ Any 
Donation | 2708 Westminster Ave #120 Santa Ana 
714.537.5878 Open Daily lOam-IOpm 

HBCG 

FTP 5 Cram 1/8, $10 Crams up to 5 Crams + a FREE GIFT 
17416 Beach Blvd., Fluntington Beach 
9am-Midnight Daily | 714.475.5502 


OCPC 

5 Cram 8th & FREE Goodie Bag (FTP) | All Wax $95 /8th 
1921 Carnegie Ave #3H, Santa Ana | 949.752.6272, 
11am to 8pm Daily 


The Clinic 

FTP 7G 1/8- Limit one 7G per FTP 11805 East Carry Ave #130, 
Santa Ana | 949.252.0100, 9am-Midnight Daily 


Aloha Community Collective 

Dollar Crams!!! 11615 N. French St. Ste. 101, Santa Ana 92705 
(714) 834-1234 10-8 Daily 

The Jungle 

9774 Katella Ave. Anaheim, CA 92804 

Flours: M-Thurs 11am to 9pm | Fri & Sat 11am to 10pm | Sun 

11am to 8pm | 714.395.4122 

Entrance - Green Cate on Left Side of the Buliding 


Santa Ana Patient Associations (SAPA): 

FTP $10 Top Shelf Crams, Up to 5G or donate toward 1C of 
concentrate to receive a free .5G. Open 9am-12am Daily 
714.705.0806 11651 E. Edinger, Ste 104, Santa Ana 


Varieties For Life 

FTP Specials 

Buy 1C, Get .5G FREE ($50 CAP) | 5G 1/8 or $10 CRAMS up to 5 
FREE GIFT + so much more! 

895 East Yorba Linda Blvd., Ste #104 | Placentia | 714.646.9000 
9am-12am Everyday! 

CMC 

Flome of the 6 Cram FTP | FTP Special | 6G 8th or $10 Crams up 
to 6 | 2800 S. Main St. Ste E | Santa Ana | 657.232.1106 
9am-12am Daily 

Always Green OC (Cannabis Cup winning Strains) 

Our First Time Patients Receive A 5 gram 1/8th On ANY Strain 
with donations. Includes **Private Reserve** 

We also offer Military and Senior Citizen Discounts. 

12pm - 10PM Mon-Sun.714-478-5558 alwaysgreenoc.com 

DELIVERY 


RX Harvest Collective 

Top Shelf Delivery - 1/8th $50 
ADMIN@RXHC.ORG- To Sign Up 
DONATION@RXHC.ORG- To Place an Order 
714.497.6696 12pm-8pm 


CannaLuv 

Highly Recommended Delivery Service 
Lab-Test Quality Cannabis, $50 Minimum. 

Community Friendly Efficient. Profesional. 

Serving: Orange County Area 

www.cannaluv.org | 9AM - 9PM | 714.331.2165 | 7 Days a Week 

DR. EVALUATIONS 


OC 420 Evaluations 

NEW PATIENTS $29 | RENEWALS $19 | Walk-Ins Accepted 
1671 W. Katella Ave. Anaheim Ste. 130 
TOLL FREE 1-855-MMJ-EVAL | (1-855-665-3825) Mon-Fri 11am- 
7pm, Sat 11am- 6pm, Sun 11am-5pm 
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FREE TOP 
SHELF GIFT 

UPGRADE FOR ANY 8TH DONATION 
MADE ON TOP SHELF 


FREE .5 

OF ANY PX OR EX 

WITH THE DONATION OF 3 FULL 
GRAMS OF PX OR EX 


FTP 7 



ON ALL TOP SHELF 

LIMIT ONE 7 GRAM 8TH PER FIRST TIME P 

(One strain only, can not combine with any other deals. 

Redeem upon first visit. One FTP per patient) 





NOW OFFERING! 

FOR ALL VETERANS 

25% OFF 

TOP & MID SHELF FLOWERS 

LIMIT 2 QUARTERS PER VISIT. 

10% OFF ALL OTHER ITEMS. 

PER EVERY ELIGIBLE VETERAN WITH PROOF OF 
VETERANS CLASSIFICATION. 

ONE COUPON PER VETERAN PER VISIT. 


FOLLOW US ON OUR INSTAGRAM 

@tcpa & get a FREE GIFT!! 


LEAVE US A FRIENDLY . ((((Maps 
WEEDMAPS REVIEW & ' 

RECEIVE A FREE GIFT! 





WE CARR1 
TESTED 


-L SC 
IICATI 


ow your medicine 


some fusions apply 949 . 252-01 00 I 9AM - MIDNIGHT DAILY | 1805 EAST GARRY AVE. STE. 130 I SANTA ANA | 92705 

E 0 @TCPA 


































UNRIVALED POTENCY 


Award ^Winning 


Strains 


Top 


Shelf 


Concentrates 


Counter, High 


Stocked 


Clone 


End 


Glass 


••• 


sTAU 


Here!S!l 


It 


(657) 232.1 106^ 9AM-12AM DAILY 

2800 S. Main St. #E Santa Ana, 92707 















































CRANBERRY 

RASPBERRY 


CLEANSE & PURIFY 

better than water ALONE- 


CRANBERRY 

EXTRACT 


PURIFIED 

WATER 


A better water 
for a better you. 





















